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St. Louis Plant Is Model of Production Flow Technique 














When it comes to versatility, ease of setting text and dis- 
play, and simplicity of maintenance, a great many printers 
and publishers say the new Model 33 just can’t be beat. 
They are finding this new Linotype with its extra-wide 
magazines is the one perfect answer to many of their 
composing-room problems. 


With four wide 90-channel magazines, this single-dis- 
tributor Wide Range Linotype sets a great variety of faces 
through normal 24 point, and through normal 36 point 
from wide 72-channel magazines. Installing a new Model 
33 can mean near-elimination of hand composition, re- 
duction of overtime, and less time required for makeup. 
You'll find you can run almost any job on this versatile 





“Our New MODEL 33 Linotype Handles 
Practically Every Job in the Shop” 





easy-to-operate machine—and make a larger profit on 
every job as a result. 


The many newly-engineered features of the new Model 
33 include the first really positive system ever devised to 
prevent damage to matrices, channel entrances and es- 
capements. It not only tells an operator when to shift 
magazines, but it will prevent him from shifting when he 
shouldn’t! Other mechanical improvements make the 
new Model 33 as easy to maintain as it is to operate. Ask 
your Linotype Production Engineer to give you all the 
facts on the many ways the new Model 33 can help you 
economize in your composing room. For booklet, write: 
Mergenthaler Linotype Company, Brooklyn, New York. 





... for news text and heads 


... for general job work 











ore Ship Jumpers Nabbed 
Videspread Pier Roundup 





¢ Bandit H eld 


ce arrested a young hotel 
urd yesterday for breaking 
itomobiles and then swim- 
off with the loot. Robert 
on, head of the auto theft 
1, identified him as John 
twenty-four. Mr. Johnson 
nes would swim from the 
where he was employed to 
the streets ending at the 
‘ront, break into a parked 
id then swim back to his 





Police Raid Nets Seven 
Suspected in Slayings 


A sudden mass roundup of 
dock workers yesterday netted 
sixty men as ship jumpers on the 
lower west-side waterfront. 

The raid on the turbulent 
waterfront area, recent scene of 
bombings and three slayings, 
was carried out in an hour with 
a minimum of confusion. 

The suspects were taken into 
custody for screening and fast 








...d new “horizon” . 


IN THE PLASTICS INDUSTRY 


A little imagination} 


with the most thoro; 
study and long ex} 
opens to industry an} 
new source of plastis 
als in Klofton Zeloy 
highly malleable pi 
tually molds perfet 
practically any fort 
“cold pressure”—an} 





THE MUSIC FE 


EXTENDS TO YOU A MOST CORDI 
TO ATTEND THE PREMIERE PERF( 


BEETHOVEN'S CHORAL 
CONDUCTED BY ARTURO 
AND THE NEW YORK PHI 


¢ LINOTYPE - 


Set in Times Roman and Gothic 13 


LEADERSHIP THROUGH RESEARCH 





Tempo Bold Condensed 
Garamond Light 


—— Boll 
Bodoni Modern Italic 
Mayfair Cursive 


Radiant Bold Condensed 
Bodoni Modern 


UMBRA 
Mandate 
Radiant Bold 


DELPHIAN 


Bodoni Campanile 
Tempo Medium Italic 
Karnak Black 


—— Light 
Tempo Bold 


Hauser Script 
Radiant Medium 
Garamond Bold Malic 
Stellar Bold 


Tempo Black 
Eden Light 
Bodoni Campanile Malic 


Radiant Heavy 


Ludlow Typograph Company 


Ludlow 
Typefaces 


One thing that makes the Ludlow so versatile and so useful 
is the variety of typefaces available in Ludlow matrices. 
There are many Ludlow typefaces of distinctive modern 
design, as well as those traditional typefaces which have 
proved their worth and will always be with us. Ludlow 
typefaces include numerous attractive scripts and italics, 
which are most popular among advertisers and users of 
good printing. There is a Ludlow typeface for practically 
any requirement of good typography and attention value. 


Send for a copy of this new 
Ludlow typeface folder 


The new folder illustrated above suggests many of the type- 
faces to be had in Ludlow matrices. The inside paces show 
simple but effective color schemes and typographic ar- 
rangements that could be duplicated in your own plant 
with a Ludlow installation. 


Many of our good users consider Ludlow typefaces valuable 
assets in their service to customers. Numerous plants depend 
entirely upon the Ludlow for their display and miscellane- 
ous composition, and operate most profitably with Ludlow 
facilities for general display, lining typefaces, ruleform, etc. 
Their satisfactory experience may be yours also. 


2032 Clybourn Avenue, Chicago 14, Illinois 











Up a tree about 
higher paper costs? 


Then you’ll find exactly the kind of down-to-earth value 
you’re looking for in Consolidated Enamel Papers. Here’s why. 

Consolidated pioneered the modern method of making 
and coating enamel papers in a single high-speed operation. 
This streamlined process eliminated many costly steps 
required by other methods. 

But equally important today is the production know-how 
gained through Consolidated’s years of leadership in coating 
enamel paper on-the-machine. It assures the very highest 
quality in a complete line of Consolidated Enamels to meet 
every competitive situation. 

At the same time, it has resulted in manufacturing efficiencies 
that make Consolidated Enamels the outstanding value among 
all enamel printing papers, regardless of coating method. 


take a free look ! Your Consolidated merchant will be glad to 
furnish you with a generous supply of Consolidated Enamel Paper to run along with 
your next fine printing job. Compare it—for printability, reproduction and 
economy—with any enamel paper at any price. If the results aren’t all 
we claim, you haven’t lost a thing. If they are, you’ve found a good way 
to reduce your customers’ printing bills and increase your own profits. 
So why not call your Consolidated paper merchant now? 


SEN 


Visit our exhibit at the a E N A M E L 
Printing Industry of 

America Convention, 

2 Kis, Micon, PAPERS 


October 12-18. PRODUCTION GLOSS « MODERN GLOSS «- FLASH GLOSS 
CONSOLIDATED WATER POWER & PAPER CO. + Sales Offices: 135 So. La Salle St., Chicago 3, Illinois 
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Printing Industry of America to Discuss Low Profits 
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You can count on getting extra duty out of 
Simonds “Red Streak” Paper Knives, because you 
get these 4 unmatched advantages: 

1: Simonds Special S-301 Steel means longest life 

for the cutting edge, and less frequent trips to 

the grinder. 

2: Uniform Accuracy of Edge and Thickness of Knife 

from end to end gives you straighter, cleaner cuts. 

3: Correct Taper and Face Clearance eliminates 

drag against stock and assures clean, shear cuts. 





4: Simonds Special ‘‘Mirror Finish” gives you the 
same fast, smooth cutting for the entire life of the 
knife on any type of stock. 
Order Simonds “Red Streak” Paper Knives from 
your nearest Simonds Distributor or printing 


supply house. 


SIMONDS 
sot AND STEEL CO,| 


Factory Branches in Boston, Chicago, San Francisco and Portland, Oregon. 
Canadian Factory in Montreal, Que. 
Southern Service Shop in Meridian, Miss. (formerly J. H. Miner Saw Mfg. Co.) 
Simonds Divisions: Simonds Steel Mill, Lockport, N. Y., 
Simonds Abrasive Co., Phila., Pa. and Arvida, Que., Canada 
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A Really 

Complete 

DIE MAKING 
SERVICE! 


22-24 West 21st Street, New York 10, N. Y. CHelsea 2-0860-1 
Intelligent Service to the Printing Industry for Over 21 Years 











with Dennison DAY-GLO' Gummed Papers 


You’ll find more people taking a 
“second look”’ at merchandise if the 
package labels are printed on Den- 
nison daylight fluorescent DAY-GLO 
Gummed Papers. Whether they’re 
labels, box bands, inserts or point-of- 
purchase pieces, they’ll attract more 
attention because of their startling 
brilliance. DAY-GLO colors catch the 
eye at distances up to four times as 
far as ordinary colors. 

There’s a lot of practical experience 
behind Dennison DAY-GLO Gummed 
Papers. Crocker, Burbank coats them 
with Switzer Brothers’ DAY-GLO 


pigments (so they’ll shine like a house - 


afire). Dennison gums them with 
special gumming (so they’ll stick like 
a long-lost brother). 

They print on your regular presses 
with ordinary opaque printing inks. 
And you can get them in “the five 
brightest colors in the world.” 

Dennison DAY-GLO Gummed 
Papers mean more sales — for you 
and your customers. For printing 
papers with a brighter shine, brilliant 
daylight fluorescence, ask your paper 
merchant about Dennison DAY-GLO 
Gummed Papers. Or write direct to 
Dennison Manufacturing Company, 
Framingham, Massachusetts. 


“THE FIVE BRIGHTEST COLORS IN THE WORLD” 


Fire Orange 
Saturn Yellow 


Signal Green 


Neon Red 
Arc Yellow 


Dennison Air-Conditioned Gummed Papers Test Best on the Press 


GUMMED PAPER DIVISION 


FRAMINGHAM, -MASSACHUSETTS 
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Letterpress * Offset * Gravure 


Me Speed 


Le through 
every phase of every job 


choose 





operating from A-c. Circuits 


OPERATOR'S 
CONTROL 
STATION 








ADJUSTABLE-SPEED 
DRIVE MOTOR 


eed 


Starting, stopping and speed changing 
are quick and yet smooth on any kind of 
press equipped with an all-electric 
Reliance V*S Drive. And the infinite 
speed selection always at your command 
through automatic control makes it easy 
to provide the exact speed required for 
maximum production and quality con- 
trol in every step of every job. This is 
why Reliance V*S, the packaged All- 
electric, Adjustable-speed Drive for A-c. 
Circuits, is appearing on more and 
more presses in more and more 

bd plants. Write today for Bulletin 
311 on packaged VxS Drives 

through 200 horsepower. 


For details on Reliance VS 
Drives for smaller machinery, 
write for Bulletin D-2101. 


RELIANCE 








Tats why AMERICA DOES BUSINESS ON 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WISCONSIN 
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OVER 4000 
LAWSON 39” CUTTERS 


DELIVERED IN 5 YEARS 


This incredible sales record reflects a leadership based on 
over a half century of experience and intensive knowledge 
of cutting machine requirements backed up by outstanding 
engineering skill and the ability to translate the needs of 


the industry into superior products. 





straight line knife movement : x —\__ heavy duty disc clutch 


adjustable knife bar gibs Fe baad : full 6” clamp opening 
* 


knife slot closing device gears in sealed oil bath 





steel safety bolt and overload device 





WRITE TODAY FOR illustrated folder and specifications of Lawson 39”, 46” and 52” Cutters. 
EXCLUSIVE DISTRIBUTORS 


SALES AND SERVICE 
HARRY W. BRINTNALL CO., INC. 
t (SOV F Los Angeles, San Francisco, Portland 
Og 4 


° 
A. E. HEINSOHN PRINTING MACHINERY 


MAIN OFFICE: 426 WEST 33rd ST, NEW YORK Denver, Colo. 
SOUTHEASTERN PRINTERS SUPPLY CO. 


BOSTON PHILADELPHIA Allanta, Ga. 


° 
170 Summer St Bourse Building SOUTHWESTERN PRINTERS SUPPLY, INC. 
2 Dallas, Texas 
CHICAGO 
SEARS LIMITED 


628 So. Dearborn St. Toronto, Montreal, Winnipeg, Vancouver 








“Here’s just the 
sift for mommy” 











Into America’s Christmas gift lists go 
many happy hours of scanning catalogues, 
brochures and magazines. 


Holiday shopping at home is a fast- 


Senne eae ka serapbedtor- \ XFORD PAPERS 


able. Colorful, appealing Christmas promo- 


pee ~ Help Build Sales 


This is but one of the many ways in which 
fine printing adds to the enjoyment of living 
and helps build sales for products through- 
out the nation. 


Working side by side with the printer 
and lithographer, Oxford Papers share in 
the creation of better-looking, more effec- 
tive holiday gift promotions. Learn for 
yourself how the superb quality of Oxford 
Papers can improve your own year-round 
selling-in-print. Mills at Rumford, Maine, and West Carrollton, Ohio 


OXFORD PAPER COMPANY Ne luge OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17, N. Y. ) 35 East Wacker Drive, Chicago 1, Illinois 
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anaes “...as Poor Richard says” 


Two hundred years later, we’re still quoting the 
adages, proverbs, wit and wisdom of Poor Richard. 

Published, sold, and written by Benjamin Franklin, 
under the pseudonym, Richard Saunders, for the years 
1733 to 1758, Poor Richara’s Almanack is one of the 
marvels of literature, has delighted people everywhere. 

For over a quarter of a century it was the most 
widely read book in the Colonies, the first issue of 
an American press to be accepted in foreign lands. 


It has been translated into almost every known lan- 
guage, has probably had more readers than any other 
publication except the Bible. 

It made both Franklin’s fame and fortune. As he 
said, ‘My writings produce me some solid pudding.”’ 

Today, word in its printed form is even more 
profitable. For the vast printing industry, ATF pro- 
vides the widest line of processes for better, more 
profitable printing... gravure... letterpress. . . offset. 


ATE 





AMERICAN TYPE FOUNDERS 


Type faces shown are: Caslon 540, Caslon Antique and Lightline Title Gothic. 














The money-making Mann 


does it in jig time... 


You can really stay in the act to get your share of profit- 
able business when you print on a Mann press. 

For a Mann has more ability for turning out beautiful 
printing at a money-making rate than any other sheet-fed 
offset press of its size you can own. 

Take the parallel cylinder setting alone. Micrometer 
setting permits paralleling cylinders and regulating pres- 
sure to .OO1 in. between blanket and impression cylinders, 
saving time in makeready and running. 

Then there are other exceptional tenes to speed your 
production time. A Mann always registers perfectly re- 


Type faces shown are: Bodoni and Italic, Bodoni Book and Italic. 


gardless of speed changes on any succeeding colors. Pre- 
clamped plates for your next job can be dropped into 
position to shorten press downtime. A special charging 
roller provides a quick means of knifing on extra ink. 

For complete information on Mann presses, send for 
your copy of our new booklet, “Offset Unlimited from 
Presses with Floating Impression.” 

Ask ATF about a Mann one-color, two-color, or stand- 
ard perfecting press for beautiful printing at its profitable 
best. AMERICAN TYPE FOUNDERS, a subsidiary of Day- 
strom, Inc., 200 Elmora Avenue, Elizabeth, New Jersey. 








Better, More Profitable Printing from the Widest Line of Processes 


GRAVURE...LETTERPRESS... OFFSET 











RADIO CITY MUSIC HALL ROCKETTES, 
WORLD-FAMED PRECISION DANCERS 


Oh the wonder of a Webendorter 


for precision and versatility 





: : S , 
in business form production 


To satisfy your most exacting customers, a Webendorfer 
web-fed business form offset press performs all sorts of 
finishing operations without ever missing a step. All 
this, at profitable high speed. 

At the same time, the web is printed in one or two 
colors on the face and one color on back. The press 
will imprint, number, punch, perforate, slit, sheet, zig- 
zag fold, rewind. Auxiliary collating machines or carbon 
processors complete assembly and finishing. 

Webendorfer presses are built in standardized units 
to handle every type of business form production— 
continuous, registered, inter-leaf, carbons, zig-zag packs, 


snap-out, fan-folds, or any other. There are two standard 
widths, 17 in. and 26 in. with cylinder circumferences of 
17in. or 22 in. When equipped with sheet delivery, Web- 
endorfers can do double duty for regular form printing 
such as bills of lading, sales books, order blanks, or 
checkbooks. Deliveries can be supplied to suit every 
business form requirement. 

Ask your ATF representative about a Webendorfer 
web-fed business form offset press for increasing your 
profitable production. AMERICAN TYPE FOUNDERS, 
a subsidiary of Daystrom, Inc.. Webendorfer Division, 
2 South Street, Mount Vernon, New York. 


Type faces shown are Spartan, Bodoni and Copier; tate Gothie 





Better, More Profitable Printing from the Widest Line of Processes 


GRAVE RE..cCERTERPRESS..cOFESET 
















Heard how 


saves 
paper costs? 


On an ATF-Klingrose rotogravure press, 
C. T. (Constant Tension) keeps your web rolling 
at a profitable speed without wasteful slack. 


Unwind and rewind rolls are part of 
the exclusive automatic web tension control 
(Pendulum Action impression) system. Web tension 
is maintained at all press speeds, for all 
circumference cylinders. 


Although unwind and rewind roll stands 
are supplied as standard equipment, you have 
a wider choice of rewinds than on any other 
rotogravure press. A center-shaft, slip-belt rewind 
handles paper, cellophane, foil. There is a surface rewind 
for large diameter rolls of paper, lightweight board, 
and a top-roll-driven rewind. 


Also, there are rotary sheeters with pile deliveries, 
and publication folders. With these, Constant 
Tension is maintained from start to finish. 


C. T. is just one of the exclusive features “ 
which make ATF-Klingrose rotogravure 
presses the greatest value in high-speed, 

large-volume multicolor rotogravure printing. 


*Anexclusive ATF-Klingrose feature 


Investigate the complete line of ATF-Klingrose rotogravure presses. 
AMERICAN TYPE FOUNDERS, a subsidiary of Daystrom, Inc., 
Klingrose Gravure Division, 19 Rector St., New York 6, N.Y. 







Type faces shown are: Century Bold and Italic, Century Schoolbook and Italic 








BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LINE OF PROCESSES 
GRAVURE... LETTERPRESS... OFFSET 





Now! Feee to yOu. 


NEW, COMPLETE, WORK-SAVING 


Hammermill Estimators Kit 


Here, in one handy, compact kit, 
the information and tools that 
you'll find invaluable in esti- 
mating and selling business 
printing on Hammermill 
Bond and the 18 other 
distinctive Hammermill 
grades for business 

and advertising use. 

Simplifies and 

speeds jobs. Look 

what you 

receive. 


order sizes that cut =—s—s Ferm Layout Rule—constantly useful, 
economically, in —_—s speeds designing of ali kinds of 
Quantities that = isforms. 
andie and ship con’ 





The 
: eed to say More: 
There's ne ie helpful kit speak for 


SEND COUPON FOR YOUR KIT TODAY! 


 °) Se 





Hammermill Paper Company 
1601 East Lake Road, Erie 6, Pennsylvania 


Please send me —FREE — the new HAMMERMILL 
ESTIMATOR’S KIT. 





Position, 





Name | 


(Please attach to, or write on, your business letterhead) IP-Sept, 


15 
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IMPORTANT! 


New equipment doubles our 
Seald-Edg Window produc- 
tion. The name describes 
it—the window sealed to the 
very edge! Write for samples. 











LIE 





ON THE PRESS 











Hold it, 
Herman ! 


You can end a lot of strong language in your 
customers’ pressrooms by introducing them to Dayton 
Envelopes. New developments in manufacture now 

give you Dayton Envelopes that lie flat on the presses—speed 
press-time—improve printing—and cut cussing up to 98%! 














If you aren’t already handling Dayton Envelopes write for 
samples and give close attention to their bulk, opacity, good 
color, quick adhesion, permanent stick—and flatness! 

On every count—and in all their styles, grades, and sizes—they 
are envelopes on which to build permanent, happy accounts. 








HOWARD PAPER MILLS, INC. 
DAYTON ENVELOPE COMPANY DIVISION, Dayton, Ohio 


Dayton 
Envelope 


17 















When things look rough at your level, try the going on a higher 
plane. Higher quality doesn’t always mean higher cost, but 
it does mean greater satisfaction! In printing you get it with 


7 


QUIZ) 


\ 


THE MARTIN CANTINE COMPANY, Saugerties, N. Y. 


Specialists in Coated Papers Since 1888 
Branches: NEW YORK and CHICAGO (In Los Angeles and San Francisco « Wylie & Davis) 


LETTER PRESS Hi-Arts, Ashokan, M-C Folding Book and Cover, 
Zena, Catskill, Velvetone, Softone, Esopus Tints, Esopus Postcard 


OFFSET-LITHO Hi-Arts Litho C.1S., Zenagloss Offset C.2S. Book 
and Cover, Lithogloss C.1S., Catskill Litho C.1S., Catskill Offset C.2S., 
Esopus Postcard C.2S. 





He's trained to give away our greatest asset! 


The finest electrotype made is useless if it 
doesn’t get out on time, or some details 
are wrong, or if it is damaged in shipment 
or shipped to the wrong place. 


This man is trained to see that those 
things don’t happen. He’s trained to act 
as our client’s personal service man right 
in our shop, on our payroll—to coordinate 
and expedite every detail of every job. 


And no one knows better than he the 
importance of the rest of our team of 
specialists, each and every one a skilled 


craftsman in his own field. 


Our service department has every con- 
ceivable facility necessary to assure that 
the fine work you expect of Reilly will be 
enhanced by the finest service you could 


wish for. You can rely on it. 


You can really rely on : : LLY Scccrotype 


NEW YORK 


Other Divisions of Electrographic Corporation: Michigan Electrotype, Detroit; American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; 


Lake Shore Electrotype, Chicago; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 
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A FURTHER EXAMPLE 
OF IPI RESEARCH 
AT WORK FOR YOU 





OS |ENSITIVE EYE FOR COLOR 


,- Gtves You Precise, Permanent 
Standards for Color Control 


Here is a precision laboratory instrument to measure and record color automatically 
and accurately. It is the General Electric Recording Spectrophotometer—the first one of which 


was built specially for the IPI Research Laboratories by G-E engineers. 


A trained human eye can distinguish among one hundred thousand colors. The Spectrophotometer 
identifies millions . . . measures and analyzes them . . . writes its own exact and permanent 


record of any color sample. 


While all pigments change with time, the curve plotted by the Spectrophotometer remains 
unchanged over the years. The original color could be accurately reproduced tomorrow or 


one hundred years hence for checking against your visual color standards. 


But the precise measurement of color is only one of the many important contributions to printing ink 


: 
Es 
: 
§ 


progress that have come from IPI’s broad program of fundamental research. Another is the development 
of new inks that have revolutionized letterpress printing and offset lithography. 

One example is IPI Vaporin Inks that heat-set in a split second and are largely responsible for today’s 
high speed magazine printing. And there is the IPI Tri-Metal Plate—the first successful, 

long life offset plate capable of highest quality reproduction. 

This ‘‘passion for improvement” is the working philosophy behind all IPI research. Scores of 

project groups are constantly at work in the IPI laboratories . . . concentrating all of their 

efforts on the development and improvement of printing inks that will best serve the 

changing needs of printers everywhere. 

It is this IPI leadership in ink research that gives you the greatest assurance of continued high 


quality in printing inks. You can always rely on [P1—for better inks, better printing. 


INTERCHEMICAL CORPORATION 


Printing Ink Division «. 67 West 44th Street, New York 36, New York 


a OR LEADERSHIP IN INK RESEARCH 

















TICONDEROGA TEXT.” 


... Says the Printer 


“Most of my customers expect distinctive Ticonderoga 
Text to cost far more than ordinary text papers. The 


actual price always comes as a pleasant surprise.” 


Here’s what others say... 









































THE PRODUCTION MAN .. .”Wonderful THE INK MAN .. .”Great affinity for ink THE PRESSMAN .. .’’Runs with less press 
printing qualities; wide choice of colors.” . . . excellent background for color.” time and spoilage.” 





TICONDEROGA TEXT... for that LUXURY LOOK 
Distinctive Ticonderoga Text gives that extra richness of texture, 
the quality appearance so important in announcements, brochures, 


book jackets, programs, etc... . whether you print letterpress, 





offset lithography or sheet fed gravure. 


“This job certainly 
looks good on 


TICONDEROGA 
TEXT.” 





Choose from Brite White, Cream White or seven attractive colors. 
Deckle or plain edge, laid or wove finishes . . . envelopes to match. 
For your cover select Ticonderoga Text Cover Weight. 


Yt 


Ny 
hn 








Bavternational BDpee....... 





PAPERS FOR PRINTING AND CONVERTING 





220 East 42nd Street, New York 17, N.Y. 
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SLEIGHT METALLIC INK CO., Inc. 


NEW YORK e-= PHILADELPHIA @ WASHINGTON e CLEVELAND e CHICAGO 
MILWAUKEE e KANSAS CITY @ FORT WORTH e@ LOS ANGELES 











this advertisement is one of a 

series now running in 

NATION'S BUSINESS 

 _DUN’S REVIEW 
THE REPORTER 

: ADVERTISING AGE 
BANKING. 
BEST'S INSURANCE NEWS 


‘Special selling advertisements 
are running in | 

JOURNAL OF ACCOUNTANCY 

THE OFFICE 

OFFICE MANAGEMENT 


THERE’S PROFIT 
IN GOOD DESIGN 


for printers who sell fine bus- 
iness stationery. Executives are 
becoming more design conscious. 
Your prospects and customers will 
find helpful design principles and 
ideas in The Psychology of Busi- 
ness Impression and the Test Kit of 
24 basic letterhead designs. This 
new idea in stationery selling will 
take your salesmen into the offices 
of preferred prospects. 

If you are not already using 
this idea to sell more fine business 
stationery, write for full informa-_ 
tion to our Printers’ Sales Develop- 
ment Department. 

e 














Your Letterhead is part of your 
INDUSTRIAL DESIGN PROGRAM 


IT IDENTIFIES YOUR TRADEMARK 


If you make a trade- 
marked product, the 
trademark should ap- 
pear on your letterhead 
as well as on your prod- 
uct and packages. 


IT EXPRESSES YOUR DESIGN STYLE 


An over-all design pro- 
gram includes the styl- 
ing of the letterhead and 
other business station- 
ery to create a coherent 
selling impression. 


IT TELLS THE STORY OF QUALITY 


The purpose of your de- 
sign program is to make 
the quality of your 
product visible to buy- 
ers. This is also the func- 
tion of your letterhead. 















i THE PSYCHOLOGY OF 


BUSINESS 
IMPRESSION 








COURTESY COUPON 


4 The Psychology of Business Impression, Letterhead Test Kit, 


and Opinion Cards. 


[] Sample Kit of Neenah Boxed Typewriter Paper, the quality paper for 


office and personal use. 


SIGNATURE 






































The nation-wide interest of business and 
professional men in good letterhead de- 
sign is shown by their participation in the 
Neenah Letterhead Test. Thousands of 
executives read the portfolio, The Psychol- 
ogy of Business Impression, studied the Test 
Kit of 24 basic letterhead designs, and 
registered their preferences on opinion 
cards. This test, the first of its kind ever 
made, has thrown new light on letterhead 
design problems. To get a free copy of 
this portfolio, check the coupon below, 
sign your name, and attach to your 



















business letterhead. 












PAPER 





NEENAH 


COMPANY 
Neenah, 
Wisconsin 
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Sead for this wew book 


WHICH ILLUSTRATES AND DESCRIBES THE COMPLETE LINE OF 
VANDERCOOK PRECISION TEST PRESSES 


A large percentage of pressroom delays would be avoided 
VANDERCOOK 219AB 


TEST PRESS 





if every plate, all type and forms, even inks and paper were 
checked for accuracy and printing quality before they were 
sent to the pressroom. Such operations, for example, as 
verifying register and lineup...checking for dimensional 
errors and imperfections in type, halftones and electrotypes 
... replacing worn, broken or defective type... detecting 


slugs of uneven height, under or over type high—should 


all be performed in advance on a precision Test Press. 


There is a Vandercook Test Press designed to fit the 


£ ‘ . _ 
siaieitiidiaa sai special needs of every branch of the graphic arts industry 


TEST PRESS 





printers, typesetters, photoengravers, electrotypers, paper 
and ink manufacturers. Each machine has features which 
make it perform the particular job for which it was intended 
with maximum efficiency and economy. 


ANDERCOS™ 
i tele VANDERCOOK & SONS, INC. 
900 North Kilpatrick Ave., Chicago 51, Illinois 


VANDERCOOK 42-28 
TEST PRESS 





VANDERCOOK 604 4-COLOR TEST PRESS 








Basa, and quickly this face arrests the attention 
of the passer-by. Long a favorite of newspapers, 
advertisers, periodicals and printers, the News 
Gothics currently are enjoying a remarkable 
rejuvenation. Available in fonts in News Gothic, 
Condensed and Extra Condensed, 6 pt. to 72 pt., 
for $5.95 to $34.15, or $477.18 for the three 
series. Buy only what you need, of any face, from 
foundry stock in ATF Branches; it's so much less 
expensive than investing in matrices. Print from 
ATF foundry type; it's tough and hard and sharp 
throughout long runs. There's a type face for 


everybody and News Gothic is for you. 


NEWS 
GOTHIC: 


the Forcetul type 


NEWS GOTHIC ABCDEF 
abcdefghijklmnoparstuv 


NEWS GOTHIC CONDENSED A 
abcdefghijkimnoparstuvwxyzab 


NEWS GOTHIC EXTRA CONDENSED ABCDEFGH 
abedefghijkimnopgrstuwxyz abcdefghykimnopg 





theres a 
type 

face 

for everybody 


ATE AMERICAN TYPE FOUNDERS 


A SUBSIDIARY OF DAYSTROM, INCORPORATED 
200 ELMORA AVENUE, ELIZABETH, NEW JERSEY - BRANCHES IN PRINCIPAL CITIES 
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é Good Land... 


What a Bargain! 
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CORRECT BOND, too, is a great bargain for those dis- 
cerning business executives who are satisfied only with 
the best. This fine, rag content bond provides a letterhead 
precisely tailored to meet their most exacting standards. 


ORREC 


From head to foot, this well-groomed gentleman typi- 
fies the styles of 1867, the year of The Alaska Purchase. 
His modern counterpart shows added good taste with 
letterheads on Correct. 























America’s best-dressed letters greet their friends on 


Correct Bond 


RAG CONTENT 





Also available in nine colors and envelopes to match 






HOWARD PAPER MILLS, INC. ¢ AETNA PAPER COMPANY DIVISION ¢ Dayton, Ohio 














ORIGINAL HEIDELBERG 


The BIG PR 


“The BIG PRODUCER.” That’s how many shops, large 

and small, describe the Original Heidelberg, once they 
own this precision-built platen press. Because of 
Heidelberg’s unique design and the many time-saving 
“future features,” printers turn out MORE JOBS per day 
at LESS COST. It’s that simple. No doubt there’s a 
printer near you who is producing more with his 
Heidelberg... ask him about it. Or write us for list of 
printers all over America who know the Heidelberg is best. 
A Heidelberg owner is always a Heidelberg booster. 


Mail coupon to yonr nearest Heidelberg distributor 


CHECK EITHER OR BOTH SQUARES 


Oo | want literature and CHECK CHART Oo Call me to arrange 
comparing all platen presses. a FREE demonstration. 


NAME 
FIRM PHONE. 


ADDRESS 
STATE CITY. 
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Distributors of Heidelberg Automatic Presses 


| Heidelberg Eastern Sales Co. 
4 45-45 Thirty-Ninth St., Long Island City 4, N. YJ 


Heidelberg Western Sales Co. 
n 118 E. 12th St., Los Angeles 15, Calif. 


i Heidelberg Southern Sales Co. 
120 N. Sampson St., Houston 3, Texas. 





























LEADING 
PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


Acpany, N. Y¥. Hudson Valley Paper Company 
ATLANTA, Ga. Sloan Paper Company 
Bactimore, Mp., The Barton, Duer & Koch Paper Co. 
BANcor. Matne Brown & White Paper Company 
Baton Rovce, La. Louisiana Papcr Company, Ltd. 
Biraincuam, ALA. Sloan Paper Company 
Zellesbach Paper Company 





WHAT KIND OF 
CUSTOMERS 
DO YOU PREFER? 


fp 








We'll wager you prefer the sort 

of fellow who calls you in at the 
beginning of the job, who cooper- 
ates in the planning and who heeds 
your advice, 
S. D. WARREN COMPANY 
is helping to develop this kind of 
Customer for you through con- 
sistent monthly advertising. 

Take WARREN’S September 
message, for instance. You'll find 
it in BUSINESS WEEK for Sep- 
nig 13, in TIME for Septem- 

¢r I§ and in the SATURD 
EVENING POST September 


BETTER PAPER—BETTER PRINTING 


REG. U.S. Pat. og, 





al en , 
Woawens 


trinting Lupers 


Sor Letterpress Pring i 
Lett tinting, Lithograph 
Publishing, Magazine Publishing, oo 














Your Business 
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FREE Advertising 
an business today u 
ever before: | 








wonder that Ameri 


Your business, like every business, gets plenty of 
prin 


free advertising without asking for it. You get it 
every day in gossip and small talk, in quips and off- 
hand opinions about your products. 


It Should Be Favorable 

You cannot stop people from discussing and 
paring and judging what you sell. But you ca 
sure that this free advertising helps your 
instead of harming it. 

When talk is based on the truth about yo 
advantages, it can help build good will 
business. But when talk is born of half- 
rumors, it can seriously undermine pub 
ance of your brand. 

Give People the Facts 

To insure favorable free ‘advertising, y 
policy is to put your full sales story in prin 
detail, and to circulate it widely. Give peowm 
facts about every major and minor feature o 
brand. Then they will more readily understan 
benefits, and spread this information to others. 

Printed selling literature is the proven medium fo 
this purpose: attractive booklets, folders, brochures,: “® 
broadsides, catalogs. No other medium can deliver rE . 
such a complete and convincing presentation of your WA, Ne’ Luper, 


sales story, point by point, feature by feature. Small 






at American business today 
Selling literature than ever before. 


Your Ally—A Good Printer 


We suggest that you explore the need for g 
printed selling literature with your printer. D 
before you lay out definite plans for specific pri 
pieces. Let him apply his skill and craftsmanshi 
your work right from the start and you will 
time, money and effort. 

Good printers usually specify Warren’s Stan 
Printing Papers for their better jobs because 
depend on Warren for uniform and pleasing re 
ances are your selling literature will be pr 
Warren papers, too. S. D. Warren Com’ 
gad Street, Boston 1, Massachusetts. 



















R PAPER—BETTER PRIN 


» National Paper & Type Co. (Agencies or Branches in 40 cities in Latin America and West Indies)... New Yor Crty (Export), Molle 


EXPORT AND FOREIGN... New York Cn¥ 
Agencies of Branches in 20 countries in Latin Americe and West Indies)... New Yorx Crry (Export), Muller and Phipps (Asia) Ltd. (Agencies in Belgion Congo, Burma, Ceylon, China, H: 
India, Melaye, Philippine Islands, South Afric); AustRALIA, B. J. Ball, Ltd. ... New Zeatanp, B. J. Ball (N. Z.), Ltd. ... Hawauan Istanps, Honolulu Paper Co., Ltd. (Agents for Zellerbach| 
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4 LEADING 
PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


Acpaxy, N. Y. Hudson Valley Paper Company 

ATLANTA, Ga. Sloan Paper Company 

be Battrmore, Mp., The Barton, Duer & Koch Paper Co. 
i Bancor, MAINe Brown & White Paper Company 
Baton Rovucs, La. Louisiana Paper Company, Ltd. 
BirminGcuam, ALA, Sloan Paper Company 
Uerbach Paper Company 











WHAT KIND OF 
CUSTOMERS 
|| DO YOU PREFER? 

















of fellow who calls you in at the 
beginning of the job, who cooper- 
ates in the planning and who heeds 
your advice, 


S. D. WARREN COMPANY 
Is helping to develop this kind of 
Customer for you through con- 
sistent monthly advertising. 

Take WARREN’S September 
Message, for instance. You'll find 
it in BUSINESS WEEK for Sep- 
tember 13, in TIME for Septem- 
ber 15 and in the SATURDAY 


EVENING POST September 20, 


BETTER PAPER—BETTER PRINTING 


REG. U.S. Pat. og, 
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Wearrens 


P Tinting Lapers 


for Letterpress Printing, 


j Publishing, Magazine Py Lithography , Book 
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We'll wager you prefer the sort 


Your Business 














FREE Advertising 
wonder that_ Ameri 


Your business, like every business, gets plenty of 
free advertising without asking for it. You get it 
every day in gossip and small talk, in quips and off- 
hand opinions about your products. 


It Should Be Favorable 
You cannot stop people from discussing and 
paring and judging what you sell. But you ce 
sure that this free advertising helps your 
instead of harming it. 
When talk is based on the truth about yo 
advantages, it can help build good will 
business. But when talk is born of half- 
rumors, it can seriously undermine pub 
ance of your brand. 


Give People the Facts 

To insure favorable free advertising, 
policy is to put your full sales story in prin 
detail, and to circulate it widely. Give peoygm 
facts about every major and minor feature of 
brand. Then they will more readily understanc 
benefits, and spread this information to others. ~ 

Printed selling literature is the proven medium for® 
this purpose: attractive booklets, folders, brochures, 
broadsides, catalogs. No other medium can deliver 
such a complete and convincing presentation of your 
sales story, point by point, feature by feature. Small 


an business today u 
ever before. j 














at American business today 
selling literature than ever before. 


Your Ally—A Good Printer 


We suggest that you explore the need for ¢ 
printed selling literature with your printer. D 
before you lay out definite plans for specific prit 
pieces. Let him apply his skill and craftsmanshi 
your work right from the start and you will 
time, money and effort. 

Good printers usually specify Warren’s Stan 
Printing Papers for their better jobs because 
depend on Warren for uniform and pleasing re 
ances are your selling literature will be pr 
Warren papers, too. S. D. Warren Com' 
gad Street, Boston 1, Massachusetts. 


















R PAPER—BETTER PRIN 








blishing, Converting, 
EXPORT AND FOREIGN ... New York _ 


), National Paper & Type Co, (Agencies or Branches in 40 cities in Latin America and West Indies) ... New Yorw Crry (Export), Moll, 


Agencies or Branches in 20 countries in Latin America and West Indies)... New Yorx City (Export), Muller and Phipps (Asia) Ltd. (Agencies im Belgian Congo, Burma, Ceylon, China, Hc 
‘India, Meloye, Philippine islands, South Africa); AustRALta, B. J. Ball, Ltd. ... New Zearanp, B. J. Ball (N. Z.), Ltd. ... Hawauan Isvanps, Honolulu Paper Co., Ltd. (Agents for Zelflerbach! 

















better than ever... 





new GLAZCOTE 
mixes instantly and 
completely with ANY 
printing ink... 





conditions ink for 
tough, scratch-proof 
printing. 





The newly improved, homogenized Glaz- 


-, Gee 
Conitineves UA 
cote-now can be blended rapidly and thor- 


Try this new Homogenized oughly with any printing ink. This means you MUO NILA 


Glazcote. Test it, examine can have tough, glossy, scratchproof impressions on all your 
it. Your satisfaction is jobs—with the resulting high customer satisfaction. And the 
guaranteed. cost is amazingly low. 





SEE FOR YOURSELF 





Glazcote conditions ink to dry with an armored finish, keeps it 
from being scratched or marred during cutting, scoring, folding 
and gathering. It protects through handling, stacking and shipping, 
too, So your Customers receive the top-quality, clean, unmarred printing 
that brings repeat orders. Glazcote will never separate, settle or chalk. 


ted oy ~~ . ° 
tts Wa See your dealer today or write us for a 4 Ib. trial can. If you are not 
completely satisfied, return the unused portion at our expense. 


COMPOUNDING LUMPANY 


















1718 North Damen Avenue e Chicago 47, Illinois 


IN CANADA— it's CANADIAN. FINE COLOR CO., LTD., TORONTO 
EXPORT DIVISION: Guiterman Co., Inc., 35 S. William St., New York 4,N.Y. 
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Those who accept this trade-mark as the standard 
for their printing needs would pack a stadium. 
Remember it. It represents the diversified Mead 
brands of popular printing papers for every busi- 
ness and advertising use. 


Mead Papers, including D&C coated papers and 
Wheelwright bristols and covers, are used and 
specified in ever-increasing volume by ever-increas- 





ing numbers of advertisers, printers and lithogra- 
phers from coast to coast. 


Your printer or lithographer—and, behind him, 
America’s leading paper merchants—knows Mead 
Papers for the “‘All Americans” they are, and for 
the fine teamwork they provide on long runs or 
short runs. Mead Papers mean business. Specify 
and use them for every job, every time. 


THE MEAD CORPORATION “rarer MAKERS TO AMERICA’ 


Sales Offices: The Mead Sales Co., 118 W. First St., Dayton 2*New York «Chicago « Boston « Philadelphia Atlanta 
ESTABLISHED 1846 


T.M. Reg. U.S. Pat. Off. 


MEAD MOISTRITE BOND is the low-cost, mill- 
conditioned, utility bond for 101 workaday 
uses. In white and seven distinctive colors, it 
is delivered in the famous green, moisture- 
proof package that protects it to the moment 
of use. The Moistrite line also includes 
Mimeo, Ledger, Duplicator, and Opaque. 


Advertisements similar to this, but in full color, are 
carrying the story of Mead Papers every month 
to the 1,850,000 readers of Time and Business 
Week. Work with them, and they will work for you. 
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A double event in the history of printing 
will be marked on September 30. On this 
day a new United States postage stamp, 
commemorating the 500th anniversary of 
Johann Gutenberg's printing of his Bible 
with movable type, will be put on first-day 
sale in Washington, D.C. On the same day 
will appear the Revised Standard Version 
of the Holy Bible, whose first printing is be- 
lieved to be the largest ever turned out by a 
commercial publishing house. 

This double event falls on the feast-day 
of St. Jerome—Eusebius Sophronius Hiero- 
nymus—who, around the beginning of the 
Fifth Century, published the Vulgate Latin 
Bible which Gutenberg chose for printing. 
The new Bible is the fifth authorized Protest- 
ant version since Coverdale's Great Bible 
of 1539. 

First-day sale of the Gutenberg stamp 
will also coincide with national observance 
of Bible and Christian Education Week. 





Gutenberg Memorial Stamp Sale Coincides 
With Issuance of New Revision of Bible 


Tela 


LU 7 





The three-cent stamp design is an un- 
furled scroll whose right half shows a dark 
old English inscription reading "500th An- 
niversary of the printing of the first book, 
The Holy Bible, from movable type, by 
Johann Gutenberg." At the left is a vignette 
of “Gutenberg showing a Proof to the 
Elector of Mainz," from a mural painting 
by Edward Laning in the New York City 
Public Library. 

Above the scroll is "1452-1952" in white 
face Gothic and below "U.S. Postage 3¢." 

The stamps will be printed by the rotary 
process, electric-eye perforated, in sheets 
of fifty. An initial printing of 110 million 
stamps has been authorized. 

Printer-philatelists may secure first-day 
covers by sending not more than ten to the 
Washington postmaster with cash or money 
order for postage to be affixed. "First Day 
Covers" should be written on the outside 
envelope. 
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THE LEADING BUSINESS AND TECHNICAL JOURNAL OF 
THE WORLD IN THE PRINTING AND ALLIED INDUSTRIES 











Management Controls for Printers 


% Management controls will de- 
velop facts enabling you to make 
greater profits—properly sell your 
output—establish figures that will 
guide you for all future planning. 
Proper control makes for improved 
co-operation within your organiza- 
tion. Opinions are fine but facts 
backed up by sound figures elimi- 
nate guess work. 

In no business are the facts more 
important than in printing. Ours is 
a tailor-made operation; practically 
every job is different, each job must 
be priced individually. Therefore, 
control is more complicated, and too 
many try to arrive at the facts but 
spend little money to gather facts. 

Basically, we sell hours, buy hours 
produce in hours, buy materials and 
convert to the finished product. How 
best can we measure our costs and 
output? I shall enumerate how I 
believe we can measure our prod- 
uct in the following outline. Most in- 
dustries measure their product; 
some use the yardstick, others use 
scales, etc, The filling station sells 
gasoline in gallons, rather simple to 
measure. Ours is more difficult and 
it takes far more detail to secure the 
proper facts. 

Therefore, it is important to de- 
velop controls that are useful, facts 
that can do the job best to help you 
run your business profitably. The 
following outline of method and pro- 
cedure has proved successful in 
many plants; it may help you in 
further refining the facts of your 
business, in a profitable manner. 

Our first function is proper selling. 
To carry out this plan of control, 
let’s assume we have sold a job. The 
selling price we quoted was based on 
an estimate. 

1. We figured the cost of materials 
with proper allowance for spoilage, 
mark-up for handling materials and 
other costs of purchasing and plan- 
ning the job for production. (Note I 
mention mark-up as cost.) 

2. We should estimate the num- 
ber of hours for each operation— 
cost per hour (all-inclusive hour 
cost)—extended for total labor cost. 





Management controls will develop the facts to enable you 
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to make greater profits, provide a future planning guide, 


make for improved co-operation within your organization 


3. We arrived at a total cost and 
then added the percentages of profit 
desired. 

Very simple—but, how accurate 
is your estimating? There are too 
few good estimators in the printing 
industry; guessing is not the road to 
profits. A good estimating form is 
necessary, making it possible to de- 
tail each operation, units allowed, 
multiplied by the hour rate. 

Do you know, when the job is com- 
pleted, how your actual production 
compares to what was estimated? 

The writing up of the job ticket 
for the plant is your first procedure 





Meet the Author 


John G. Gerken is management con- 
sultant to the Printing Industries As- 
sociation, Inc., of Los Angeles. For a 
number of years he held various execu- 
tive positions with 
Brown and Bige- 
low in St. Paul, 
Minn., and was at 
one time vice- 
president and gen- 
eral manager of 
the Bigelow Press 
in South Bend, 
Ind. He worked 
for a group of pa- 
per jobbers and 
ink manufacturers 
in Chicago, repre- 
senting them on receiverships in the 
printing industry. At one time he was 
president and general manager of the 
Rumford Printing Company in Con- 
cord, N. H., and vice-president of the 
Simplicity Pattern Company in Niles, 
Mich. His former affiliations include 
director of the New Hampshire Manu- 
facturers Association and director and 
member of the executive committee of 
the Printing Industry of America, Inc. 
He retired to California in June, 1949, 
where he serves the Los Angeles PIA 
group exclusively. 








with the above job sold. Do you 
have a good job ticket that elimi- 
nates guess work in the shop? If 
not, check with your printing asso- 
ciation for samples from some of its 
members who have developed tick- 
ets that have proved successful. A 
proper job ticket can save time and 
money in the shop. Too many plants 
do not have the type of job ticket 
necessary for economical production, 
one that will help eliminate errors. 

After the job ticket is written up, 
you are ready for the first step in 
good management control. 

The job budget is your perform- 
ance par for the production depart- 
ments, and is one of the most 
important tools to profits in printing. 

The budget form is made up spe- 
cial for each plant; it shows the 
hours estimated for each operation, 
and accompanies the job ticket so 
the men in the plant can know how 
much time was allowed for each of 
the operations. 

The materials part of the budget 
can be sent to the plant in the form 
of number of sheets, etc. The dollar 
part will remain in the office; then 
when the job is completed you will 
know exactly how you came out 
against the amount estimated. 

Many plants show on the estimate 
or cost ticket how they came out on 
the job in comparison to the esti- 
mated figures. What good does it 
do for the office to know the results? 
Post mortem in the printing industry 
does not make for profits. The men 
in the plant are the team that pro- 
duces; why not let them know the 
score? In sports, the competitive 
spirit of trying to beat par is the 
fundamental basis. Why in the print- 
ing business do we fail to create the 
same spirit? 

You can sell this principle to the 
plant groups by explaining that the 
butcher from whom they buy meat 
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SAMPLE JOB BUDGET 





OPERATION 


BUDGETED HOURS ACTUAL HOURS VARIANCE 





Hand composition 5.0 
Etc. 
TOTAL LABOR HOURS 


? ? 





MATERIALS 





PAPER $100.00 
INK 
Etc. 





TOTAL MATERIALS 


Explain to your employees the purpose of the job budget and you will have their co-operation 


uses the scale as his measuring in- 
strument. He knows how many 
pounds of meat he sells; so why not 
let the employees in the plant know 
-how many hours were estimated in 
selling the job? They are weighing 
the printing just like the butcher 
weighs meat. Remember, you are 
not pushing the employee, you are 
weighing your product. I am sure 
no worker would continue to buy 
gasoline from a filling station that 
charged him for five gallons and 
only delivered four. Nor would the 
station stay in business long if he 
gave six gallons for the price of four, 
just because he did not measure the 
product. 

By explaining to your employees 
the purpose of a job budget, you will 
have their co-operation. They like 
facts better than opinions just as 
you do. They then become part of 
the teamwork towards making a 
profit, knowing that without profits 
eventually there will be no work. 

To make up a budget properly, 
you must have good estimating. You 
have checks and double checks by 
the use of budgets. The sales de- 
partment is on the alert for high 
estimating; the employees in the 
plant will watch for low estimating. 
The team then will start to work 
for a profit. 

When the job is finished you make 
a completed budget, showing the 
hours used as above. If the plant 
takes more hours than allowed, use 


red for the variance; then work to: 


eliminate red. When they are in 
the black, of course, you have won 
the game. It is not good practice to 
use an employee’s name; remember, 
you are trying to eliminate the red 
figures. Post the completed budget 
on your bulletin board so each de- 
partment can see how it came out. 

At the end of the month you pre- 
pare an analysis of each department, 
showing budgeted hours for all jobs 
billed, actual hours and variance. 
This is the score for the month; each 
department will want to have the 
best score. The competitive spirit 
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is developed just as the posting of 
baseball standings has created the 
will to improve. 

The Printing Industry of America 
has a cost system that has been de- 
veloped over a period of yars. It is 
recognized as one of the foremost 
cost systems for any industry. Why 
not study this thoroughly, then you 
can follow what I am outlining. 

DO YOU NEED A COST SYS- 
TEM? My answer is YES; with a 
large or a small plant, it is import- 
ant to know your costs. It is just like 
asking a carpenter whether he needs 
arule. You cannot run your business 





Here’s How You Can Make 
Savings in the Bindery 


Saving money on a big job is often 
just a matter of checking little de- 
tails in advance. It is surprising how 
often such a little matter as paper 
grain is not considered until the 
printing is completed, when it is 
too late to do anything about it. 
The result is costly delay and folding 
troubles. 

Checking with the bindery first 
pays off, even though it is usually 
the last to handle a job. In folding 
and book work, the grain is all-im- 
portant, for books and folders 
creased against the grain look bad, 
bounce back, and impair the prod- 
uct. Good accordion folds cannot 
be effected if the grain runs counter. 

Other time-and-money savers in 
bindery include such suggestions as: 

When trimming folders, the front 
page should be slightly larger to 
cover any variations in the folding. 

Mark the press guide so that those 
who handle the job after you will 
not have to guess where guides are. 

Gradually accumulate a list of 
guards and guides, consulting and 
checking them when a job is begun 
and ended. Failure to keep within 
known requirements may cost hun- 
dreds of dollars, troublesome delays 
and the confidence of your customer. 


by guess, and succeed. If you have a 
cost system, do you use it properly? 

9H Hour cost; An all-inclusive 
hour rate is your pricing tool. To 
ignore your hour cost and sell for 
what you think your competitor is 
selling is like all printers wearing 
the same sized shoes. Your com- 
petitor’s shoes may be too small and 
ruin your feet. If he sells without 
knowing his costs, the two of you 
can go broke together. 

The P.LA. cost book explains the 
operation of the 9H sheet. Without 
knowing your proper hour cost, 
you can not sell with security. The 
correct hour cost is fundamental in 
the operation of a printing plant; 
there are many systems, of per- 
centages, etc., but none can compare 
with a tried and proved system 
that is recognized as the best by 
most of the leaders in our industry. 
The discussion of the cost system, 
outlined in detail, would take up all 
the space alloted me; hence, just an 
outline can be given. 

I should like to point out, how- 
ever, that such a small percentage 
of printers in each town or city know 
their costs, we must put on a real 
crusade in every community. We 
must correct such poor business 
practice as running a plant without 
a cost system. Yes, for a while you 
do well by flying blind; pretty soon 
you must land, and where, when, 
and how is better answered by 
knowledge of your business. 

With the correct hour cost and 
proper extension of time for labor 
and cost of materials used, you have 
the cost of the complete job. Now, 
let us assume that you have a cost 
system; how accurate is it? One 
way to find out is to add up one 
month’s ticket costs, compare with 
your operating statement cost, and 
you then will know how close you 
are to your actual cost for the month. 
This is very important. 

From the cost ticket, it is possible 
to make up a classification-of-sales 
report; this will determine what type 
of business is profitable. The same 
type of report for each salesman will 
give an analysis of his business. 
Then, a like report on each major 
customer will give you a knowledge 
of your business that can be helpful 
in directing your sales effort along 
proper channels. 

Many types of cost tickets now in 
use are inadequate; more break- 
down of operations is necessary to 
make the budget control effective. 
There are many types of tickets that 
can be used. 


(The second section of Mr. Gerken’s 
article will appear in October issue.) 
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Johannes Troyer’s Ornaments Are Modern Design 


% Glance at the ornaments above 
and below (first announced in THE 
INLAND Printer for July) and you'll 
see a snake. Look at the jacket on 
“Vessel of Clay,” book published by 
Sheed & Ward, and you'll see an- 
other snake. These two reptiles, de- 
signed with grace that shears away 
squeamish connotations, are ink 
brothers. Both flowed from the broad 
pen of Johannes Troyer. His ten 
jacket ornaments suggest the “Ves- 
sel of Clay” theme—a day in the life 
of a priest—and the snake is there 
to suggest temptation. 

If Jan van der Ploeg of American 
Type Founders, Inc., had not 
chanced to see the jacket and recog- 
nize its decorations as the work of a 
designer whose imaginative tech- 
nique deserved wider play in the 
commercial printing field, the Troyer 
snake now being distributed by 
ATF, along with a fish, a bird and a 
ship, a book, an hour glass and other 
beautiful ornaments, might never 
have seen the American market. 

Mr. Troyer won wide recognition 
for his work before he came to this 
country in 1929. Born in South Tyrol 
50 years ago, in a family which in- 
cluded well-known artists, he stud- 
ied sculpture and then turned to let- 
tering and other graphic arts design, 
in order to make a living in im- 
poverished Austria after the first 
World War. He was influenced by 
the famous calligrapher, Prof. Rudolf 
Larisch of the Wiener Kunstgewer- 
beschule, and the works and peda- 
gogic books of Edward Johnson and 
Rudolf Koch also played important 
roles in his development. 

Mr. Troyer’s first opportunity to 
prove graphic arts design a greener 
field than sculpture was a Vienna 
Fair poster competition. His poster 
won the first of his long series of na- 
tional and international awards. 
Most cherished was his sports poster 
for FIS-1933 Federation of Interna- 
tional Skiing, a work of art that be- 
came famous in many countries. 
For many years he was associated 
with Buchergil Gutenberg in Switz- 
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Eastern Editor, The Inland Printer 


erland, Diederichs in Jena, and other 
eminent book publishers in Austria 
and other European countries. 
Before coming to the United 
States, Mr. Troyer lived for ten 
years in Switzerland and Lichten- 
stein. He designed more than 60 
Lichtenstein postage stamps. 





JOHANNES TROYER 


use a broad pen with single strokes which cut 
away superfluous details, leave only a design 
that has the strength and simplicity of unity 


“They were not all good design,” 
he said. “My desire to develop my 
own ideas about good stamp design 
was hampered from the start. Among 
my first designs were classic ex- 
amples of the task a stamp has to 
perform, and what it should look 
like to serve that purpose. So I used 
figures, coats of arms, symbols like 
crowns, suggesting empires and 
kingdoms. My style was intentional- 
ly primitive and clear, not ornate. 
But later it became necessary, 
through no desire of my own, to 
make my designs less functional. 


“It seems to me that United States 
stamps are suffering from the same 
signs of degeneration. I think it 
would be a good idea for the govern- 
ment to invite the country’s best 
artists to compete. 

Since he came to this country, Mr. 
Troyer has found readier acceptance 
than he expected for his work as 
illustrator, calligrapher and general 
graphic arts designer. Before he left 
Europe his friends discouraged him. 
He was going, they said, to a coun- 
try where the level of appreciation 
for the best commercial art work 
was much lower than in Europe. 
This, they were sure, would be an 
obstacle difficult to break down. 

Mr. Troyer found that his over- 
seas friends were wrong. He came to 
New York with a large sheaf of rec- 
ommendations. “But,” he said, “the 
letters have not helped anywhere 
near as much as actual samples of 
my work. When I let my work speak 
for itself, directly to what you call 
the boss of, say, a publishing house, 
the reaction of the art director is 
usually favorable. 

“The level of graphic art work in 
your country, I find, is quite high. 
There is bad as well as good work, 
of course, and that applies also to 
Europe. You cannot generalize by 
labeling European work as better 
than American, or the other way 
around. Bad design is bad wherever 
it is done, and good graphic art, like 
good music, cuts across national 
boundaries.” 

Mr. Troyer does his work in his 
home at 137 Clinton Ave. New 
Rochelle, New York, a commuter’s 
step or so from New York City, 
where he makes most of his business 
contacts. For line work like the 
Troyer ornaments, he uses a broad 
pen with single strokes which, like a 
sculptor’s chisel, cut away super- 
fluous details and leave only a design 
that has the strength and simplicity 
of unity. This economy of design 
serves him well in his creation of 
new type faces, to which he is devot- 
ing considerable time. 
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LETTERHEAD 


An Interview With Lester Beall by Leslie H. Allen 


% Direct mail pieces are salesmen 
in printed form. The two-legged 
salesman may not get either foot in- 
side his prospect’s door. The direct 
mail piece lands on the prospect’s 
desk. There it starts or blocks the 
way to a sale. It opens the door of 
the prospect’s mind only if its first- 
glance impression compels his at- 
tention away from the next bit of 
the morning’s business. Lacking 
that first-shot punch, it is either 
added to a flock of other future- 
attention-maybe material, or floated 
into that handy desk accessory, the 
waste-basket. 

So, too, with letterheads. They 
are direct mail pieces, salesmen, but 
not the briefcase sort who wait while 
the switchboard girl decides whether 
Mr. Prospect is in. Letterheads 
alight on his desk, either snug in 
their envelopes or unfolded in piles. 
Which ones stand out above the 
others? Which are dressed in styles 
that reflect the sender’s business? 
Which pack a first punch that makes 
a strong impression on the recipient? 

Take it from Lester Beall, New 
York City consultant art director, 
who knows how to design letterheads 
that are beautiful as well as prac- 
tical, that first impression should be 
on the top of any printer’s mind 
when he is designing a letterhead or 
having one designed for him. 


“The letterhead should express the 
individuality, stability and prestige 
of the printing customer’s business,” 
said Mr. Beall. “Too often it is the 
end-result of a kind of haphazard, 
line-of-easy-resistance thinking that 
mistakenly regards as good enough 
any sheet of paper cut to proper 
size and showing the company’s 
name, address and phone number. 

“This happens to be true of many 
well-established firms who have re- 
flected the hit-or-miss attitude over 
a period of many years. Such con- 
cerns, and the printers who supply 
their letterheads, have little if any 
awareness of the fact that a certain 
percentage of the people with whom 
they have some sort of contact get 
their impression of a business only 
through its letterheads. 

“T have also found that many busi- 
ness firms have the mistaken no- 
tion that prestige and stability are 
indicated merely by the use of en- 
graved and quality paper letterheads. 
Design and color, paper, typography 
or hand-lettering are just as impor- 
tant. Selection of type faces, for ex- 
ample, should reflect the company’s 
business and should project a positive 
quality. 

“Many letterheads project a cer- 
tain cheapness of conception that 
suggests a here-today-and-gone-to- 
morrow business. For achieving the 


Letterheads and envelope designed by Lester Beall. Pennsylvania Printers letterhead is in black 
and bright red. Note basic information in vertical position at left side. Parsons letterhead is 
in three colors, bright red for P,R,O,S, and light pastel blue for A,S,N. Note envelope matches 
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over-all effect of stability and pres- 
tige, the printer should remember 
that in letterhead, as in other de- 
signing his working elements have 
three inherent qualities: color, form 
and texture. These combine and 
control a fourth quality that all 
visual elements have—psychological 
content and appeal. The choice of 
color as well as the character and 
texture of the type face or lettering 
can project, through the letterhead 
design, almost any impression that 
is desired. 

“It is well to remember, too, that 
there are no fixed rules for selecting 
color other than the fact that certain 
colors seem to fit certain types of 
business. The printer would not be 
likely to use pink for a steel com- 
pany, which suggests black, but for 
cosmetic firms either pink or black 
would be suitable. Heavy industry 
suggests heavy type faces, which 
would not be fitting for, say, an at- 
torney. But many one-color letter- 
heads are quite suitable, and if only 
one color is used, I prefer black. 

“Letterhead design requires care- 
ful attention to proper balance be- 
tween design elements and white 
space. This balance is greatly in- 
fluenced by usage. For example, 
certain firms, because of the nature 
of their problems, and because of 
constant office practice, tend toward 
lengthy letters, such as those that 
contain specifications. Such firms 
need more letterhead white space 
for typewritten areas than a physi- 
cian would require. I believe 
printers should consider well the 
type of business for which a letter- 
head is designed, plus the average 
length of its correspondence. A bus- 
iness directly or indirectly concerned 
with visual appearance and styling 
of its merchandise needs a more ex- 
tensive use of design and white space 
than a heavy industry. 

“Tllustrations and trademarks, in 
general, should be avoided unless 
they can be so used, design-wise, 
that they are completely acceptable 
as integral elements, and at the same 
time contribute to the total effect in 
a manner that cannot be achieved 
in any other way. 











“One of the letterhead’s functions, IN <a Vw — &> LL CT» | 


of course, is to act as an advertise- 

ment or salesman. This does not BA CASE ey mae AUTOMOBILE COMPANY 
mean that it should be cluttered up INDIANAR OWS 

by long listings of products or trade — plain 

names, or any other advertising 

material. Use of this type of mate- 

rial reduces the correspondence area 

and makes it harder to read. Sim- 

plicity packs a power all its own. 

“Too often the method of repro- 
duction is overlooked during the de- Mensoar Shoes 
sign process. It needs to be kept in ‘Waterdashery : 
mind because it is one of the factors on “3 
that determines just what sort of The MORRISON Company 
‘feel’ the design is to project. For ee ee ee 
instance, an engraved letterhead, be- 
cause of traditional usage. contrib- 
utes to a sense of stability, formality, 
authority and seriousness. The en- 
graving is suitable for, say, lawyers 
or courts, but would be wasted on 
the television repair shop around the 
corner. 

“T would advise printers to keep in 
mind that every element used in de- : 
veloping a letterhead—paper, color, yet 
type, hand-lettering or other design Hi hem 
devices—has a certain psychological ‘one arly Jtaise 
quality. Each element, then, should Ux 
be selected and used for the purpose ? 
of contributing to the all-over im- 
pression or feeling of the finished 
job. But it would be impossible to 
lay down any rules controlling this 
basic requirement, because it in- 
volves a degree of experience in GENERAL 
terms of time and variety of prob- 
lems. It also involves that intan- STORES 
gible element, the printer’s taste 
and feeling for fine work fitted, with CORPORATION 
beauty, to its functional purpose. 

Whether a specific letterhead will 
turn out to be good, not so good, or 
just plain bad depends upon the de- 
gree to which the printer or his de- 
signer are blessed with good taste. 

“It should be unnecessary to add 
that envelopes should be closely re- 
lated, in terms of color, typography 
and other design elements, to the 
design of the letterheads they en- 
close. By all means, the paper stock 


should be identical.” Can Onsen, CGourtand and Lowell” 
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PHILADELPHIA PEMNSYLVANTA 


SNE BRYANT 3.5533 


S:* Top O' the Mountain, North Wilson, Michigan 


150 Hartwell street J San Francisco, California 





More of Lester Beall's unusual letterhead de- 
signs are shown at right. The Newbold letter- 
head is in black and light blue. Morrison is 
in one color, dark tan. Hartley House is three 
colors: top line and tree trunks in green, ini- 
tial H and bottom line in terra cotta, rest in 
black. General Stores Corporation in two 


colors: red-orange on top reverse bar, light | 
blue on bottom bar, and combination of both { N. 4. Mand & Car Tools + 3000 Lincoin Boulevard, St. Louis, Missouri 
on center bar; street address in red-orange, 

The @ National 


city line in blue. Van Onsen letterhead is em- ardware Corporation 
bossed in black. The National Hardware Cor- 
poration letterhead is in black and bright red Guia cies maihi 
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% Lester Beall, consultant art di- 
rector and industrial designer who 
never attended an art school, has 
won, since 1934, 48 awards for his 
styling of magazines, books and 
house organs, direct mail pieces, dis- 
play advertising and product pack- 
aging. The man who rolled up this 
record was a Kansas City boy who 
spent long summers on farms, but 
aimed his early sights at*an engi- 
neering or scientific career. He held 
them there until his third year in the 
University of Chicago. Then he 
switched to the graphic arts. 

Lester Beall’s mother was an ama- 
teur artist, his father a printer. He, 
himself, preferred tinkering with 
tools of radio transmission. His par- 
ents went to Chicago when he was 
seven. At 12 he was a radio ham, but 
better skilled in building and pack- 
aging sets than in operating them. 
At Lane Technical School he studied 
mechanical drawing for four years. 
He did not realize then, but knows 
now, that the painstaking accuracy 
required by mechanical drawing is 
a basic asset for graphic arts as well 
as engineering design. 

Entering the University of Chi- 
cago, he first majored in physics. 
Poster painting and his two-year art 
editorship of the students’ annual 
paved the way for changing his ma- 
jor to the history of art. After being 
graduated with a Ph. B. degree, he 
worked in a paper house for six 
weeks—another step away from en- 
gineering and science. In 1927 he set 
up a free-lance studio, with design- 
ing jobs from small printers as a 
starter. 

Then came a keen interest in 
typography and spare-time study of 
paintings in museums. He painted 
two murals for exhibitors in the Chi- 
cago World’s Fair of 1933. The first 
of his long line of awards was be- 
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Lester Beall, Versatile Designer, 
Has Keen Interest in Typography 


stowed by the Chicago Society of 
Typographic Arts in 1934. In that 
year he went to New York to see his 
honorable mention color drawing 
displayed in the Art Directors Club 
exhibition of advertising art. A year 
later he transferred his free-lance 
activities to New York. 

Since then Lester Beall’s work 
has been reviewed in many publica- 
tions, including Graphis, Gebrauchs- 
graphic, Arts et Metiers Graphiques, 
Domus, Art and Industry in Europe, 
and Norte in South America. He has 
exhibited his work in several Amer- 
ican museums, and in London and 
Paris. Somehow he has found time 
for considerable lecturing, painting 
and photography for his own satis- 
faction, and he is now writing a book 
on design. 


lester beall 580 fifth avenue new york 19 plaza 17-5250 


Of course, Lester Beall designed this unique 
memo form for his own use; in black and red 


Lester Beall divides his time be- 
tween his New York headquarters 
and Dumbarton Farm in Brookfield 


Center, Connecticut. He designed 
his Fifth Avenue studio furniture, 
and on the walls hang examples of 
his industrial and commercial work 
and some of the paintings that flow 
from his brushes. Both the pictures 
he paints for self-expression and 
those he turns out for clients reflect 
at a glance his affection for out-of- 
the-rut design and free-swinging use 
of color. 

Lester Beall’s country studio is a 
made-over barn. It is, in fact, com- 
pletely made over. One loft stores 
hay reaped from his 40 acres, but 
horses and cows would never recog- 
nize the rest of the interior as home, 
not too sweet home. Artists would 
label the interior a bit of heaven on 


earth. Designed by Beall himself, 
it is a haven for concentrated work 
in ideal surroundings, with milled 
built-ins, elaborate lighting, modern 
furniture, and a_nine-foot-square 
pane of glass where hay wagons 
used to rumble in through the big 
door. 

There’s a strain of the farmer left 
in Lester Beall. Even in that field 
he is a specialist. His specialty is 
Cheviot sheep. He likes all 35 of 
them, not only because they, too, 
win awards, but also because they 
highlight the peaceful bucolic pic- 
ture. He fits them into it closely, 
because he wants them around 
where he can see them, not off in a 
meadow under the care of a shep- 
herd less conscious than himself of 
their soothing charm. So he does 
not house them apart from his rural 
working life. When they amble home 
from grazing, they soft foot it into 
immaculate, green-painted iron 
stalls right next to their owner’s 
working space. In between there’s 
a window—odor proof, of course— 
through which, when some quirk in 
design puzzles him, he gazes at his 
sheep, and then, having absorbed 
their restful beauty, turns back to 
his board to find the design prob- 
lem eased or solved. 

The nearby farmhouse where the 
Beall folks live is replete with old 
furnishings. Lester as an artist goes 
for the modern, but his wife, who 
was Dorothy Wells Miller in their 
University of Chicago days, is an in- 
satiable collector of antiques. She 
likes to live among them as much as 
her husband likes to work next door 
to his sheep. Mrs. Beall is a writer. 
Daughter Joanna, like her father, is 
a painter. Her brother, Lester, Jr., 


Lester Beall has 48 awards for his styling of 
magazines, house organs, and direct mail 
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works in his father’s New York 
studio. 

With the family now lives Lester 
Beall’s father, W. M. Beall. Until 
two years ago he was active as a 
printer. Among the plants he served 
were Paper Mills Company, Baz- 
ner Press and Ringley Press, all in 
Chicago. As a long-time printer he, 
too, has a special interest. For many 
years he has kept a file of clippings 
from THE INLAND PRINTER—so many 
that they have bulged into bundles 
for which storage space must always 
be found. 

“They are one of my father’s most 
cherished possessions,” said Lester. 
“Tell him that he’ll never have oc- 
casion to go through all of them and 
he’ll reply, ‘Makes no difference. 
They’re full of good stuff for print- 
ers. Wouldn’t think of throwing 
away a single clipping’.” 

There are times when the elder 
Beall is his son’s severest critic. On 
top of his other activities, Lester 
often lectures on graphic arts de- 
sign. Now and then he pleases his 
father by submitting to him an ad- 
vance copy of a lecture. 

“Does your father always okay 
what you plan to say?” the inter- 
viewer asked. 

“In general,’ Lester replied. 
“Content and phrasing usually get 
by, but sometimes fine details don’t. 
There was the time when he read a 
long advance carefully, then made 
no comment. I asked whether every 
thing was all right. ‘Not everything,’ 
he said, and with no eye twinkle, so 
I knew he had found a serious error. 
To him it was just that—one spot 
where a period appeared outside a 
close quote. Should be inside, he in- 
sisted. So I read that part of the 
lecture that way. And it made a big 
difference!”—Lesitie H. ALLEN. 


Spare Spacing 


For those jobs that eat up the 
regular spacing material, especially 
when all of one measure, reserve 
spacing material will come in mighty 
handy. Set up a few narrow shelves 
wherever most convenient, reserv- 
ing enough room between shelves 
for cigar boxes. Mark the cigar 
boxes and keep all extra spacing ma- 
terial in them, one box for each 
measure. Arrange in numerical or- 
der on shelves. A plain screw or 
screw knob handle on the narrow 
end of the box will facilitate with- 
drawing the boxes when needed. 
When new spacing has been cut for 
a job and the job is being thrown in, 
the boxes will also help to accom- 
modate overflow.—S. R. Gaytorp. 





Hou to Get the 
Right Letterhead 


For Your Susiness 


Upon receipt of this infor- 
mation a thorough study will 
be made of the material sub- 
mitted, and the best type of 
design decided upon. The artist 
will then develop the design 
and make the sketch to be 
submitted for your approval. 

This will not be a rough 
sketch, but a detailed drawing 
in colors, so that you may see, 
before placing your order, just 
how the completed letterhead 
will look. 

Should the design as origin- 
ally submitted not meet with 
your approval we will make 
whatever changes you may de- 
sire, or work out an entirely 
new design, should that be 
necessary or seem advisable. 

This service is not offered 
promiscuously, but is rendered 
free to rated concerns using 
six thousand or more letter- 
heads yearly, your only obli- 
gation being to purchase the 
letterheads if our design is 
satisfactory, or to return the 
sketch if for any reason you do 
not buy letterheads from us. 

Because a Lawrence Letter- 
head is custom-built, and due 
to the many variable factors 
entering into the cost of each 
order,—style of design, num- 
ber of colors, grade of paper, 
quantity, etc..—it is not pos- 
sible to maintain a standard 
price. The cost of each order 
must be figured separately and 
an exact price on the letter- 
heads cannot be quoted before 


Since each letterhead is designed exclusively for the company 
which it is to represent, the more information you give us con- 
cerning your company, nature of its business and its product 
or service, the better able we will be to create the most appro- 
priate and effective design for you. 


the design has been worked 
out and the sketch made. In 
small quantities, the price is 
higher, naturally, than that 
usually paid for one- or two- 
color printed or lithographed 
letterheads. In large lots the 
price compares favorably with 
that of other processes—and, 
at most, the difference will add 
a mere fraction of a cent to 
your present cost per letter, on 
which you MUST spend from 
2c to 3c for postage, alone, no 
matter if you use the cheapest 
sort of letterhead. This tiny 
fraction-cent investment will 
protect your much larger 
investment in postage, etc., and 
will pay handsome dividends 
in increased returns from your 
letters—regardless of whether 
their purpose be to create good 
will, invite inquiries or stimu- 
late sales. 

Since each thousand of your 
letters, in the mail, costs you 
from $20 to $30 for postage, 
alone, it’s not what your LET- 
TERHEADS cost per thousand 
that matters. The important 
thing is the RETURNS (in in- 
quiries, or orders) you get 
from each thousand letters 
mailed. Lawrence Letterheads 
more than pay for themselves 
out of profits from increased 
business—which, after all, is 
what you write letters for. 
Then, too, there is the very 
personal satisfaction you get in 
the use of a Lawrence-created 
letterhead. 


In putting your letterhead problem up to us, therefore, you 
have the assurance that you are not dealing with “just another 
printer,” or “buying another batch of letterheads.” Rather, you 
can depend on getting a letterhead that will truly represent you 
—one that will do you the most good in building and stimulat- 
ing sales. Lawrence Letterheads speak for themselves. Because 
we are helping so many others, we know we can help you. 











This appeared as a full page advertisement in an external house organ put out by the Lawrence 
Printing Co., Inc., of Greenwood, Mississippi. A signature identified the firm as Creators of 
Beautiful Letterheads," and "Manufacturers of Jerk Out One-Time Carbon Forms." The letter- 
head advertisement might very well be adapted by others for their own advertising promotion. 
Original display was in Bernhard Modern, roman and italic; text was in Bookman and Textype 
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New Sayers printing plant in St. Louis suburban area features modernistic design, both inside and out; front illuminated at night with colored lights 


New St. Louis Printing Plant Is Model 
Of Production Flow Technique 


* Sayers Printing Company—40 
years old, new as tomorrow—will 
celebrate the recent move to its new 
functional plant by scheduling an 
“open house evening” for visiting 
printers during the Printing Indus- 
try of America convention, October 
11 and 12, in St. Louis. 

Long recognized throughout the 
Mississippi Valley as one of St. 
Louis’ quality printers in the letter- 
press field, the Sayers story has been 
an unusual one. 

Founded in 1912 by the late Frank 
W. Sayers, and located in a 1,500- 
square-foot loft building on 3rd 
Street (near the Mississippi River), 
the first westward move found Say- 
ers occupying its own two-story 
building on 9th Street. It remained 
there until March of 1952, when the 
move to its new 15,000-square-foot 


one-story streamlined plant was 
completed. 

The new location is nine miles 
from downtown St. Louis and fol- 
lows the westward path of many St. 
Louis industries. 

The new Sayers building is of 
modern construction with complete 
facilities, including constant tem- 
perature and humidity control, elec- 
trostatic dust control, acoustic tile 
ceilings, glazed tile walls and the 
latest type of fluorescent lighting. 
Cost of the plant, including site, was 
approximately $400,000. 

Actual moving to the new location 
was effected without loss of produc- 
tion time. Working around the clock, 
it was accomplished in 48 hours. All 
new equipment was purchased for 
the present plant. Old presses, to be 
traded in, were run at the downtown 


Herbert W. Sayers 


Herbert W. Sayers, present owner and manager of the 
printing firm, is the son of the founder. Born in 1907, 
he started work in 1921 as assistant to his father on a 
part-time basis. Becoming a full-time salesman in 1925, 
he was able to expand into advertising printing. 

A steadily increasing business forced expansion of 
equipment and employees until the firm outgrew the 
downtown offices, necessitating the recent move into a 
modernistic-functional plant nine miles out of the city. 

Sayers has boundless enthusiasm, interest and pride 
in his work, infusing the spirit of quality printing into 
his staff. Married, he has one son, who is an advertis- 
ing major at lowa State. 

Mr. Sayers has an Ozark farm near Potosi, Mo., with 
a spring-fed swimming pool, acres of apple trees, and 
extensive pasture land for cattle. 


building until the new presses were 
installed and ready to operate. 

Developed under the leadership 
of the founder’s son, Herbert W. 
Sayers, the business philosophy is 
an interesting one. The entire Sayers. 
operation is based on a close work- 
ing co-ordination with trade pre- 
liminary and finishing plants. This 
plan, having been in successful op- 
eration in the former plant, continues 
in the new plant, with emphasis 
placed on quality press work and 
the acceleration of material flow. 

The 28 Sayers employees boast an 
average of ten years continuous em- 
ployment. After two years, each 
participates in a profit-sharing plan 
which has been in effect since 1948. 
For Sayers’ employees, the west- 
ward move has been a real boon. 
Ample parking facilities, brand new 
locker and wash rooms, air condi- 
tioning and good eating facilities 
have contributed to excellent work- 
ing conditions. 

Reference to the isometric view 
of the new plant shows how material 
is received from an inside loading 
dock and worked out from the cen- 
ter storage area around the building 
in “perimeter production” fashion. 
Starting from the make-up, lock-up 
and register departments, an order 
literally flows through the press- 
room area around to the cutting, 
folding, packing and shipping de- 
partments. 

Make-up facilities include two 
new Taylor registerscopes and a 
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Four Miehle Verticals do magazine reprints in four colors 
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Follow the letters for explanation of the other 
features of the new Sayers plant: (A) entry to 
main office, (B) private office of Herbert W. 
Sayers, (C) women's rest room, (D) men's 
lavatories and lockers, (E) gas-fired heating 
plant and electrical control panels, (F) ink 
storage, (G) humidity and temperature con- 
. trol, and (H) stock storage with easy access 


and humidity control, complete change of air every 7!/2 minutes 








Two Miller 27x41 two-colors and Miller 27x41 one- 
color handle larger forms, and can be arranged to 
do four color work plus fifth color or varnishing 


Simple but efficient production flow technique 
can be easily followed by means of the 
figures. (1) preparation of job ticket in of- 
fice, (2) to small composing room (most 
Sayers work is done from plates furnished), 
(3) Taylor register-scopes and Craftsman 
line-up table, (4) Miehle verticals, or (5) 
Miller two-color or one-color, or (6) Miehle 
29 offset presses; (7) Seybold cutter, (8) 
MS Cleveland folder, (9) wrapping and ship- 
ping, (10) loading dock for delivering or re- 
ceiving. All equipment on one floor level 


Miehle 29 offset presses (at rear), Harris-Seybold cutter 


























Mr. Sayers’ office has plenty of working facilities, modern steel furniture, small kitchenette 


Craftsmen’s line-up table. This 
equipment facilitates the preregis- 
tering of color forms before going to 
press, saving many hours of expen- 
sive press time. 

Four Miehle verticals provide 
four-color dry magazine reprint 
service on sheet sizes up to 14 x 20 
inches, with overnight deliveries for 
advertisers who require it. Two- 
and-two wet color process work is 
turned out on a pair of 27 x 41 Mil- 
ler two-color units for longer runs 
of labels and advertising literature. 

A single-color matching 27 x 41 
Miller unit provides for maximum 
efficiency when running single-, 
three- or five-color work, or when 
a varnishing impression is required. 

Since operations began in March, 
offset units have been added to take 
care of specialty government work. 


Ortleb ink agitators and IDS dry 
powder anti-offset spray units are 
standard equipment on all presses. 

In the finishing department, a new 
44-inch Harris-Seybold Auto Spacer 
Cutter handles precision label cut- 
ting with 1/64-inch tolerances. The 
bindery facility consists of a 25 x 38 
MS Cleveland folder, which handles 
9 x 12-inch eight-, twelve- and six- 
teen-page paste-bound signatures. 
A Berry electric paper drill for cer- 
tain catalog work completes the fin- 
ishing equipment. Other operations 
such as mounting, die-cutting, cello- 
phane laminating, etc., are sent to 
trade specialists. 

Serving a number of St. Louis’ 
largest firms, Sayers color work re- 
ceives national distribution in the 
form of advertising literature and 
quality product labels. 


Office is model of lighting, sound-proofing, steel desks and files, extra large conference table 





Check Supplies As Soon As 
Received to Avoid Delays 


Some one in every printing plant 
should be delegated to check all sup- 
plies promptly when received so that 
errors may immediately be reported 
to the supplier for correction. Most 
suppliers have set a time limit on ac- 
ceptance of such claims. At various 
times the wrong paper or the wrong 
ink has been delivered, although pur- 
chase orders were made out correctly, 
and we were put to considerable in- 
convenience and expense because of 
the suppliers’ errors. At other times 
we were able to find use for the 
wrong items. 

It is better to be on the safe side 
by examining the supplies received 
promptly and reporting the error at 
once. Printers at a considerable dis- 
tance from suppliers may save them- 
selves possible costly delays, and 
printers in the same city as the sup- 
pliers may report an error in ship- 
ment by phone, so the supplier can 
promptly send the correct item and 
pick up the wrong one. 

When the printer at a distance from 
his supplier fails to check supplies 
as received, especially if he operates 
with a scant stock of supplies, he 
may open a package of paper when 
ready to start a run and find he has 
received laid when he had ordered 
wove stock, or letterpress enamel 
coated when he had ordered litho 
enamel coated. He may open a can 
of ink labeled yellow and find its 
contents to be blue ink. Such errors 
can often prove very costly. 

Containers should be opened care- 
fully and paper checked as to iden- 
tity and condition. Then it should be 
covered again until ready to be used, 
if examination had showed it to be 
as ordered. 

When opening a can of ink to make 
sure that it is as ordered, the oiled 
paper disc should be left on top of 
the ink and when replacing the lid 
on the can, it should be re-taped so 
that the ink will be protected. 

Plates received from platemakers 
customarily are accompanied by the 
proofs, but plates from other sources 
are often received without proofs. A 
general idea of the plate is obtained 
by rubbing magnesium carbonate 
over its surface, but a proof should be 
made for test of its printability. 


@ Postcard advertising is blossoming 
out in highly effective ways. Sure to 
be read, and read by many of the 
persons through whose hands they 
pass, these messages are a dandy 
idea!—Prints of Paris. 





ira Pilliard 
recently. H 




















ae 









Ira Pilliard was named 6th District Craftsman of Year 
recently. Here he looks at Inland Printer bound volumes 
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%* No one wondered why, when Ira 
D. Pilliard was named “Craftsman of 
the Year” in the Sixth District of 
the International Association of 
Printing House Craftsmen. “Mr. 
Share-Your-Knowledge” in person, 
Mr. Pilliard established the first 
Craftsmen’s library—for the Mil- 
waukee-Racine Club of Printing 
House Craftsmen—and, as librarian, 
he presides over his achievement. 

In his early years as a Craftsman, 
Mr. Pilliard decided that listening 
to an expert speak once a month was 
good for the club, but why waste 
the other days? So he started lug- 
ging along to meetings a suitcase 
full of books on printing from his 
personal library. He set up a stand 
near the door and then encouraged 
Craftsmen to borrow the books. 

The innovation was accepted so 
enthusiastically that soon the books 
and suitcase, but not Mr. Pilliard, 
were worn out. He brought up the 
tattered condition of his traveling 
library at a meeting, suggesting re- 
placement by the club. Members 
were currently engrossed in the ex- 
penses piled up by a “Ladies Night” 
dance, and he felt that his appeal 
went into deaf ears. 

He was surprised, therefore, the 
next time the group met, to find that 
the club, led by a substantial en- 
dowment from Elmer Voigt, had ac- 
quired funds for a library of which 
he was to be in charge. It is now 
housed in the hotel where the club 
meets — a modest library, due to 
space limitations, but full of the new- 
est technical material (plus bound 
volumes of IP, of course). 

While he was principal of a high 
school in his native Missouri, Mr. 
Pilliard questioned the fullness of a 
life devoted to teaching Latin and 






Ira Pilliard Ils Genius Behind 


Milwaukee Craftsmen Library 


English to adolescents. He took off 
his white collar in 1913 and went to 
Chicago to be a printer, a skill he 
had learned as a boy. Then he de- 
cided to teach printing. Only six 
public schools in the country taught 
printing, while more than twice that 
number of penal institutions had 
instruction in the graphic arts. 
Going to jail to teach wasn’t ap- 
pealing, so Pilliard took a job at the 
Milwaukee Vocational School. There 
he stayed, except for a period of 
sergeancy during World War I. The 
printing shop laboratory where he 
started with a little platen press 
and a few fonts of type has long since 
grown big, expensively and ade- 
quately equipped for students, 
thanks to his efforts. Mr. Pilliard is 
now school editorial counselor. 





FOR DISTINCTIVE SERVICE TO 


Craftsmanship 


THE BOARD OF GOVERNORS OF THE INTERNATIONAL 
ASSOCIATION OF PRINTING HOUSE CRAFTSMEN, INC., HONOR 


Tea D. Pilliard 


he has given of his time and strength and effort far 
beyond the call of duty. 


for his zeal has been a source of inspiration to all about 
him and to Craftsmen everywhere. 


his example crystallizes the pattern of what a 


Craftsman should be. 
for his loyalty has been constant and unflagging. 


Presented on the occasion of the Thirty-Third Annual Convention 
of the International Association of Printing House Craftsmen, Inc 











Two-color, giant certificate was awarded to 
Mr. Pilliard at recent Craftsmen's convention 


He has served as president of his 
local Craftsmen club, and from 1929 
to 1935 was chairman of the educa- 
tion committee of the International 
Association. 

He doesn’t regret having devoted 
his adult years to training young 
people to be good printers, and to 
helping the working printer to be 
a better one. And if he ever doubts 
the wisdom of his pursuits, he can 
look back to the badly disabled vet- 
erans of World War I who learned 
the arts and mechanics of printing 
at his school and went on to more 
complete lives. 





He has seen his students turn into 
outstanding printers in an area wide- 
ly recognized for the craftsmanship 
of its printers. Such satisfactions 
are the teacher’s rewards. Ira D. 
Pilliard is not only a Craftsman of 
the Year; he’s a craftsman of the 
years past and years yet to come. 


Chicago Printing Teacher 
Retires After 30 Years 


Louis Wade rounded out 30 years 
as a teacher of printing before re- 
tiring in June as head of the print- 
ing department of the Lane Technical 
High School in Chicago. His printing 
career began in 1902 when he joined 
the Plymouth Democrat, Plymouth, 
Ind., as an apprentice. In 1905 he was 
with the Morse Company Seed and 
Flower Catalog of St. Joseph, Mich., 
a pioneer of four-color printing in 
this country. It was there that he met 
and married. He has two sons. In 
1913 he was made superintendent of 
the composing room of John F. Hig- 
gins in Chicago. 

Born July 31, 1887, in Plymouth, 
Indiana, Mr. Wade received his early 
education at St. Michael Academy in 
Plymouth. He received his college 
education at the University of Illinois 
at Urbana and at Loyola and De Paul 
universities in Chicago. He also 
spent two years at the Jenner Medi- 
cal School. 

Mr. Wade began his teaching career 
at the Byford Elementary School in 
Chicago in 1920. In 1922 he went to 
Lane Tech where in 1945 he was 
made head of department of printing. 





Louis Wade retires after teaching 30 years 
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%* Is silk screen a cheap or an ex- 
pensive printing process? 

At every discussion of silk screen, 
the question of price is raised: is silk 
screen cheap or expensive? The an- 
swer is ambiguous: yes and no. 
What does this mean? It is another 
way of saying that all depends on 
the detail of the job. If you want to 
print 250 travel posters, 44x64, in 
six colors and the art was prepared 
in lines and areas, silk screen is 
certainly the cheapest process for the 
job. But if you want to print a cata- 
log for a jewelry mail order house: 
run a quarter of a million, one color, 
mainly fine halftones, then stay away 
from silk screen! If you have a bor- 
derline case where clear indications 
are lacking, check with a reputable 
screen house and if you don’t know 
where to find one, ask the local 
chapter of the Screen Process Print- 
ing Association for a list of members. 

Every printing process excels in 
some applications where no other 
process can approach it, be it quality, 
speed, or price. But the area of over- 
lapping of printing processes is very 
considerable, and many jobs can be 
done equally well one way or an- 
other. I have often found that a 
combination of processes leads to 
results that are superior to the best 
that could be achieved by using one 
process alone. Small type, for in- 
stance, is printed best in letterpress, 
and I have consequently always 
combined letterpress with silk screen 
in our greeting card business: the 
message is run in letterpress, the 
design in silk screen. 

I have repeatedly found occasion 
to combine silk screen with letter- 
press, offset, photogelatin, thermog- 
raphy, and even pochoir—the name 
that hand-stenciling prefers when 
going into society. Typical cases of 
silk screen and offset combination 
work are annual reports and pres- 
entations. Very often, it is cheapest 
and, at the same time, most effective 
to print graphs and bar-charts in 
both processes. Offset is used for 
outlines of the graphs and the read- 
ing matter; silk screen adds the 
necessary colors. Covers of annual 
reports are particularly suitable for 
silk screen enamel work that looks 
almost embossed and costs much 
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Part Il of article on ancient process now coming into its own, 


with advantages and disadvantages discussed by Victor Strauss 


of Pied Piper Press, New York; large and smail presses described 


less. Smart and up-to-date printers 
find this field particularly rewarding. 

We have run even bus cards in 
combination. One of them was a 
particular success. The artist had 
a solid yellow background panel 
interrupted by a photograph of a 
fur-wearing beauty. The copy was 
bold, in contrast to the reticent fe- 
male, and was to be printed in dark 
brown—the run was only 1300. 

The client selected silk screen be- 
cause he wanted the punch that only 
silk screen can give. But how about 
the halftone? Halftones in silk screen 
do not compare well to those of other 
processes. We were in a dilemma 
because the client insisted on the 
quality he was used to from letter- 
press. The answer was _ self-evi- 
dent: why not print the halftone by 
letterpress? 


I could add example after example 
of successful combination runs, but 
I want to concentrate on daylight 
fluorescent inks which really con- 
vinced both printers and screen men 
of the necessity for co-operation. 

The story of Day-Glo is one of the 
very few great success stories of our 
times. It was even interesting enough 
to get into the Saturday Evening 
Post. Daylight fluorescent colors are 
of such strength and brilliance as 
none before. Advertising soon under- 
stood the magnetic qualities of Day- 
Glo. Supermarkets, gas stations and 
cleaning stores displayed signs and 
posters that used Day-Glo profusely. 
Day-Glo is now part of many signs, 
labels, window streamers, bus cards 
and posters of all kinds. 

Advertisers asked about Day-Glo, 
but printers found that Day-Glo can- 





Reinke automatic silk screen press comes in three sizes, suitable for cardboard, masonite, glass 
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not be printed on letterpress or off- 
set equipment. When printers asked 
how, then, this new ink could be 
printed, they were told that—gen- 
erally speaking—silk screen is the 
right process for Day-Glo. Other 
methods to apply Day-Glo have been 
developed but silk screen is still the 
most common method. 

Why is silk screen so well suited 
for Day-Glo? Day-Glo inks are 
rather coarse and they must be laid 
down in a very thick film. Silk screen 
can handle both coarse inks and the 
deposit required. Many Day-Glo 
jobs are run in combination: the 
screen man runs the Day-Glo and 
the printer or lithographer, every- 
thing else. It is customary to plan 
these jobs in such a way that screen 
printing is the last printing opera- 
tion. In combination work, good 
liaison is essential, and layouts 
should be discussed among all inter- 
ested in the job. 


Screen Printing Presses 

Efforts to mechanize screen print- 
ing date back almost to the inception 
of the process. Some of the earliest 
developments have been successful 
and screen printing presses have 
been in operation in several plants 
for decades. But the average screen 
shop has become interested in mech- 
anization only fairly recently, ap- 
proximately since the end of World 
War II. Screen printing is now con- 
sidered an indispensable part of the 
graphic arts industry, and this new- 
ly-gained recognition has encour- 
aged many of the pioneers of silk 
screen mechanization to continue 
their development work. It is char- 


acteristic of the screen industry that 
most of the presses built by Ameri- 
can manufacturers were originated 
and developed in silk screen shops. 

Today, a great variety of mechani- 
cal screen printing equipment is on 
the market. It would be impossible 
to discuss all these presses in detail. 
I shall limit myself to those presses 
which seem most important. But I 
want to add, in fairness to the equip- 
ment not mentioned, that the field 
is still in flux and that new develop- 
ments may be expected. 

The McCormick automatic silk 
screen printer was one of the first 
to appear on the international mar- 
ket. It is manufactured in England 
and sold in the United States by the 
Pan Industrial Corporation of New 
York City for the Eastern States. 
The press takes a sheet 30x40 inches 
but prints only an area of 20x30 
inches. It weighs approximately 1,800 
pounds, and occupies 20 square feet. 

The press is hand fed and the 
printed stock must be removed by 
the operator. It is claimed that the 
press can be used for stock of any 
thickness from one one-thousandth 
to a half inch and even thicker. The 
press has three speeds: 600, 900 or 
1,200 impressions per hour. Accord- 
ing to a bulletin of the manufacturer, 
20 McCormick presses were sold in 
this country and many more in Eng- 
land. The McCormick press can be 
found in Holland, Sweden, New Zea- 
land, Ireland, Australia, Canada and 
many other countries. 

The 4-Star General silk screen 
machine is recognizable as American 
by its very name. This press is man- 
ufactured by the General Research 


& Supply Co., Grand Rapids, Michi- 
gan. It was developed by one of the 
best decal printing houses where it 
was first tested under production 
conditions. For the past two years 
the 4-Star General has been avail- 
able to the public, and 40 presses are 
now in use. 

The 4-Star General silk screen 
machine is manufactured in three 
sizes: 22x30, 25x38, and 35x 45. 
The 22x30 press weighs 3,200 
pounds, and needs a space of 6 x 8 
feet; the 25x38 press weighs 3,800 
pounds, and needs a space of 64% x 
8% feet; the 35x45 press weighs 
5,000 pounds. 

The press is built to handle any 
stock up to 80-point cardboard, and 
metal up to 30 gauge. Feeding is 
done either by hand or with an auto- 
matic feeder; the printed sheet is 
delivered automatically by the press. 
The 22x 30 and the 25x 38 presses 
can be run from 800 to 1800 sheets 
per hour; the 35x45 press operates 
at 69 to 1200 sheets per hour. 

The Reinke presses were devel- 
oped by one of the foremost silk 
screen printers of the country. These 
presses are manufactured by the 
Roto Screen Company of Chicago in 
many models, all of which deserve 
mention here. 

The Reinke automatic press is 
manufactured in three sizes: 15 x 22, 
22x30 and 30x44. This press is 
suited primarily for rigid stocks like 
cardboard, masonite or glass. The 
press is fed by hand, and the printed 
stock is automatically ejected onto 
a conveyor belt. 

The semi-automatic model is 
available in two sizes: 22x30 and 


4-Star General silk screen press, in three sizes, will handle anything to 80-point cardboard and metal to 30 gauge; feeding by hand or automatically 


51 








| 
| 

















30x44. This press is suitable not 
only for rigid stocks, but also for 
light paper, foil and plastics. The 
stock is fed and removed by hand. 

The Roto Screen ‘Company manu- 
factures many other items for silk 
screen printing. The Reinke Rotary 
Press is one of them. This press is 
manufactured in three sizes: 22x30, 
25x38 and 34x45. 

The Reinke Poster Printer is de- 
signed primarily for large posters. 
This press takes a 44x54 sheet. 

In the catalog of the Roto Screen 
Company, we find such additional 
equipment as a Squeegee Sharpener, 
which sharpens squeegees up to a 
length of 64 inches; vacuum beds for 
conventional handprinting, and dry- 
ing machines. 


Forced Drying of Screen Prints 

In one of the preceding articles, 
I said that the drying of screen prints 
is a very serious problem for the silk 
screen industry. Rack, or individual 
drying is the worst bottleneck of 
silk screen production, and the ad- 
vent of screen printing presses has 
only emphasized the seriousness of 
the drying problem. When presses 
produce up to 2,000 impressions per 
hour, rack drying is completely out- 
moded. Manufacturers of the screen 
presses are forced to look into the 
drying problem. As long as the out- 
put of their presses must be dried 
in racks, screen printing remains 
saddled with excessive costs for both 
handling and space. 

The dream of a screen man—a 
reality for other printers for a long 
time—of a press that is fed mechani- 
cally, prints mechanically and de- 
livers the dry sheet mechanically on 
a pile is still only a dream. It will 
remain a dream as long as drying 
is what it is today. But the drying 





problem in silk screen is very diffi- 
cult to tackle, primarily because of 
the exceptionally thick layer of ink. 

The main difficulty of mechanical 
drying in silk screen is the great 
variety of screen printing, one of 
the very factors that contributes 
substantially to the success of silk 
screen. All mechanization is predi- 
cated upon specialization and stand- 
ardization. A silk screen plant is a 
night-mare for every “efficiency” 
man if he tries to apply his approach 
of systematical standardizing. A 
screen shop does specialize; it speci- 
alizes, if I may express it somewhat 
paradoxically, in not specializing. 

The graphic arts industry has 
grown to be what it is today by 
ever-increasing specialization. Spe- 
cialization obtains results very eco- 
nomically, but it is necessarily 
selective. Whatever is not needed in 
huge quantities is left out, left by 
the wayside. 

But our modern economy, with 
all its complexity, needs not only 
standardization and uniformity, but 
also individual, almost personal serv- 
ices in many cases. Silk screen is 
the jack-of-all-trades in the print- 
ing field. Whenever a buyer of print- 
ing has a job that, for one reason or 
another, does not fit any of the tradi- 
tional printing processes, he turns to 
silk screen, and often quite success- 
fully. Silk screen renders services 
that can very rarely be standardized 
exactly because silk screen is the 
catch-all into which is tossed what- 
ever refuses to fit into the narrow 
molds of other printing processes. 

Its great versatility and applica- 
bility is the economical birthright of 
the silk screen service shop. As the 
screen industry grows, specialization 
sets in, and it is this sector of screen 
printing which presses strongest for 





Forced drying has been bugaboo of silk screen; machines like Pacer Convectaire solve problem 
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mechanization. It is this sector of 
screen printing where the prerequis- 
ites for successful mechanization 
abound, and it is this sector of screen 
printing which has gained most from 
mechanization. 


Drying Machines 

Drying machines for screen prints 
exist in many plants where silk 
screen is used for specialties or 
standardized applications. Most of 
this equipment is made to suit spe- 
cific conditions. Sometimes the 
printed object is put into batch 
ovens; convéyor belts are very fre- 
quently employed, and one can even 
find drying machines in which the 
printed object travels not only 
lengthwise, but also up and down to 
utilize space to the utmost. 

All drying machines use some kind 
of heat and have some system of 
air exchange. The heat is generated 
by steam, manufactured gas, electric- 
ity or oil and is applied by steam 
coils, by infrared bulbs or bars or 
by heating a stream of air which is 
then blown onto the material. 

In the drying process, the solvents 
which are part of the ink are driven 
off. Because some inks set free un- 
pleasant fumes, good ventilation is 
necessary. Insurance and fire regu- 
lations must naturally be observed, 
and installation of a good drying 
machine requires experienced en- 
gineers, and should not be under- 


_taken by laymen. 


The Roto Screen Company manu- 
factures drying equipment, and the 
General Research & Supply Com- 
pany offers a drying machine. I am 
convinced that drying of screen 
printing will be greatly advanced in 
the near future. 


Rubber Stamps for Markup 


Problems of typographic markup, 
when many faces are employed, can 
become very complicated. The ob- 
ject of markup is to make the in- 
struction extremely clear to the 
compositor. It’s to save time, and if 
he has to spend time figuring out 
crabbed handwriting or asking what 
a certain mark means, then it might 
be better to leave the copy clean 
and neat. 

One publication had a great deal 
of copy to be set in a few standard 
faces. It solved the problem of stand- 
ardization and clarity of markup by 
having rubber stamps made for the 
standard faces used often. 

A red ink pad was also secured. 
Now all copy is quickly, easily and 
clearly “marked-up” in red so that 
there can never be any question 
about meaning or legibility. 
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Reproduction of electrotype molded directly 
from | 11-year-old woodcut shows 1841 head- 
quarters of Bowne & Co., Inc., established in 
1775. Now general printers specializing in 
financial work, this is the oldest printing 
house in New York City, perhaps in this coun- 
try, still operating under its original name 


*% On a February morning in 1775— 
when the Boston Massacre and the 
Boston Tea Party were fresh news 
and the signing of the Declaration of 
Independence was 15 months in the 
future—Robert Bowne, great great- 
grandson of John Bowne, who came 
from England in 1649, set up a New 
York City shop handling binding and 
printing materials, writing paper, 
quills and pens, account books and 
other items. Today Bowne & Co., 
Inc., general printers specializing in 
financial work, is the oldest printing 
house in New York, perhaps in the 
United States, operating under its 
original name. The firm was among 
fewer than 150 more-than-a-cen- 
tury-old companies honored during 
the New York’s Century of Com- 
merce celebration earlier this year. 

When the Bowne business was 
started 177 years ago, journeymen 
printers, resplendent in their knee 
breeches, buckled shoes and skull 
caps, inked hand-set type with 
leather bags of ink-soaked wool, 
moistened coarse English paper to 
insure proper impression, cleaned 
type with lye, and in the Bowne shop 
ran a seven-foot-high hand press 
that took a sheet 17x22 inches for 
handbills, broadsides, book plates, 
playbills and other pieces. 

Despite the turmoil of the times, 
Robert Bowne’s shop prospered. On 
July 9, 1776, he and his associates 
closed shop and joined street crowds 
hearing the reading of the Declara- 
tion of Independence, signed five 
days before. The war slowed trade 


Bowne & Co., Founded in 1775, 
Is Oldest Gotham Printing Plant 


to a standstill. Bowne left town. 
While he was away two fires swept 
the area below Wall St. After the 
war he found his home a mass of 
charred ruins. But soon the ruins 
were cleared, new houses and shops 
built, and trade revived, Bowne & 
Co. cut down its wide variety of 
merchandise to specialize in station- 
ery supplies and printing. 

When Robert Bowne established 
his business, the city had no bank, 
no fire insurance company, and no 
reliable inland transportation. He 
helped to organize the Bank of New 
York and printed its stock subscrip- 
tion books. Later he printed the 
first checks for the Bank of America, 
played a leading role in making the 
Erie Canal project come to life, 
and helped to found the city’s first 
fire insurance company. 

When Bowne died in 1818, his 
sons, Robert H. and John L., took 
over the business. The plant was 
burned to the ground by an 1835 
fire which destroyed nearly 700 
buildings. 

At the nation’s first world’s fair 
in 1853, in what was then New 
York’s Crystal Palace, the company 
won a gold medal for its ledger and 
account books, printed on handmade 
English paper and bound in “Rus- 
sia,” a dark red leather produced 
by careful tanning and dyeing. The 
firm’s principal officers then were 
Robert, William and John Bowne, 
grandsons of the founder. After his 
brothers died, Robert retired on the 
50th anniversary of his connection 
with the company, which was taken 
over by Stanley M. Dewey and Rob- 
ert J. Lowden. 

Mr. Dewey, the firm’s fifth presi- 
dent, saw the change from crank and 
foot power to steam presses. A 


At left is Robert Bowne who founded Bowne & 
Co., Inc., in New York City 177 years ago. The 
present head of the business is Edmund A. 
Stanley, who answered an ad for errand boy 
44 years ago. He's headed firm since 1922 


Roper hot air engine ran a single 
shaft; then came a Baxter steam 
engine and later electric motors. All 
type was body type, with no point 
system. Planers and mallets struck 
off proofs. Illustrations and special 
headings were hand-engraved on 
boxwood. Rush jobs were auction 
catalogs—copy usually late one day 
for “must” delivery before auction- 
eers started to bawl their wares ‘at 
nine the next morning. 

Starting at $3 per week in 1870, 
Mr. Dewey served the company 52 
years, then sold his interest to Ed- 
mund A. Stanley, but was board 
chairman until he died in 1941. Mr. 
Stanley, president since 1922, came 
from England when he was 17, 
worked as an errand boy, then in 
1908 answered an ad for a young 
man. The advertiser was Stanley 
Dewey. 

Serving with Mr. Stanley now are 
Robert F. McCarthy and O. G. Dale, 
Jr., vice-presidents; A. P. Little, 
secretary, and Edmund A. Stanley, 
Jr., assistant to his father. Occupy- 
ing four floors, Bowne & Co. is one 
of the largest printing houses in 
New York’s financial district, with 
more than 100 employees, turning 
out a great variety of work, from 
tightly scheduled security registra- 
tion statements and prospectuses to 
full-color brochures.—L. H. ALLEN 


Four Ways to Control 
Relative Humidity 


(1) Temperature control. (2) 
Adding moisture to the air. (3) Tak- 
ing moisture from the air. (4) By 
joint control of temperature and 
moisture content. Air conditioning 
accomplishes this. 

The maintenance of an equilib- 
rium between the moisture content 
of the air and the paper is the most 
important factor. A relative hu- 
midity of 40 per cent to 55 per cent 
at a temperature of 68 to 75 degrees 
is considered the most favorable 
for good presswork. Lower humidity 
causes static or brittleness in the 
paper. Higher humidity affects the 
absorbency of the paper, ink and 
the rollers. 

Control the humidity and the 
temperature in your pressroom and 
you eliminate some of the major 
headaches in the production of your 
work.—The Centralite. 
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OFFSET 


By Charles F. King 





Plate Failure?--Check Rollers as Possible Cause 


* One of the hardest problems in 
lithography is to trace the cause of 
some of the conditions which occur. 
Because of the peculiar chemical- 
physical-mechanical nature of the 
process, the effect most frequently 
seems to be on the plates, although 
the cause may not appear to have 
any relationship to plates at all. 

In spite of the fact that there is 
perhaps more authentic information 
concerning plates than any other 
part of the process, there is still too 
much press time spent rubbing-up 
or etching-out plates to keep them 
from going blind or scumming. 

Perhaps this is due to platemak- 
ing having been considered as an en- 
tity in itself, and too little thought 
has been given to the co-ordination 
of it with the other variables with 
which plates are involved. 

On numerous occasions mention 
has been made in these columns of 
the fact that it is impossible to study 
plate problems without considering 
the effect of ink, and that fountain 
water solutions and ink must be ad- 
justed to each other rather than to 
some hypothetical value which has 
little or no effect on the plate. 

It has also been pointed out that 
every step in the process, from the 


making of negatives in the camera 
to the mechanical adjustment of the 
press, can affect both plate life and 
printing quality, regardless of the 
skill with which the plates are made 
or the materials used. 

One of the most interesting ex- 
amples of this nature was called to 
this writer’s attention recently. It 
concerned the effect of rollers on 
both plate life and printing quality. 

Normally, when one considers the 
effect of rollers on plates, roller set- 
ting and the packing of the plate 
are two factors which are usually 
brought to mind. Anyone who has 
had experience with offset printing 
presses knows that improperly set 
rollers can wear away the surface 
of the plate in the non-printing por- 
tions and cause the plate to scum. 
Likewise, it is a matter of general 
knowledge that the surface condi- 
tion of rollers can greatly affect the 


quality of the print. Glazed rollers » 


will not transfer ink properly. 
Aside from the effect of roller 
friction on the plate, and the fact 
that rollers should have a certain 
degree of tack to their surfaces, the 
choice of rollers has been, for the 
most part a matter of personal pref- 
erence. Of course there are known 
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Celebrating its 25th enniversary is the Smith Lithograph Co., Ltd., Vancouver, British Columbia. 


One of the largest graphic arts firms in Western Canada, the plant prints multi-colored labels, 
cartons, brochures, catalogs, greeting cards and calendars. As part of their celebration, an 
expansion program has been started, including the installation of a 42x58-inch Harris press 
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differences between vulcanized oil 
and rubber, but aside from this, the 
choice of the roller has been based 
largely on experience. Generally, 
the reasons pressmen give for their 
selection is that they believe one 
roller prints a little better, or lasts 
a little longer, or requires less care. 
If plates are mentioned, the reason 
is generally that one roller does not 
wear the plates as badly as another. 

It might seem impossible that roll- 
ers could be involved in the chemical 
destruction of a plate rather than in 
the mechanical destruction, but it is 
entirely possible and can perhaps 
account for some hitherto unex- 
plained troubles. 

It has long been common knowl- 
edge in the industry that an ink 
which would work properly in one 
plant or even on one press within a 
particular shop would not work in 
another. Many explanations have 
been given for this fact. The reason 
which has been most frequently 
given has been that offset pressmen 
feel that they must dope their inks 
themselves. Other reasons given 
have covered everything from the 
variety of fountain water mixtures 
used to implications concerning 
“mink coats.” 

How can rollers cause the chemi- 
cal destruction of a plate? It is per- 
haps a sad commentary to make 
concerning both letterpress and off- 
set printing that so little is known 
concerning the role which rollers 
play in ink transfer. In general, the 
tempo of the printing industry has 
been set by the press designers, and 
it has been up to the paper makers, 
roller manufacturers and ink makers 
to adjust their products to fit the 
press. This is not only true of the 
speed at which presses are designed 
to operate, but also of press sizes. Al- 
though rollers and paper are to a 
certain extent tailor-made, they are 
not so to the degree that inks are. 
Hence, it is the pressman and the 
ink maker who are forced to make 
the final adjustments which make a 
press run satisfactorily. Often nei- 
ther one knows what to do, but by a 
process of elimination changes are 
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made which permit a job to be run. 

Except for certain testing inks, job 
inks, and a very few others, there 
is no such thing as a standard ink. 
Perhaps this accounts for the little 
knowledge there is within the indus- 
try concerning the actual mechanics 
of ink transfer on roller systems. 
Likewise, if experience with rollers 
used on Inkometers is any criterion, 
it would appear that it is impossible 
for roller manufacturers to control 
their product accurately. This, 
coupled with the continual change 
in the rollers due to effect of ink 
and the natural deterioration of the 
materials used in their manufacture, 
means that even a letterpress press- 
man can never be sure of the ability 
of his rollers to deliver and transfer 
ink to a form correctly. 

In lithography, rollers must do 
more than merely transfer ink to the 
printing portion of the plate. They 
must also pick up water from the 
plate, mix it with the ink, and carry 
it up into the roller system where it 
can be evaporated into the atmos- 
phere. Likewise. when too little 
water is carried on the plate, and the 
non-printing areas begin to take ink, 
the form rollers are expected to “null 
this scum out” as soon as sufficient 
water has again been restored to the 
plate. If the form rollers do not 
readily clean up the plate, more than 
the normal amount of water is car- 
ried with all tones appearing gray 
or washed out. 

In like manner, these rollers do 
not transfer this water-logged ink 
to the drums and up to the distribu- 
tors where it can evaporate. To com- 
pensate for this, the pressman begins 
feeding more ink from the fountain, 
but most of this ink remains on the 
distributors and little improvement 
is noted in the print. Eventually, if 
sufficient water-logged ink comes in 





contact with the plate, the image may 
be temporarily or even permanently 
damaged. 

Of course, if the scum is not pulled 
out of the plate, it must be etched 
out. Frequently, more acid is then 
carried to keep the plate clean. This 
may result in turn in more-rapid- 
than-necessary destruction of both 
the printing and the non-printing 
areas on the plate. Another plan is 
to increase the tack of the ink. There 
are also several factors which limit 
the extent to which such additions 
can be carried. Of course, the most 
obvious is the amount of pull which 
the paper will withstand. Another 
is the amount of coverage on the par- 
ticular sheet which is being printed. 
There are other factors which appear 
to be related in some manner or 
other to the properties of the rollers 
used in the distribution system. 
These appear to prevent an exces- 
sively tacky ink from feeding to the 
form rollers. 

It is this latter effect which can 
seemingly hold an ink up in the dis- 
tributors and on the drums and keep 
it from feeding down to the plate. 
In order to correct this difficulty, 
pressmen frequently dump large 
quantities of soft varnish into the 
ink in the fountain before a satisfac- 
tory flow-down is reached. Such a 
remedy is an invitation for the plate 
to scum. Likewise, the strength of 
the ink is greatly reduced and more 
than the ideal amount of ink must 
be carried to print tones of the cor- 
rect color strength. This, in addition 
to the natural tendency of softer inks 
to scum more readily, creates a prob- 
lem in keeping the plate clean, thus 
causing frequent press stops. 

At this point it might appear that 
for the sake of emphasis, rollers have 
been made the whipping-boy for 
most of the troubles offset pressmen 








Charles Shapiro, manager ‘a educational department of Lithographic Technical Foundation, 


(at microphone) conducts a demonstration of offset printing at recent three-day printing 
paper school conducted by Kimberly-Clark Corp., at Neenah, Wis. The first of its kind 
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planned by the paper 


were held July 16-18 for paper distributor 
men from coast to coast. Howard Watrous of LTF and David Campbell of ATF assisted 








have. This is definitely not the in- 
tention of this discussion. It is, how- 
ever, felt that in the past rollers have 
not received the attention which they 
are due as an integral part of the 
process. Nor are the statements made 
above, the result of idle speculation 
or “armchair research.” Hardness, 
softness, elasticity, and possibly some 
other properties of rollers not yet 
determined, have been found to be 
the cause of an ink, which worked 
perfectly on one press, scumming 
and spoiling a plate on another press 
with different rollers. 

Likewise, a difference in rollers 
has been found to be the reason an 
ink without any adjustment would 
not print as strong on one press as 
another. Changing rollers made it 
print up to strength. 

Many pressmen change rollers 
when they have trouble making a 
plate run clean. In fact, some would 
change their No. 4 form roller be- 
fore they would make any adjust- 
ment in the ink or the fountain water. 

Often, conclusions based on illus- 
trations or examples of occurrences 
in practice are frowned upon in some 
circles. However, it appears that ex- 
perimental laboratory work done by 
this writer both while connected with 
the Lithographic Technical Founda- 
tion Laboratories, and before and 
since in private industry, tends to ex- 
plain at least in part how rollers 
function. It is a little over ten years 
ago since this writer first attempted 
to use the Inkometer. At that time, 
the instruments came equipped with 
vulcanized oil rollers made in the 
same manner and comparable in 
every way to rollers of this type used 
in offset lithography. 

Anyone acquainted with the con- 
struction of the Inkometer knows 
that it consists of three rollers, one 
brass and two composition rollers. 
One composition roller merely acts 
as a distributing or vibrator roller, 
whereas the actual measurement 
of the tack of the ink is considered 
to be the force required to drive the 
composition roll at the same speed 
as the driven brass roll. A “zero” 
reading is taken by driving the rolls 
at various speeds without ink on 
them and the difference between the 
zero and the readings at the same 
speeds when the rollers are inked, 
gives a figure which indicates the 
tack of the ink. There is no setting 
between the metering or measuring 
roll and the brass roll. It rests of 
its own weight on the brass roll. 

After the original rolls had be- 
come damaged and had to be re- 
placed, it was found that no two rolls 
gave identical results, even when 
(Turn to page 92) 
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THE PROOFROOM 


BY H. D. BUMP 


From the Bleachers 

This time of the year the newspapers 
are full of the Giants playing at Chicago, 
the Browns played at Cincinnati. I hear 
that “at” on the radio, too. Shouldn’t it 
be in Chicago, in Cincinnati? 


Either “at” or “in” may be used, 
according to the mood or whim of the 
speaker or writer. 


People in Glass Houses 
Shouldn’t one always throw stones 
rather than rocks? 


One shouldn’t be throwing any- 
thing, if you want our opinion. 
There’s sufficient trouble in the 
world now. If you insist on being 
technical and geological, stones make 
better throwing material because 
rocks are fairly big. You may regard 
“throwing rocks” as colloquial, but 
such usage has been established in 
this country for a long, long time. 


Secretaries Again 

The first item in your column, May 
issue, titled “Professional Addressing” 
reminded me that we have a copy of The 
Secretary’s Handbook by Sarah Augusta 
Tainter and Kate M. Munro, 1951 edition, 
published by Macmillan Company, New 
York. I believe the writer of the item 
can obtain all the information he in- 
quires about. It’s most helpful for proof- 
readers, too. 


Thanks for the information. We 
are beginning to feel that proof- 
readers are rankly discriminated 
against, in the reference field, in 
favor of secretaries. Both groups of 
toilers are supposed to know. 


Lots of Money 

I write to invite your attention to the 
current abomination, the shortening 
up of large amounts of financial figures, 
such as $19,500,000,000, to appear $19.5 
billion. That strikes me as a monstros- 
ity which cannot be condoned in the 
name of, or for the sake of, brevity. But 
I have been unable to devise any less 
horrendous alternative for the brevity- 
ites. 19.5 billion $ would meet the urge 
for brevity and at the same time per- 
mit a printing of the phrase as it is ac- 
tually pronounced; 19.5 billion dollars 
would make better sense but would not 
meet what seems to be an imperative 
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attachment to brevity. Can you suggest 
anything better? 


We were torn by an urge to print 
the first paragraph of your letter, in 
which you said kind things about 
Proofroom, rather than this query. 
If we had a good idea on that sub- 
ject, we would patent it and retire 
on the royalties. The basic solution 
would be to dwell in smaller num- 
bers and let billions represent only 
the span of space to stars. We rather 
fancy all the zeros trailing after the 
figures. Let some Einstein tell us 
what we are doing with all of the 
time and space we “save.” 

Anyone care to comment on this 
“horrendous monstrosity”? 


All About the Long “S” 

My observations on the long and 
“s,” the former henceforward being 
indicated as “f” due to limitations of a 
typewriter: 

McKerrow in “An Introduction to 


66 
s 


Bibliography” says, “From the begin-. 


ning of printing until towards the end 
of the eighteenth century f was used 
initially and medially and s finally, 
following of course the practice of the 
manuscript.” (Somewhere B. Franklin 
says pretty much the same thing.) 
McKerrow credits John Bell with the 
reform that swept f from the case. 

It would be my guess that the f was 
developed by the scribes because of 
the ease with which it could join in 
ligatures. The s, of course, is just going 
in the wrong direction. No f to finish 
the sentence, since no following letter 
to join with in ligature. 

Perhaps it’s too bad we got rid of the 
old f. Some fifty years or so ago, at least, 
Dr. J. McKeen Cattell conducted read- 
ability studies that showed the s to be 
the hardest of all lower-case letters to 
read. 

Incidentally, I wonder if it wasn’t 
Oswald Cooper who more than any 
man set up a small preoccupation with 
the use of the long s. He loved to use 
it in his ephemeral work, especially in 
his Christmas cards. But a little f, initi- 
ally, medially, or finally, goes an h of a 
long way. 


We are grateful to the student and 
lover of printing who sent this in- 
formation to us. We expect some 
gratitude from our West Coast in- 
quirer, too. 


PROOFROOM PROBLEMS 
AND METHODS 





THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


eee 


How to Make a Long “'s 

The long “s” that looks like an “f” 
is not an “f” and never was. In our 
modern alphabet, the “f” has a crossbar 
that cuts completely across the verti- 
cal stroke. A skillful printer can make 
a long “s” from an “f” by taking a small, 
sharp knife and cutting or chiseling off 
the right-hand portion of the crossbar 
on the “f.” Of course, he must be care- 
ful not to nick the rest of the letter. I’m 
depending on memory, but I don’t think 
the long “s” went out of fashion com- 
pletely until after 1800. Previously, it 
was used in most composition. When a 
word ended in “s,” the short form of 
the letter was used. Also the short form 
was used for the second letter in a 
doublet. Thus the word “passing” would 
be spelled “pafsing.” 


What a memory you have, gramp! 
Ours just goes back to the Charles- 
ton, defined by our dictionary as “a 
kind of lively round dance.” So it 
was an understatement. 

We hesitated about passing along 
your information about making the 
long “s,” our sentiments being that 
it should rest in peace. But for the 
benefit of those (there must be one 
or two) readers who are doing their 
Christmas cards early, before being 
swamped with requests from all the 
“friends” a printer has just before 
the yuletide, we felt obliged to give 
out with it. 


To Do or/and Die 

I am an apprentice proofreader. What 
should I do with this sentence? “When 
Walter Winchell, famous newspaper and 
Radio personality and founder of the 
Damon Runyon Cancer Fund project, 
heard of this slogan, he thought it was 
outstanding and a model for humani- 
tarian organizations of which he de- 
clared most emphatically the lodge and 
auxiliary were.” 


You might try to get some other 
printer interested in taking over 
that customer’s account. Failing 
that, have you heard of the old 
Japanese custom of hara-kiri? 

Seriously, unless you have the 
privilege of rewriting, it is best to 
follow copy blindly on junk like 
that, including the cap R on “radio,” 
setting aside your own interest in 
literature and grammar. 
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Phooey on the Teacher 

We need help. Can you get us straight 
on this Junior, the Second, and the Third 
stuff? We once noticed that Colby said 
“the Second” and “the Third” were 
applicable only to nephews and cousins. 
If so, what is one to call Junior’s kids? 

Our school superintendent—a man 
of many letters and degrees who would 
shudder at the use of a split infinitive— 
insists on attaching the word “Junior” 
to his name, even though both of his 
parents have been dead for a decade. 

Our mother says “The teacher is al- 
ways right” but, please, won’t you tell 
us differently? 


We hate to disappoint a pal, but 
your problem really belongs in 
Emily Post’s territory. Or you might 
consult an expert on genealogy. 

We have no juniors of our own, 
but we know two sisters-in-law who 
haven’t spoken for years because 
the younger one appropriated the 
head-of-the-family name for her 
infant and stuck III onto it, which 
annoyed Junior’s wife but pleased 
Senior, because Junior’s wife was a 
bit slow in seeing to it that the name 
continued. Everything turned out 
all right (Junior had no sons) but 
the rumpus was terrific while it 
lasted—tears all over the place, all 
infants neglected while it raged. 

Sometimes the son of a famous 
man modestly clings to the “junior” 
so that no backwoodsman will mis- 
take him for the father, like FDR, 
Jr. And a man may hang onto 
“junior” while his mother lives, so 
that his wife and his mother won't 
cause complications socially and in 





credit ratings. A bachelor could do 
as he pleased. 

You undoubtedly could get good 
local help on what to call junior’s 
kids. “The Second” couldn’t be in 
straight descent, but there is no 
reason why “the Third” (or fourth, 
fifth, and sixth) shouldn’t be. That 
brings up the problem of what hap- 
pens if someone dies. Everyone 
moves up a notch. Does anyone have 
a sensible answer for this Arkansas 
printer? We are begirining to feel 
like the man who became his own 
grandfather. 


Antiquated 

What is your opinion concerning the 
use of “obsolete” as a verb? Surely you 
heard the controversy on the matter 
during the telecasts and _ broadcasts 
from the political conventions? 


Surely we did: “It obsoletes every 
other radio.” Our opinion is that 
there were other infinitely more im- 
portant controversies going on at the 
time, and that it was thoughtful of 
the sponsor to streamline his expen- 
sive commercials. You understood 
his message, didn’t you? 


The Wide Split 

I read in the New York Times that 
the English language is the only one 
in which the infinitive consists of 
two words “that permit a chance to 
insert something convenient or dreadful 
between them.” Is this true? If so, 
why did it have to happen to us? 


Would you have us quarrel with 
the august Times? If you read it in 





NOTA 











de 
HUMOR 





por 
Alfaraz 








-| 

















EL AUTOR 





Los que empiezan 
el libro. 


( 
}— 


« 


(Note: We can’t 
read Spanish 
either, but we 
still like this 
cartoon, and are 
happy to credit 
it to El Graficas.) 


// 
WW 















a 























EL CORRECTOR 


the Times, chances are that English 
has a patent on the split infinitive. 
It is nothing to brag about. We sug- 
gest sending the “why” part of your 
question on to the Times. They 
started your trouble. 


“All Learned Out” 

In my town, some folks would jerk 
their children out of school and put 
them to gainful labor (before the days 
of compulsory education) when they 
felt that the kids were “all learned out.” 
It seems to me that some of those who 
write to you are learned out. It is not 
for the average proofreader to pass 
judgment on literary style or debatable 
points of grammar. He has a wide field 
—let him stay in it! 


Agreed, unless he is hired as an 
editor-proofreader. The purist can 
turn little matters into big costs. One 
may condone unimportant imperfec- 
tions, but one must not pass over 
true errors. A proofreader’s judg- 
ment should be used as freely as his 
erudition. 


N. Webster, Prop. 

I would like to second your suggestion 
on solving the problem of the hyphen— 
choose an authority and stick by him. I 
let the unabridged Webster be sole pro- 
prietor of my hyphen department. Life 
has been easier since I did this. 


We like Fowler’s words on the 
hyphen: “The hyphen is not an 
ornament; it should never be placed 
between two words that do not 
require uniting and can do their 
work equally well separate; and on 
the other hand the conversion of a 
hyphened word into an unhyphened 
single one is desirable, as soon as 
the novelty of the combination has 
worn off, if there are no obstacles in 
the way of awkward spelling, 
obscurity, or the like.” 


A Newcomer, Relatively 

For several years I have been proof- 
reading a good deal of religious matter 
and our style is to capitalize personal 
pronouns referring to the Deity, but not 
relative pronouns. In direct quotations 
from the Bible, no caps are used for 
pronouns. This is by way of comment 
on the question in Proofroom for June. 

Now a query of my own, please: In 
the sentence, “He is a relatively new- 
comer,” an adverb seems to modify a 
noun, though it really refers only to 
“new.” But “relative newcomer” does 
not give the right meaning. 


Why does “relatively” refer only 
to “new” rather than “newcomer”? 
(We like to ask questions, too.) You 
mean a newcomer, don’t you? Why 
not say: “He is, relatively, a new- 
comer”? 
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Rotaries For Snap-out Production 

At present we are buying annually 
approximately two and one-half million 
sets of 55 different snap-out interleaved- 
carbon forms, and these figures may 
well be expected to increase. Recogniz- 
ing that we may possibly be able to 
purchase these forms more cheaply than 
we can print and construct them, we 
believe there are a number of other fac- 
tors which may justify our doing them 
in our plant. 

We have written to a number of man- 
ufacturers regarding their equipment. 
These concerns may or may not cover 
the field, but we would like some as- 
surance that we have not omitted the 
very one that could best serve our 
requirements. Can you furnish us the 
names of other manufacturers of print- 
ing equipment and related accessories 
for printing, interleaving and construct- 
ing snap-out forms? We have in mind 
rotary press equipment. 


We are sending a list of additional 
manufacturers of rotary press and 
auxiliary equipment for the com- 
plete production of snap-out forms 
on a large scale, including the vitally 
important collators. 

A survey of your forms probably 
will indicate that economical pro- 
duction depends on a snap-out ro- 
tary press with auxiliary equipment 
especially designed for the forms you 
are now buying. 


Three-Color Card Press 


Some concern manufactures a web 
card, blotter and ticket press, printing in 
one, two and three colors. As I recall, 
this is a small press, but I have been un- 
able to locate the name of the maker. I 





understand there is also a card over- 
printing press but I have been unable 
to locate one. If you can give me any 
information on these two pieces of 
equipment, it will be appreciated. 


There are several makes of roll- 
fed card presses and fast sheet-fed 
presses for imprinting are also on 
the market. The names and addresses 
of the manufacturers have been sent 
to you. 


Presses Without Ink Rollers 

With reference to a reader’s query 
on “rollers” on page 52 of THE INLAND 
PrInTER, May, 1952, it would appear to 
me that points (1) and (2) could be 
enlarged upon. I have a leaflet on a new 
sheet-fed gravure press, from which it 
is evident that this machine dispenses 
with the use of an inking roller. 


While we were discussing letter- 
press machines primarily, your point 
is well taken. Rotogravure presses 
and at least one sheet-fed gravure 


press, dispense with inking rollers’ 


by passing the plate cylinder through 
the fountain, utilizing a doctor blade 
to remove superfluous ink. 

While on this subject, William C. 
Huebner recently stated that his 
company is building a new Photronic 
Onset Press on which no ink rollers 
will be used. 

And the silk screen process uses a 
squeegee instead of a roller. Not- 
withstanding these exceptions, the 
tendency is to use more rather than 
fewer rollers since a very high per- 
centage of printing is by letterpress, 
and by offset-lithography at the 
present time. 








“2 i 


Architect's drawing of MeCormick-Armstrong Co., Inc., Wichita, Kan., showing the new addi- 


tion (in white), which will expand floor space for the printers and lithographers one-third. This 
is the second major addition to the plant since 1946. To be completed this November, the build- 
ing will make McCormick-Armstrong one of the largest establishments of its kind in Southwest 
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Banding Machines 

In reading THE INLAND Printer, I have 
noticed numerous requests asking for 
your help in locating manufacturers of 
various pieces of printing equipment. 
I also am soliciting your aid. 

In our particular plant operation, we 
have one journeyman operator assigned 
to each of our folding machines. It is 
his duty to handle the folded material 
as it comes from the machine, and, in 
most cases, band into various-sized 
bundles. Many leaflets, being of a bulky 
nature, are difficult to handle and hold 
in a neat bundle while banding. One of 
our operators made a press to hold these 
leaflets in a compressed form, thus 
leaving his two hands free to wrap a 
band around the bundle and apply tape. 

We would like to know if there is 
such a bindery aid available. If there is, 
we would like to know where to get it. 


The banding machine is part of 
the standard equipment of up-to- 
date binderies. There is just one 
make of banding machine manufac- 
tured by a concern which also makes 
bundling machines and other bind- 
ery equipment. 


Positioning (Layout) Sheets 

Do you know the source of supply 
for “register sheets” for cylinder 
presses? This is a new one on us but 
they tell us there is a tympan sheet 
that has rules printed on it. Because of 
these rules, they can more quickly 
register a form. 


The printers’ positioning (layout) 
sheets are very useful in registering 
forms and are supplied ruled by the 
manufacturer, whose name has been 
sent to you. 


Press for Small Newspaper Runs 

We are investigating the possibilities 
of buying a printing press suitable for 
small deliveries, having a capacity of 
about eight full-size newspaper pages. 
Can you suggest a proper choice, stating 
advantages and characteristics special- 
ly regarding maintenance and repairs, 
setting up time, etc.? 


For a relatively small edition of 
a newspaper, printed eight pages at 
a time, you have a choice of a large 
flat-bed cylinder press, which may 
also be used for the best grade of 
job printing, and a flat-bed web 
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newspaper press. Such a press may 
be used for posters and other jobs on 
newsprint, feeding from the roll of 
paper. If the edition is very small, 
you may print two or four pages at 
a time instead of eight on smaller 
flat-bed cylinder presses and even 
on a proof press. Or you can print 
the newspaper on an offset press. 


Gold Ink on Embossed Cover Paper 

We have to print a rather heavy cut 
in gold ink on embossed cover paper, 
using a platen press. Will you please 
tell me how to do it? 


Ink the press up in black ink for 
make-ready so that you can see 
where underlaying and overlaying 
are needed. Start by underlaying 
the cut so that it is type high. Ad- 
just the top of the platen forward 
enough so that it is parallel to the 
form, in order to avoid slur. The cut 
should be locked a trifle below cen- 
ter of the chase. When you obtain a 
legible print of the cut, take care of 
the tones with selective overlays. 
The packing should be hard. After 
makeready, you may carry a sheet 
of plastic or pressboard next below 
the top sheet. 

When you can get a good print in 
black with normal supply of ink, 
wash up the press and next ink it up 
with gold ink size (sizing). Be sure 
it is gold ink size and not the size 
used for dusting gold powder, which 
is yellow. 

Set the gauges securely for reg- 
ister and print the run in gold ink 
size. When this run is off, without 
moving the gauges, make the over- 
print run in gold ink. This should 
be mixed for the job from gold ink 
powder and varnish supplied by the 
ink maker, based on a sample of the 


cover paper, which you should send 
to him with the order. You may 
start to overprint as soon as the size 
is well set, but not bone dry. 

There is one trouble sometimes 
encountered with embossed cover 
papers in the lower price range. 
There may be sheets of three and 
even four different calipers or thick- 
nesses in a lot of paper. Obviously, 
this has 4 bearing on make-ready 
and the supply of ink that will be 
necessary. Every sheet should be 
carefully watched for uniform ap- 
pearance. If some are running light 
and others heavy, it may be neces- 
sary to suit the impression and the 
ink supply to the thinnest of the 
assorted thicknesses of sheets in the 
lot, allowing thicker sheets to print a 
bit strong. 


Slur on Type Line Nearest Grippers 
We are enclosing a sample sheet print- 
ed on a job cylinder press. We have 
been having trouble with the type near- 
est the grippers. This type was new 
and has had only a few thousand im- 
pressions on it. We checked the cylinder 
and in our opinion it is not overpacked. 
It was adjusted about a year ago. At the 
same time, the register rack was ad- 
justed. What causes this blurry effect? 


Slur or blur on the extreme edge 
of the form next to the grippers and 
in the margin ahead of the extreme 
edge of the form next to grippers 
generally indicates one of two faults. 
Either the sheet is not level on its 
front edge as it goes into contact 
with the form, because of faulty press 
adjustments, or the sheet itself is 
unlevel on the gripper edge when 
press adjustments are correct. 

If it is seen that the sheets are 
wavy or curly on the gripper edge 











before loading the feeder, it is some- 
times possible to decrease the curl or 
wave by rolling the lifts out to over- 
come the distortion to some extent, 
meanwhile taking care not to break 
the paper. In extreme cases, it is 
necessary to condition the paper. 
This sample printed sheet, which you 
have submitted, is printed on the 
wrong side, the wire side. It is pos- 
sible you would not have had trouble 
if printing had been on felt side. 

When the paper itself is not the 
cause of the slur on the gripper edge 
of the sheet, the press adjustments 
to be checked as possible causes of 
the blur are: (1) The feedboard 
metal plate should line with the top 
of the cylinder bearers by a straight- 
edge test, when the cylinder is up; 
(2) The drop guide tongues should 
be about two manilas above the tym- 
pan (top drawsheet). Generally, the 
grippers should be set evenly, but 
it may be necessary to move a grip- 
per to hold the curl in the edge of 
the sheet down; (3) If there are bits 
of dry paste or paper, etc., under the 
grippers where overlays were pasted 
on previous jobs, the packing sheets 
with lumps on them should be dis- 
carded for fresh sheets so that the 
packing can lie flat and so permit 
the sheets of the job’s stock to lie 
flat; (4) Grippers set too near guide 
tongues or shooflies can cause a lit- 
tle buckle in the edge of the sheet, 
and if they do, they should be moved 
away a bit; (5) If these blurry marks 
appear at the guides and the feed- 
board guide tongues are properly 
adjusted as noted in (1) and (2) 
above, the outside grippers may be 
raised slightly to allow the sheet to 
flatten out; (6) The brush should be 
set snug but not too tight. 
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Whatever your field, your 
printer is one of the most 
valuable advisors you have. 
Consult him often. 














Blotter (original in orange and brown) for Calumet Ben Franklin Club, Chicago, by Ralph Beers, Hyde Park Printing Service, Hammond, Ind. 


MEMBERS OF CALUMET BEN FRANKLIN CLUB ARE WELL INFORMED 
ON THE LATEST AND BEST METHODS TO GIVE YOU THE FINEST PRINTING 
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Scanning the Scene 
Through the Eyes of 























Give Printing This Lift 

THe INLAND PrInTER—at first, and 
for many years—was, in the main, 
a back shop publication. The second 
editor, whose years at the helm 
exceeded only my own, was intimate 
with the officials of the International 
Typographical Union, and the con- 
ventions of that organization were 
the events marked “must”. on his 
calendar. That association brought 
results in the form of the I. T. U. 
Course of Instruction in Printing 
which Albert H. McQuilkin, the edi- 
tor, mentioned, invented and “sold” 
to James M. Lynch, then president 
of the I. T. U. 

In its place that Course was as 
potent in its uplift of the industry 
as was the Cost Congress and devel- 
opment of the cost system by the 
United Typothetae of America, an 
organization of master printers at 
about the same time. I am proud to 
have had a part as chief instructor 
of the Course when it was at peak 
activity and there were about 2,000 
students, but not all of them, by 
any means, were apprentices of the 
union, and therefore, obliged to finish 
the course as a prerequisite of jour- 
neymen membership. 

To make the record complete, THE 
INLAND PRINTER then also covered 
the “whole water front” of printing. 
It devoted itself to newspaper pub- 
lishers and commercial printers. 

When I came along as editor, the 
publishers and I agreed that the 
magazine would benefit itself more 
and be of more benefit to the indus- 
try if it concentrated on manage- 
ment in commercial printing. 

The industry, of course, had grown 
lustily, which fact made the move 
possible and desirable. That is, of 
course, incidental to the point of this 
piece. Where, once, nine out of ten 
who submitted samples of work for 
criticism in my department of “Spec- 
imen Review” were back-shop men 
(compositors), it has come to the 
point where the reverse is the case. 

It is easy to say, “Why not, when 
by your own admission the magazine 
is by and large directed to execu- 
tives, not back shop men?” 
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I stand my ground, however, on 
the basis that the magazine is still 
available to back-shop men who 
want to advance to the front office 
and desk of the boss. As a rule, 
copies going into a given plant are 
passed along throughout the organi- 
zation. We know this because we 
have seen route slips with as many 
as two dozen names and have read 
many letters from subscribers say- 
ing the magazine is “read by every- 
one in the plant.” 

The fact is that there is compara- 
tive disinterest on the part of back- 
shop workers in the potential of 
advancement. Too bad. Conditions 
of seeming affluence brought about 
by inflation and the fact that so 
many of the younger men were in 
the service for so many years have 
had their effect. Few seem to realize 
that conditions can end which en- 
couraged workers to say “I’m doing 
swell, why stretch myself?” 








Apprentices—here's your 
chance... 


Beginner’s Typography 
Contest 


Watch for a new contest to be 
announced for beginners, appren- 
tices, and student printers! In Scan- 
ning the Scene, J. L. Frazier asks 
what has become of the ambitious 
young men who want to improve 
the quality of their work. 

Tue INLAND PRINTER believes that 
the upcoming printers of the new 
generation are just as talented and 
ambitious as their forbears, provid- 
ed the proper incentives are given. 

To furnish some incentive for the 
development of latent powers, THE 
INLAND PRINTER is now formulating 
plans for a contest open only to the 
younger members of the graphic 
arts family. In every organization 
there should be some young work- 
ers who can be given an inspiration 
to strive for a better product. Read- 
ers are asked to pass this announce- 
ment along to apprentices or begin- 
ners so that these ambitious ap- 
prentices will have a chance to 
study good design. 











Again, the initiative in printing, 
especially typography, has passed 
from the man at the case to the man 
at the drawing board in the plant 
office, or the offices of large users 
of printing and advertising agencies. 

Burton Cherry, director of design 
and typography at the Cuneo Press 
in Chicago, and his assistants draw 
“blue prints” which hundreds of 
compositors follow to the letter. 
They need be only mechanics, no 
longer also craftsmen and even 
artists as was the case when Jim 
Lynch considered his best bet in 
signing employers to closed shop 
contracts was his ability to deliver 
superior compositors. 

The saddest point of all to relate 
is the loss of desire to create—which 
creating is nowhere greater than at 
the type case. There are few today 
who consider their greatest compen- 
sation is in beholding a beautiful 
composition they have created and 
executed. 

You can’t legislate to enforce re- 
birth of the ambition to create fine 
things in printing. This is still a free 
country, and if a man doesn’t want 
to advance or get pleasure from 
doing beautiful things, there is no 
way to make him. Fine things are 
being done and will continue to be 
done. But, for shame, their inspira- 
tion is largely outside the printing 
plant. To make it worse, compositors 
have a “head start” over the out- 
siders who direct their work, often 
without knowing the lay of the case. 

What you, as one reader, can do 
is encourage a new outlook which 
will benefit the men influenced and 
the companies for which they work, 
most of all the men themselves. 

You can make it a point to clip 
this page and post it in the compos- 
ing room of your plant; you can pass 
this issue “marked” on to some 
employee or co-worker with a sug- 
gestion that he’s got it in him, so get 
it out. You can even call his atten- 
tion to the examples of printing 
shown in “Specimen Review.” That 
may prove to be just the incentive 
to stir some fellow to look beyond 
hours and wages. You can influence 
some compositor who shows signs 
of wanting to do fine work; have 
him send specimens of it to THE 
INLAND PrInTER for review. The 
possible reproduction should be a 
powerful stimulant. 

Since we can not pass a law to 
make men step out and vie with 
others in doing the best work, let us 
embrace the most potent ideas avail- 
able which will bring about condi- 
tions beneficial to all. 


fk Fagin 









SPECIMEN REVIEW 








BY J. L. FRAZIER 


Tue ToLepo Printinc Company, Toledo, 
Ohio.—We are delighted to receive your 
letter indicating our review of your house 
magazine “Ex-PRESS-ions” is recognized 
as having offered constructive criticism 
which you are going to act upon as soon 
as type already set is used. It is rare that 
we use space to print copy like the fore- 
going, but do so here because we consider 
it decidedly worth-while to repeat the 
feature of your publication which we do 
not recall having seen before or since, 
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On original of this business card 
by C. R. Beran, San Francisco, 
the second color is a light brown 


namely, that the cover, when 
torn off and divided in the 
centers at the fold, makes 
two standard-size blotters. 
We might as well add that 
the metallic blue second color 
is better than the color on the 
issue we reviewed several 
months ago. It has the advan- 
tage of being seldom seen. 
Van GELDER ZONEN, of Am- 
sterdam, Holland.—During a 
brief visit to your fair city in 
1936 we got the impression we 
could learn to at least read 
the Dutch language without 
too much trouble. It didn’t 
turn out that way, at least we 
didn’t realize on the desire— 
but receipt of your really 
outstanding brochure “facet- 
ten van boekdruk” causes us 
to wish anew we could. 
Frankly, it is one of the most 
impressive printed things 
we've seen in years. It em- 
bodies so many distinctive 
and excellent features, pre- 
sented largely in the modern 
and ultra-modern manner, 
we can’t even attempt to doa 
descriptive critique. Fur- 
thermore, the nature of the 
demonstration pages is such 
that we can’t give other read- 
ers a view of the remarkable 


Mack PRINTING COMPANY 


Easton, Pa. - - - - Cechnical Publications 


POSTMASTER. Contents - Merchandise. This parcel may be opened 


for postal inspection if necessary Return postage guaranteed 


Simple reverse plate from type-set form makes 
effective package label printed in color 


work. We regret this exceedingly, while 
thanking you for the copy which we 
shall share with others through the 
traveling exhibit of the Typocrafters, 
a small and select group of men having 
an exceptional interest in printing, 
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particularly in design and typography. 

GeorcE S. Brooks, Groton, New York. 
—We are not surprised to learn that the 
letterhead and envelope designed for use 
by yourself and wife—a rather unusual 
circumstance in itself—by your son David 
has attracted considerable favorable 
notice. While chaste, as personal station- 
ery should be, it is not severe like the 
traditional professional style; has a 
warmth and aesthetic quality because of 
the fine Roman type in which it is set and 
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Envelope enclosure by Herbert 
W. Simpson, Evansville, Ind. On 
original color is a deep brown 


an informal look in conse- 
quence of that, but, more 
especially, because of the ar- 
rangement. Names, in 18- 
point italics, are in a single 
line, flush left; address is an- 
other single line of eight- 
point caps of the same beau- 
tiful type, nicely spaced 
somewhat lower and flush 
right. It is a case of a very 
simple thing being also beau- 
tiful. Of course, that is not 
the way to state it; there is 
beauty in simplicity, which 
isn’t severity but absence of 
complexity. To repeat for the 
sake of emphasis and _ its 
suggestion to others, it seems 
nice for husband and wife to 
share in their stationery. 

L. W. Neet, Burns, Kansas. 
—As a former Kansan, it is 
a pleasure to see such a nice 
job as your letterhead for 
The News Printing Company 
coming from the old home 
state. It is exciting, and it is 
original in the use of the 
unusual shaping of the panels 
printed in the light green- 
yellow over which parts of 
the type matter in deep blue 








Striking, though b qute-< dinfleea cover myers a ‘aah calaiin Our 
color represents deep green of original, feature of which is gray band at 
bottom simulating texture of cement over which name is printed in black 





are printed, most of the lines 
being aslant, which contrib- 
utes the exciting quality 
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PREFACE 





he strength, prestige, and achieve- 
ments of the United Nations spring from unity of the peoples of the 
United Nations combining their efforts to maintain international 
peace and security... Unity and cooperation of member States, 
determined to preserve the blessings of liberty, and keep their 
Governments free, demand vital support by the United States. In 
the United States, as in every democracy, the vigor of its contribu- 
tion ts profoundly dependent upon public opinion and civic action, 
the composite of individual wisdom and virtue . . . The glorious 
achievement of a secure and free world, in which peace is main- 
tained without the use of force, challenges the individual citizen 
to active, intelligent, persistent work through the United Nations 
..+ To tell the story of the United Nations, to make known the 
principles upon which it ts founded, and adhere to them, will help 
to throw light upon the problems among the nations, and to dis- 
pel darkness and insecurity. 


characteristic of the piece. 
Our only criticism is that the 
four-sided panel on the left, 
over which what might be 
designated as your slogan is 
printed, might be somewhat 
larger. This would make 
margins around the over- 
printed type better, make the 
angles of the lines of type 
and the sides of the tint 
block less noticeably diver- 
gent. The disparity is espe- 
cially noticeable and some- 
what disturbing below the 
final line of the overprinted 
type matter, the word “serv- 
ice.” For the second color 
we would prefer a light rob- 
in’s egg blue to the green- 
yellow. We confess that part 
of the reason for this is an 
aversion to yellow as a color 





in printing. That is due to 
the fact that over the years 
we have seen so many items 
of printing spoiled by the use 
of the yellow hue, and this is 
definitely noticeable in the 
green you used for the two 
odd-shaped panels. 
BEASLEY’s PRINTERY, of 
Abilene, Texas,—The ar- 
rangement of your blotter 
featuring the words “Quality 
Printing” is excellent. We re- 
gret the more the fact, there- 
fore, that the two featured 
words, in a single line, are 
set in the extremely con- 
densed style of type you 
selected. Shape harmony, one 
of the cardinal principles of 
good design, typographic and 
otherwise, is essential to good 
work, and there is a wide 


At left and below are characteristic text pages from latest annual 
keepsake book of The Maple Press, York, Pennsylvania. On original 
7!/2- by 11-inch pages the second color is medium blue-gray match- 
ing the fine paper on sides of hard binding illustrated in the 
corner. It is an achievement of able typographer, Howard N. King 
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NO PHOENIX - NO ASHES 





he fabulous bazaar of ancient 


mythology offers no tale more glorious and dramatic than that 

of the Phoenix. His gold and scarlet plumage flashes in dazzling 

variety as he sweeps low over the Temple of the Sun at theend A Symbol 
of his five hundred year span of incarnation. He descends to,his of High Hope 
destiny in the eternal flame of the altar. There to be consumed to 

ashes and there to be reborn. When the sun rises again in the east 

a new Phoenix, more glorious than ever, soars from the altar. 

He wings upward to new life of another half-millenium during 

which he will subsist upon the purest and sweetest of airs as he 

signifies in high majesty all the glory of hope. Virtually a mira- 

cle, highly dramatic, and supernaturally perfect, this is the story 


of the death and life of the Phoenix. 


In our world of earthlings there is no Phoenix; there are no 
magic ashes. Instead, the vulture circles over carrion, and the 
ostrich burrows into the sand. From endless cinder heaps emerge 
only the stench of death and the promise of even more sweep- 
ing devastation. It is easy to delude ourselves with the hope of a 
Phoenix-like regeneration of men and of the world. Only exam- 
ples from the fairy land of fable support such hopes. The facts 
of the situation reject them. Change in this world comes about 
slowly, undramatically, and with many errors. None among us 
dares believe that a brave new world will spontaneously burst 
forth unless he wishes to risk consequent disillusion and a dis- 
astrous total loss of hope for the future of mankind. 


























difference in the shape of this type and 
the other two styles of normal width. 
Of course the tall, thin type was chosen 
to get size in the comparatively short 
line the layout provided, but that 
doesn’t compensate for seeing the un- 
related styles together, nor does the 
excellence of the layout. In selection of 
types to work together, a measure of 
contrast is often desirable, and we are 
not advocating use of one style through- 
out any design. Except in rare in- 
stances and in the right circumstances, 
the style should be of the same general 
shape, with common design character- 
istics. We have seen big advertisements 
with a brief heading in extra condensed 
type with the smaller—necessarily de- 
cidedly smaller—matter set in types of 
normal width which were striking on 
account of the change in shape. Where 
sizes are the same, or nearly the same, 
it is just about fatal to set some lines 
in regular and others in condensed or 
extended styles. 

MINNEAPOLIS CLUB OF PRINTING HOUSE 
CRAFTSMEN, Minneapolis, Minnesota.— 
It’s been a long time since we have seen 
a meeting notice as interesting and im- 
pressive as yours for July, subject for 
which, we note, is the “Manufacture of 
Paper Boxes.” A real box—shallow, and 
about nine by twelve inches in size— 
is used for stock. Of a deep green color 
outside, embossed alligator skin style, it 
was received closed by a small clasp de- 
vice to permit opening for postal inspec- 
tion, address being on a label of yellow 
stock pasted on the front, Opening the 
box was a surprise because it did not 
contain some sample as we had antici- 
pated. The text of your bulletin in two 
three-column pages is printed right 
onto the top and bottom of the white 
inside of the box. Cute as can be, we 
say—and it’s highly impressive. We 
miss our guess if the impressiveness, 
also novelty, of the thing didn’t swell 
attendance at the meeting, weather and 
vacations, of course, permitting. Other 
readers have here a concrete example 
of the ideas they can get from reading 
reviews of work somebody else has 
done. There are at least several novel 
ideas in the items of this month’s Speci- 
men Review, as usual. And, to the 
Minneapolis club, which favored us 
with this striking announcement and 
bulletin, many, many thanks. 

Joun W. Guy, Durban, South Africa. 
—If our reproduction of your impres- 
sive and original notehead design in 
our January issue benefited you, along 
with being gratifying, we are glad. We 
consider the showing a definite help in 
making our department of value to all 
readers because it was not only good 
but struck a rather new note which we 
feel can be adapted in some ways by 
other readers. You certainly made a 
great improvement over the old in your 
more modern handling of the letterhead 
of Natal Building Society, the former 
seeming to date from the year one, at 
least long ago. The same, with even 
greater emphasis, may be said of the 
comparison between your own and the 
former annual report of the same com- 
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Dramatic cover from one of the country's best internal company magazines of the Franklin 
Life Insurance Company, Springfield, Illinois. It is edited by Francis J. O'Brien, a company 
vice presiden, whose record for obtaining—possibly creating—effective designs is high. 
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The difference between just an ordinary compositor and a typographer worthy of the name is 
demonstrated by the above arrangements of the same copy. The advertisement on the left 
appeared in newspapers, the resetting on the right, by Emil Georg Sahlin, Buffalo, demon- 


strates interesting layout, value of illustration, and the class and distinction achieved by type 
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THE COLLEGE CAMPUS 


Shaping of designs above and below and 
their location near vertical center make them 
unconventional and impressive through dis- 
tinction. They will give other readers an idea 
of the talent of Richard J. Hoffman, Los An- 
geles. Originals are printed in black only, 
our color represents stock of different hues 











pany. Would we could here and 
now work up an extended and 
detailed critique of the two, but 
we are retaining them for a pos- 
sible future feature, showing how 
typography changes along with 
time. All your work is excellent, 
modern, and impressive. Some 
who are not informed may think 
South Africa is but a haven for 
lions, tigers, and such, but we 
have seen enough to know that 
Johannesburg is as modern as 
Minneapolis, and has equal ad- 
vantages, while your work vies 
for excellence with the best done 
here or anywhere, like objectives 
determining extent of work being 
considered. Be on the lookout for 
the little feature on your work we 
contemplate in a later issue. 

J. Horace McFartanp Company, 
Harrisburg, Pennsylvania—lIt is 
again that time of year, and we’re 


sions at his home, Breeze Hill, 
also his experimental garden—to 
benefit from his wisdom. He was 
one of the truly great printers of 
his time, and a pioneer and ex- 
pert in color process printing. Be- 
cause of his early ambition to 
specialize in color printing of 
floral and horticultural subjects, 
we recall that he became an au- 
thority in flowers and contributed 
to that field as well as printing. It 
is great to realize that the stand- 
ards he set—too unusual it seems 
—are being maintained after the 
passing of the Grand Old Man of 
the industry and art of printing. 

Mippteton Printing Company, 
Waxahachie, Texas.——While your 
blotter, “Waxahachie Street Rail- 
way, Year 1906,” is pleasing to 
look at—like printing you have 
sent us during many years past 
—its notable point is the illustra- 
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One of the finest envelopes for sending out proofs we have ever seen. The 
work of Albert Schiller, of company named, the design was adapted to several 
sizes of envelopes, all of which are in black and red on heavy manila stock 


again happy to receive our copy 
of the new McFarland Calendar. 
Leaves are of heavy super-coated 
white stock, 914 by 12% inches in 
size, plastic bound at top (narrow 
way) with cord through punched 
round hole for hanging. Binding 
permits turning the leaves back 
as the months end and keeping 
the calendar intact as long as any 
recipient wishes, which we're cer- 
tain is in most cases a long, long 
time. Featured by large four- 
color process illustrations of dif- 
ferent flowers, the acme in pro- 
cess engraving and printing is 
demonstrated by the work which 
reflects the ideals of the late J. 
Horace McFarland. Being older 
and wiser, he was for years our 
mentor. Many times we sat at his 
feet, so to speak—in reality beside 
him in hotel lobbies during con- 
ventions and on a couple of occa- 


tion. That represents an idea we 
consider excellent for local ad- 
vertising of a printer.’ The pic- 
ture is of a horse-drawn street 
car, “loaded to the gills,” passing 
the then (maybe now) city hall, 
architecture in keeping, It is our 
idea that such historical pictures, 
especially if of an _ interesting 
character like this one, lure con- 
siderable interest after stimulat- 
ing a similar amount of attention, 
they are excellent for blotter ad- 
vertising. Handling violates one 
principle, it might be, in which 
we have believed for many years. 
The signature is measurably 
larger than the heading. For the 
benefit of other readers—feeling 
this is just a slip on your part— 
the heading on a blotter, as on 
other items of advertising, should 
be stronger than the signature. 
When it is not, the design is made 
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bottom-heavy and the prominence of 
the signature can draw attention from 
text, the reading of which may be high- 


‘ly important. Our belief in this respect 


stems from having long ago read in a 
book on advertising by Ernest Elmo 
Calkins, we believe—that no matter how 
small the signature is the name of the 
advertiser will register if the text is in- 
teresting and convincing. Headings are 
presumed to draw attention to the mes- 
sage, impel reading. They should be 
prominent and, at or near top. 
KALMBACH PUBLISHING Company, Mil- 
waukee, Wisconsin.—We have long rec- 
ognized your Model Railroader as one 
of the best, if not the best, of those pub- 
lications issued for folks having hob- 
bies. It is readily understandable that 
the building of miniature, but to scale, 
model railroad engines, cars and acces- 
sories should be a leading hobby if not 
the leading one among men. Your pro- 
motion brochure, “There Are Millions in 
the Model Railroad Market,” is highly 
impressive. It is an example of fine 
layout and display as well as letterpress 
printing, just like your publication. We 
like it for the smash the big display 
makes along with the big halftone illu- 
strations, both in connection with effec- 
tive massing of white space. Though 
not especially pertinent to the purpose 
of this department, it is interesting to 
note in this brochure that of those who 
enjoy the hobby of building model 
trains, tracks, et cetera, 15.9 per cent are 
executives, 22.3 per cent are profes- 
sional men, and 19.9 per cent are skilled 
workers. It isn’t impertinent, therefore, 
to suggest that the hobby should enjoy 
a wide following in the printing busi- 
ness. We appreciate that you submitted 
the new book “Practical Guide to Model 
Railroading” for review. It is high class 
in all respects and, as the name implies, 
it is a text on the way to build model 
trains. You could get by in your field 
with something less from the stand- 
point of graphic production of your 
publications. The fact you don’t im- 
presses the belief that your publica- 
tions are also fine in practical way. 
Axe. E. SAHLIN TyYPOGRAPHIC SERVICE, 
Buffalo, New York.—You did a grand 
job on the broadside, “A Tribute to 
Organ Music,” which has just the right 
atmosphere. The tribute itself is set in 
large Goudy Text inside a wide 3%4- 
inck border printed in light tan, this 
being highlights in spots for the ten- 
line illustrations at the sides which, 
with brief legends beneath in each case, 
chronicle successive great steps in the 
develcpment of the pipe organ from 
the oziginal crude mouth-blown reed 
kind to the latest and greatest models 
for churches and amphitheaters. Pre- 
sented by one of the great musical 
instrument concerns, the Rudolph Wur- 
litzer Company, it is undoubtedly 
intended for framing, and it would be 
strange indeed if any musician or lover 
of music should forego framing and 
hanging his copy on the wall of his 
studio, library, or office. Just the right 
styles of type, as already indicated, are 
used to give the item the esthetic flavor. 
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THE BEAUTIFUL 


BULMER TYPE 








Available in 10 and 12 point on the Monotype 
machine and 14 to 48 point by hand. This type 
was installed at the request of a very valued 
client. And don’t forget that for body type 
faces on the machine we also have the following: 


Baskerville | Caslon Bold Kable Bold 
Binney Century Kabel Light 
Bodoni Book Century Schoolbook Kennerley 
Bodoni Futura Bold Rockwell 


Bodoni Bold Futura Demi-Bold Scotch Roman 


Bookman Futura Medium Stymie Light 
Caslon 337. Garamond Stymie Medium 
Caslon 137 Garamond Bold Times Roman 


Goudy Bold 





EDWIN H. STUART, Inc. 
422 First Avenue + Pittsburgh 19, Pa. 


COurt 1-3896-7-8-9 
ATlantic 1-4446 


STUART MAKES TYPE TALK ¢ STUART LEADS IN TYPE STYLES 


WHY A 
CRAFTSMAN? 


By WORTH SEY. MOUR* 














tafismanshyp 


means two separate things to the graphic arts 
industry. From the over-all viewpoint, it means 
essentially good workmanship—the applica- 
tion of knowledge, training, or know-how 

* Editor and Publisher of the Pacific Printer end Pub- 


Usher, San Francisco. Member of the International Public 
Relations Commission. 





On the left, another fine blotter from the well-known typographer named. On original the 
ornament and rules are green, type in black on white paper. Interesting page at right is by A. R. 
Tommasini, Berkeley, California. Original is light gray-green on stock of delicate canary hue 





: | craftsman type INC.» DAYTON 2, OHIO 





Final page of 6-page French-style folder, other pages of which are equally attractive and dis- 
tinctive. Original colors are a beautiful strong pink and deep green-gray on white antique stock 


65 





























there the distinction from the general 
run which the Fra has presented. 


LASSETTER’s Crown Press, Tulsa, Okla- 
homa.—The calendar for June, printed 
in silver on the glossy black back- 
ground of the obverse side of your 
large mailing card, is excellent both in 
typography and presswork. No selec~ 
tion of type for the dates of the calen- 
dar could be finer than the Cooper 
Black. It is, first of all, one of the most 
interesting and distinctive of type de- 
signs, but, considering the manner of 
printing, this Cooper Black is perfect. 
The value of the silver would be largely 
lost without an extra bold type. The 
front of the card, issued, it would seem, 
to announce the new building of your 
company which is illustrated in one 
of the panels, is not in keeping quality- 
wise. Printed in red and blue on white, 
rather too large a portion of the design 
is in the warm color. Rules in red un- 
derscoring the two main lines are too 








and dating desirable for an item of the 
kind. We have enjoyed seeing your 
individual style of typography since 
the time it graced the pages of Elbert 
Hubbard’s Fra and Philistine, like 
which there have been no publications 
before or since of such individualistic 
style and character. One who is too 
young to have seen a copy of the Fra 
has missed something both interesting 
and inspirational from a typographical 
standpoint as well as from that of a 
literary nature. Could you send us a 
copy of some issue of the Fra? We’d 
like to reproduce a page in order that 
our younger readers can be shown just 
what original styling can be. We can 
spot the work of a number of present- 
day typographers, but in no case is 


TWO COPIES ENCLOSED 


eee eee ee. 








Pm 















































































weiner eerie 
7¥ “i 
oF “ 
.¥ ae 
—" “— 
.¥ .¥ 
— .F 
.e — 
— 7 
ies CREATIVE TYPOCRAPHERS oj 
a i 216 East 45th Street, New York 17, N.Y. Ae 















wtetocelocertocenecterecknjobnhoben 











wveeereeeeeee 


The Baskerville 


Banner 


’ 


from Advertising Agencies’ 
Service Company, Inc. 

216 East 45th Street 4 

4 

4 


i 
~ 
S  NewYork17,N.Y. 3 


+ 





i 














The outstanding typographic craftsmanship of Albert Schiller, Advertising Agencies Service 
Company, New York, is demonstrated by the designs for three large envelopes shown on this 
page. Each is in one color—top, red; second, deep brown; and bottom one in a light brown 
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thick for the type, raise the question as 
to the value of underscoring at a!!. The 
type is already the largest of the form; 
it has added prominence because of 
being in red and would not seem to re- 
quire the added weight. We will admit 
that in this particular instance the point 
represents a rather moot question, but 
the rule is sound in most cases. For the 
sake of consistency, and good effect 
aesthetically, the panel made of six- 
point squares spaced six points apart 
should have been made up from rules 
as is the main one across the top, wide 
way of the card. Again, double rule— 
a thick and thin line—is in keeping 
with contrasting styles having heavy 
and thin elements like Bodoni, whereas 
the types used for this piece are mono- 
tone. The one panel referred to espe- 
cially is reversed from what it should 
be. The top, determined by the lines 
of type, should for the convenience of 
readers be on the left rather than right. 
Even so, the work is average grade. 
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THE 


Silk Screen Printing 

S1LK ScrEEN PRINTING, by James Eisen- 
berg. The author has held reading matter 
to a minimum in this instructional pres- 
entation on the silk screen process, 
making full use of 159 illustrations to 
show the details of procedure in silk 
screen printing. Five popular methods 
are covered. The book includes many 
practical suggestions for constructing 
silk screen equipment and for tools. 
The book also contains three complete 
alphabets for silk screen work. Copies 
may be obtained from THE INLAND 
PrinTER Book Department, 309 W. Jack- 
son Blvd., Chicago 6. 56 pages 734 x10% 
inches, paper cover. $1.25. 


Effective Illustration 

EFFECTIVE ILLUSTRATION by Kenneth 
B. Butler—First of a series of hand- 
books treating the creative phases of 
magazine typography and layout, this 
book is designed to provide a store- 
house of ideas and techniques to stir 
the creative imagination of both the 
student and the practitioner and lead 
to wider use of the techniques, old and 
new. The range of illustration tech- 
niques has been classified, with names 
given to the categories to aid in mem- 
orization. Copies may be obtained from 
the Butler Typo-Design Research Cen- 
ter, Mendota, Ill. 84 pages. Illustrated. 
$3.50 plus 25c postage. 


Art Directors Annual 

The 30th Art Directors ANNUAL of 
the Art Directors Club of New York 
has two features, a color portfolio and a 
section on television commercials. The 
16-page portfolio shows unusual uses 
of full-color design and art work, and 
the television section reproduces film 
strips. Other sections show magazine, 
newspaper, trade periodical and small 
ads; direct mail and house organs; 
posters, car cards, calendars, record al- 
bums and book jackets; editorial art and 
design. This is a picture book showing 
what the art directors rate as the best 
and most representative advertising and 
editorial work. Carrying credit captions 
only, with no editorial interpretations, 
the reproductions will speak for them- 
selves. A title page designed by Ladislav 
Sutner in geometrical style introduces 
each section. Copies are available, at $10 
each, from Pellegrini & Cudahy, 41 East 
50th St., New York. 
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Basic Guide to Lettering 

A Basic Guive To Letrerinc by Robert 
D. Buckley. Here in a concise form is a 
simplified method of learning how to 
letter. The book is devoted to the funda- 
mentals of the art, concentrating on the 
difficulties that confront the beginner. 

From long experience, Mr. Buckley 
knows that a student can not draw let- 
ters unless he understands essential 
characteristics and features. Conse- 
quently, he has emphasized most basic 
forms, their construction, and their rela- 
tive proportions. 

The diagrams, alphabets, measure- 
ments, and suggestions presented in the 
book are as nearly correct as it is 
mathematically possible to indicate them. 
Copies are obtainable from Greenberg: 
Publisher, 201 E. 57th St., New York 22, 
at $4.50 a copy. 


1952 Staples Year Book 

1952 StapLes YEAR Boox—In this third 
edition of its Year Book for private cir- 
culation, Staples Press, Ltd. of London, 
England, has presented the highlights in 
the production of printed matter to aid 
authors and others in the preparation 
of copy for the printer in the correction 
and approval of proofs for the press. The 
book also contains a 12-page demon- 
stration of text and display type faces 
available from the firm and a diary. 


NAA CN ARNG 
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Two copies of the smallest printed book in 
the world are laid beside normal-size postage 
stamp. Measuring about '/4-inch square, the 
book contains Lord's Prayer in German and 
19 blank pages. Letters can be read only 
with a strong magnifying glass; 252 books 
fit in match box. Munich firm printed 10,000 





Estimating Standards for Printers 

THE STANDARD Book On ESTIMATING 
For Printers has now been brought out 
in a revised and expanded edition, 
which the publishers, Fred W. Hoch 
and Associates, Inc., call “Estimating 
Standards for Printers.” 

John J. Deviny, Public Printer of 
the U. S., has written a foreword, 
tracing the development of the book 
from the work of the great printer, 
Theodore Lowe DeVinne, through the 
United Typothetae of America. When 
acquired from the Typothetae by Hoch, 
it was further enlarged and revised and 
has gone through several editions. 

Deviny further states that it is “the 
finest tool on estimating that has ever 
been made available to the industry. 
It covers the whole fieid of estimating, 
from the fundamentals to be mastered 
by the beginner, to the calculations, 
techniques and practices used by 
career estimators in their most expert 
capacity.” 

Contents cover all letterpress opera- 
tions, including paper, extensive details 
on composition and trade typography, 
imposition and lockup, and _ bindery 
operations. 

Designed as an instruction book as 
well as a reference volume, each chap- 
ter is accompanied by a set of prob- 
lems and a set of questions. Most of 
them are of fairly elementary nature, 
but if a person is able to answer all 
of them, he should have a fair grasp 
of the business. 

Charts, diagrams, and tables supple- 
ment the text at all necessary points. 
The complete trade customs for “Esti- 
mating Typographic Composition” have 
been printed in 15 pages of invaluable 
information. All data are complete, 
brought up to date, and presented in 
logical, concise form. 

Sequence of chapters and material 
is based on the natural sequence of 
printing production. In this, the book 
follows actual production techniques, 
and also in the same manner that an 
estimator would visualize the job in 
its progress through a plant. Each op- 
eration is thoroughly explained, and 
then carried into a specific example 
showing the required production hours 
wherever necessary and possible. There 
should be no question of “whys and 
hows” of a particular method. 

Priced at $5, it is available from 
THE INLAND PRrRinTER, 309 W. Jackson 
Blvd., Chicago 6. For out-of-country 
orders, add 25c handling charge. 


Art and Photo Buyers Guide 

First ANNUAL ART AND PHoto Buyers’ 
GuweE lists over 1000 artists, photog- 
raphers and studios and their specialties 
in 63 groupings ranging from airbrush 
to wood engravings. Other sections cover 
artists’ and photographers’ representa- 
tives, the photo processing services, re- 
touchers and stock photos. The work is 
offered as the first comprehensive di- 
rectory of the advertising and editorial 
art and photographic fields. Art Direc- 
tor & Studio News, 43 East 49th St., New 
York City, at $1 a copy. 
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Campaigns for Promoting Printing to Buyers 
Should Be Sponsored by Industry Groups 


%* When will the local printing in- 
dustries of our various cities take 
serious steps toward organizing pro- 
motional campaigns designed to 
increase the amount of printing 
bought in their own markets? 

What is needed is 

(a) More favorable publicity for 
the local branches of the industry; 

(b) Better understanding of the 
increased profits to be made through 
the increased use of printing; 

(c) Access to the higher-ups who 
decide where the advertising dollar 
will be spent; 

(d) Buyer acceptance of the ad- 
vantages of buying locally, particu- 
larly in the larger cities. 

Some years ago the writer sug- 
gested that, in New York at least, a 
series of mailings put out by the 
local association would accomplish 
much in this direction. At that time, 
we asked our readers to send in sug- 
gestions along the above lines. 

And was our face red? A one- 
armed man could have counted the 
replies on the fingers of one hand. 
Not a solitary printer wrote into 
headquarters with suggestion or any 
kind of idea. 

But, in spite of this apparent in- 
difference, interest in the subject of 
printer relations has grown steadily. 
Some years after we first broached 
the subject, we sat at one of our 
local exhibition dinners with a well- 
informed affiliate member who had 
some excellent ideas along these 
lines. The basis of his plan was that 
printers could solve a lot of their 
sales problems by getting closer to 
the bosses. Based on his own ex- 
perience, he recommended a house 
organ, put out by the industry as a 
whole and addressed to the key man 
of each company. This would reach 
the men printers want to reach. 

The big boss—president or what- 
ever his title may be—influences the 
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purchase of printing more than we 
sometimes realize. Usually, of course, 
he delegates the actual buying to 
subordinates. As long as things run 
smoothly, he does not interfere. Only 
when he wants to try out some new 
selling ideas does he take an actual 
part in the planning. 

Now, the source of these new ideas 
is of the utmost importance to the 
printing industry. If the ideas are 
furnished by printers, they will bene- 
fit the printing industry as well as 
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POLITICIAN’S 
“Weather Forecast” 


(Hang this outside your window) 





IF STRING IS DRY... "y 
Weather Is Fair 
IF STRING IS WET... | 
It’s Raining y 
IF STRING IS SMOKING... 4 
It’s Hot 
IF STRING IS WAVING... 
It’s Windy 


IF STRING IS GONE... 
It’s a Hurricane 








Compliments of 
THE ROGERS PRINT 
Plymouth, Mass. 











Idea for printer's promotion piece. In the 
original an actual piece of red string came 
through hole in man's hand, being fastened 
with scotch tape on back of cardboard stock 


the customer. But if they come from 
other sources, these same sources 
may take away part of the adver- 
tising cash. Advertising agencies are 
interested in selling space. The 
advertising novelty man pushes his 
own gadgets. Firms selling repro- 
duction machines are interested in 
promoting their own machines to the 
exclusion of our product. 

These interests and others like 
them are fighting for a share of the 
advertising dollar. They are conduct- 
ing the fight in the most effective 
way, and that is by going direct to 
the man who has the final say as to 
the spending of the money—the man 
who has the most to lose if he does 
not choose the best way in which to 
spend it. 

You cannot blame the boss if he 
buys other advertising services in- 
stead of printing. He sees little 
advertising telling him what printing 
will do for him. One mailing in 
twenty tells him the value of direct 
advertising. Nineteen out of twenty 
try to sell him space. With many 
printing salesmen getting no further 
than the buyer, the boss gets few 
ideas from our industry. 

Our friend said frankly that he 
could give his salesmen few ideas as 
to the best way of reaching the boss. 
He thinks the job is too hard for the 
individual to handle alone. However, 
he makes a suggestion to the printing 
industry as a whole. 

Let the printing industry, through 
its local association, put on an ad- 
vertising campaign in the form of a 
house organ. Let it carry the stamp of 
authority of the organization. Let it 
tell the printer’s story systematically 
and completely in terms of what 
printing will do for the customer. Let 
it tell what direct advertising will do 
that space cannot. Show the advan- 
tages of direct mail, point out the 
need of printing to supplement the 
advantages of radio or even of tele- 
vision. Let it do a real selling job. 
Above all, see that it goes to the 
bosses, the men who have the money 
to spend and the final say as to where 
it should be spent. 

Our friend is enthusiastic about the 
possibilities of such a house organ. He 
has reason to be. His firm has spent 
thousands of dollars advertising to 
these same bosses. And, over a period 
of years, it has paid. 

Let us look over some of his ideas 
as brought forth in his own experi- 
ence with a public relations cam- 
paign designed to increase the 
amount of printing sold in his own 
home town. It happens to be New 
York. Here there is a strong local 
organization, the New York Employ- 
ing Printers Association, which would 
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certainly be available as the nucleus 
of a campaign. 

The first question which must be 
answered before such a campaign is 
undertaken is: To whom shall we ad- 
dress our campaign? 

Obviously, only the person who is 
able to spend more for printing, or 
who has the power to direct someone 
else to spend it, can help us. Spend- 
ing more for printing is a matter of 
policy. Therefore, we must address 
our appeal to the person or persons 
who determine the policies of the 
organization. That is another way of 
saying that we must reach the fellow 
who unties the knot in the purse 
strings. 

In the small company in which the 
owner or one of the partners buys the 
printing, we shall have no difficulty 
in finding our man. He is the one on 
whom we have been calling all along. 
But as the size of the company in- 
creases, we find the man on whom we 
have been calling getting farther and 
farther away from the man who de- 
termines policies. Advertising man- 
agers, assistants, purchasing agents, 
and buffer buyers, all stand between 
us and the person we need to reach. 

To us, as the individual salesmen, 
the buyers are the most important. 
They decide who gets the individual 
order. And they are the people at 
whom we, individually, must direct 
our sales effort, both in personal calls 
and in printed advertising. But to 
the printing industry as a whole they 
are simply cogs in the machine. 

It is the purchasing agent’s job to 
spend less rather than more. He is 
given a dummy and a set of specifi- 
cations and is expected to buy the job 
at the lowest price consistent with the 
required quality. The advertising 
manager is in much the same boat. 
He is given an appropriation of which 
a certain amount is earmarked for 
printing. The printer’s share is fixed 
by someone above him. Neither the 
purchasing agent nor the advertising 
manager is in a position to respond 
to an appeal to spend more money 
for printing. 

But, in every big corporation, con- 
ferences are held to decide sales poli- 
cies and advertising appropriations. 
In those meetings the amounts to be 
spent on newspapers, general maga- 
zines, trade papers, advertising 
novelties—and printing—are allo- 
cated. Any campaign to increase the 
amount spent on printing must make 
itself felt in these conferences. If the 
campaign reaches the men who make 
the decisions here and impresses them 
favorably, more printing will be 
bought. But if it does not reach them, 
that campaign is a waste of effort as 
far as that customer is concerned. 





Acceptance of this principle means 
building a new prospect list for our 
public relations campaign. We need 
a boss list rather than a buyer list, 
even though it may be much harder 
to build. The elementary principle of 
selling that a call does you no good 
unless you get a message through to 
the prospect, holds good in a public 
relations campaign. No message from 
any printer does any good unless it 
reaches the prospect. 

Like any other advertising cam- 
paign, a printer public relations cam- 
paign must be handled with strict 
economy if it is to return a profit. 
Restricting a mailing list to actual 
prospects is always an efficient econ- 
omy. Rather than send a mailing 
piece to someone who cannot help 
us, we would do well to throw the 
piece in the waste basket ourselves 
and save postage. 

Having decided on the type of 
prospect we need to reach, our next 
problem is: How shall we reach him? 





This is a tough question. The writer 
discussed the problem with a number 
of capable advertising executives and 
found that none of them would even 
venture a suggestion as to the best 
method. The only point on which 
they would agree was that we should 
test different approaches until we 
found the plan or plans which gave 
the best results. However, some of 
our friends suggested the following 
methods as worthy of a trial. 

One account executive advised that 
in the case of a small company where 
the boss or his partner buys the print- 
ing, it would be simple to reach the 
top. Such a boss is easy to reach. At 
least one salesman in the association 
knows the boss and has his confi- 
dence. The association’s promotional 
material can be handed to him per- 
sonally and discussed with him. His 
reactions can be reported and studied. 
Mailings to him can be followed up. 
He can be invited to exhibitions and 
(Turn to page 93) 



























































"He isn't to be bothered—he's resting up for this afternoon's 
" session with a salesman." 

























































Vandercook Develops Four-Color 
One-Man Operated Proof Press 

An automatic sheet delivery has been 
developed for the four-color proof 
press manufactured by Vandercook & 
Sons, Inc., 900 N. Kilpatrick, Chicago 
51, Illinois. 

All the Vandercook four-color presses 
now in use have required two men for 
operation, or the proofer had to follow 
the cylinder carriage to the end of its 
printing stroke to remove the finished 
sheet. The new development makes it 
possible for one man to operate the ma- 
chine from the feed board. 

Operation of the new automatic de- 
livery is simple and efficient, according 
to Vandercook engineers. After a sheet 
has been fed to the grippers and the 
printing stroke has been made, the 
mechanism removes the sheet from the 
cylinder and delivers it back to the 
feed board on the carriage’s return. 

Inking of the rollers is also controlled 
by the man at the feed board. Fresh ink 
goes into the inking units automati- 
cally when they are over the ink 
drums at the opposite end of the press. 

This new automatic sheet delivery 
can be installed on all of the 71 Van- 
dercook four-color presses now in use 
throughout the country. The first in- 
stallation of the delivery was made re- 
cently in the Chicago photoengraving 
plant of Foote, Cone & Belding, nation- 
ally known advertising agency. 


Electric Lift Truck Saves Space 

A new electric power lift truck for 
handling skid loads of paper and other 
heavy objects has been developed by 
Barrett-Cravens Co., 4609 S. Western 
Blvd., Chicago 9. Known as Power Ox 
PO-40 Hi-Lift Electric Platform Truck, 
the machine will transport heavy loads, 
lifting them to required height, with 
push button control. Ceiling-height 
storage is provided. The firm also 
manufactures storage racks to use with 
the new truck. 


IN EQUIPMENT AND 








The new Vandercook sheet delivery mechanism is shown stripping the four-color proof from the 
cylinder after the cylinder has completed its travel over the four color-plates on the press bed 


Improved Dry-Offset Plates 

The German-made metal for dry-off- 
set plates, previously known as Elec- 
tron, has been improved and is now on 
the market with a new name, Dowmetal 
Zomag. The dry-offset plate is deep- 
etched enough to bring the non-printing 
areas below the printing surface leaving 
the plate as a half letterpress and half 
offset plate. The new metal is said to 
give improved inking and to use less ink 
than the wet offset process, eliminating 
toning and scumming. The plate will 
print very fine lines and dots, even on 
rough surface papers and boards, the 
manufacturer claims. 


New Craftint Shading Medium 

Craftint has added a new line to its 
shading medium drawing papers, Craf- 
Tone, which can be used by artists or 
engravers to put benday patterns into 
art without disturbing the original. 

The benday patterns are processed 
onto adhesive-backed, thin-gauge, 
matte acetate. The material can be cut 
to shape, applied, and then removed 
after the reproduction has been made. 
It is available in 42 standard (black) 
and 42 reverse (white) patterns. Sam- 
ples and information are available from 
Craftint Manufacturing Co., 1615 Colla- 
mer Ave., Cleveland 10, Ohio. 





Dom Diagonal, new italic face 
for ATF's Dom Casual, is now 
available. Designed by Peter 
Dom, the new face gives hand- 
lettered effect. A fairly con- 
densed letter, the Diagonal is 
now available in a complete 
range of display sizes from 18 
to 72 point. 36 point is shown 
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Job Ticket Holder-Desk 

The Bar-Plate Manufacturing Co., 2 
East Pearl St., New Haven, Conn., has 
devised a new ticket holder for secur- 
ing job tickets against loss, damage or 
soiling. Known as the File Desk, the 
ticket holder combines a filing compart- 
ment with a sloping desk-like portion 
to provide a convenient on-the-job 
writing surface. Constructed of heavy 
gauge steel and finished in baked 
enamel, the present size File Desk will 
accommodate job tickets or envelopes 
up to the 9” x 12” size, with larger sizes 
available on request. 





Semi-Automatic Die Stamping Press 

A steel-die stamping press with au- 
tomatic wiping and drying features 
has been announced in England by 
George Vokes, Ltd., 90 Wardour St. 
London, W. 1. The new press overcomes 
the relief stamper’s feathering troubles 
and a sharp print can be obtained on 
all grades of paper, it is claimed. 

Although hand-fed, speeds from 1,- 
000 to 2,600 an hour may be achieved. 
The wiping mechanism cleans the die 
with a special motion, using only a 
very small length of paper from a roll. 
The drier eliminates interleaving. 





Over-all view of the Vokes English-made die- 
stamping press to be introduced this month 





Primaton - - Thermosetting Plastic Make-Ready 


* A new solution to the problems of make-ready has been found in Switzer- 
land, long famous for excellent printing. The new process called Primaton, 
a relief make-ready based on the thermosetting properties of plastics, is said 


to be more economical and su- 
perior in result. Fine tone grada- 
tions can be achieved on almost 
any printing surface, say the in- 
ventors of the process. 

The preparation of a Primaton 
make-ready is said to be simple, 
and to take only a few minutes. 
A perfect proof of the halftone 
plate can be printed on the pro- 
duction press, a platen, or on a 
pre-make-ready press. A good 
nonabsorbent paper is recom- 
mended, and a super-calendered 
paper has been found most suit- 
able for this purpose. The inks 
stand out clearly on the smooth 
surface, and highlights contrast 
well, making it possible to judge 
the quality. 

The proof is left to dry for two 
or three minutes to permit inks 
to set and become tacky. It is 
then put into a tray which con- 
tains Primaton plastic powder, 
of which four differently-grained 
types are supplied. According to 
the type of illustration and the 
screen used, a finer or coarser 
grained powder is selected. A 
quantity of the powder is then 
brushed over the proof with a 
wide, soft hairbrush. The powder 
is moved across and lengthwise 
over the picture, adhering to the 
dark tacky portions, while de- 
taching itself from the lighter 
sections. The proof is then brushed 
with a stiffer brush to clean out the 
highlights. 

If too much powder has been brushed 
off, the process can be repeated. Exten- 
sive gradation of halftones can be 
achieved by putting the print into 
another tray containing a _ different 
powder and following the same _ pro- 
cedure. To clear the lighter parts and 
highlights, a cleaning powder (not 
plastic) is applied and brushed off 
again before the other Primaton pow- 
ders are fixed. The printing quality of 
slightly imperfect cuts can also be 
improved at this stage by making any 
necessary corrections. 

The light parts are practically free 
from any powder while the dark parts 
form a continuous raised surface. The 
adhering powder is next fixed by hold- 
ing the proof over a special stove which 
fuses and hardens the plastic. The heat- 
setting properties of the plastic mate- 
rial give a hard, tough relief surface. 

Such a make-ready overlay will 
stand long printing runs, even on rough 
and unsuitable papers, the inventors 
claim. The relief does not crumble or 
break off during printing. A Primaton 
make-ready will not shrink or stretch, 
and whenever it is necessary to have 
interlays and overlays, Primaton inter- 
lays and two-sided make-readies can 
be made in the same way. 





At top: materials necessary for Primaton make-ready. 
Second: fixing the plastic. Bottom: applying powder 
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Primaton is said to enable the printer 
to achieve the finest and most differen- 
tiated gradation, and a far wider tonal 
range than ever before. By varying the 
amount of powder brushed on the 
proof, a stronger or lighter printing 
result can be effected. It is claimed that 
Primaton produces such clear outlines 
that even combination lettering in half- 
tones stands out clearly, and the effect 
approaches that of combined line and 
halftone blocks. 

Several printers in England and on 
the Continent are using the method and 
first comments have been favorable. 
They report they are able to save con- 
siderable time and labor, and can 
concentrate on the use of a single make- 
ready process. 

One of its advantages, the inventors 
say, is that the Primaton process works 
with. great precision and makes it 
possible to achieve contrasts and clear 
prints. The relief formed by the plastic 
powder is correct and no additional 
make-ready is necessary. The new 
method is said to take only a fraction 
of the time normally used for conven- 
tional make-ready.—W. P. JASPERT. 


Arc Lamp Aluminum Finish 

The nuArc Co., Inc., 824 S. Western 
Ave., Chicago 12, has developed a new 
aluminum finish, called Reflect-O- 
Spray, for arc lamp reflectors. 
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Newly-elected and appointed officers of Craftsmen International Board of Governors. SEATED, 


a 


left to right: Albert L. Kolb, Buffalo, treasurer; Henry A. Schneider, New York, third vice- 
president; Howard N. King, York, Pa., first vice-president; Gordon J. Holmquist, Los Angeles, 
president; Thos. P. Mahoney, Chicago, second vice-president; J. Homer Winkler, Columbus, O.., 
past president. STANDING: R. N. Kent, Omaha, chairman, Technical Commission; G. E. Hogan, 
Cedar Rapids, chairman, Publications Commission; P. E. Oldt, Cincinnati, executive secretary; 


Lee Augustine, Cincinnati, representative-at-large; A. R. Tommasini, San Francisco, chairman of 


Public Relations Commission; George Wise, Cleveland, chairman, Membership Commission 


J. Homer Winkler (center), retiring president of the International Association of Printing House 





Craftsmen, receives congratulations from Gradie Oakes (left), Chicago, and Fred Baillie, Ot- 
tawa, winning Inland Printer Benjamin Franklin plaque as “International Craftsmen of the Year" 





First place winners, Craftsmen's Club Bulletin Contest: San Francisco Pi-Box, Peter Lang, editor, 


Craft 


. Roy Th 





for larger clubs; Michi 
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, editor, clubs with less than 150 members 
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Devoted to timely items concerning men and 


events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Craftsmen Name Gordon Holmquist; 
1953 Convention to Be in Dallas 


The 33rd annual convention of the 
International Association of Printing 
House Craftsmen named Gordon J. 
Holmquist of Los Angeles president, 
Aug. 10-13, in St. Louis. According to 
plan, Howard N. King of York, Pa., 
advanced from second to first vice- 
president, and Thomas P. Mahoney, 
Chicago, became second vice-president. 
New man on the scene is the third vice- 
president, Henry A. Schneider of New 
York City. Albert L. Kolb, Buffalo, 
N. Y., continues as treasurer, as does 
Pearl E. Oldt, Cincinnati, who was re- 
appointed executive secretary. J. Homer 
Winkler, Columbus, Ohio, is the retir- 
ing president. 

A tragic aftermath of the convention 
was a private plane wreck which took 
the lives of three persons. Killed in 
the crash during an electrical storm 
while on their way home were the pilot, 
Oliver B. Granum, owner of a Houston 
printing supply house; W. J. Thrasher, 
superintendent of the Maverick-Clarke 
Printing Co. of Houston, and Mrs. 
Thrasher. Mr. Granum was well known 
among Craftsmen, having attended con- 
ventions over a period of many years. 

An automobile accident befell three 
persons coming from the Columbus, 
Ohio, Club to the convention. Mr. and 
Mrs. Louis F. Madden, the former a 





Gordon J. Holmquist of Los Angeles was 
named Craftsmen's president at St. Louis 
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First prize award in the Printing Week Stamp 
Contest conducted by Craftsmen went to Rick 
Koesterer, Warwick Typographers, St. Louis 


past president of the Columbus club, 
and John Blair, Newark, Ohio, were 
injured a few miles east of St. Louis. 
Mr. and Mrs. Madden have returned to 
Columbus but Mr. Blair is still in St. 
Joseph’s Hospital in Highland, Ill., with 
serious injuries. 

The convention opened in the Jeffer- 
son Hotel Saturday, Aug. 9, with Inter- 
national board meetings, a luncheon 
and reception for the International 
officers and board, but did not swing 
into high gear until Sunday evening 
when a clubs’ reunion, with introduc- 
tions, speeches of welcome and re- 
sponse, and appointment of committees 
featured the program. Some 900 dele- 
gates were in attendance. 

Officers’ reports were heard during 
Monday morning session. The keynote 
address, “Widening Horizons for Crafts- 
manship,” was presented by Gordon J. 
Holmquist. A talk on “Training for the 
Future,” was presented by William Gut- 
wein of Louisville, and one entitled 
“Safety—A Production Necessity!” by 
Willard A. Anderson, Washington, D. C., 
was read in Mr. Anderson’s absence. 

The Club Management luncheon 
Monday noon featured talks by Harold 
G. Gale, Fort Worth, Tex.; Harold G. 
Crankshaw, Washington, D. C.; Harry 
R. Christopher, Baltimore; and Albert 
L. Kolb, Buffalo, N. Y. 

Howard N. King, York, Pa., presided 
over the Typography and Design Clinic 
Monday afternoon. On the panel were 
William P. Gleason, New York; How- 
ard N. Keefe, Cincinnati; John Lam- 
oureux, St. Louis; Glenn M. Pagett, 
Indianapolis; A. R. Tommasini, Berke- 
ley, Calif., and W. J. van Wormer, Jr., 
Wichita, Kan. 

Simultaneously, another clinic en- 
titled, “Looking Ahead With the Big 
Three,” with Edward A. Aitken of 
Toronto, Ontario, presiding, was held. 
Speakers were Milton Mild, St. Louis, 
on “Offset Lithography Continues Rapid 
Progress”; Robert Thiele, Cincinnati, 
on “Letterpress Makes Strides,” and 
Frank Preucil, Chicago, on “Gravure 
Presents a Continued Challenge.” 

Tuesday morning session was de- 
voted primarily to talks on 1953 Print- 


ing Week by Ferd Voiland, Jr., Topeka, 
Kan., chairman of the International 
Printing Week Committee; Morris H. 
Reaves, Washington, D. C., and Darrel 
J. Taylor, Seattle, Wash. Tuesday 
afternoon was left open for printing 
plant visitations and other entertain- 
ment features. 

The Wednesday morning session in- 
cluded reports of committees and nom- 
ination and election of officers. Dallas 
was selected as the 1953 convention 
city, with Philadelphia getting the nod 
for 1954. 

The retiring president, J. Homer 
Winkler, presided over a_ production 
problem clinic entitled, “The Eighth 
District Answers,” Wednesday after- 
noon. Representatives of various 
branches of the graphic arts industry 


comprised the panel for the question- 
and-answer session. 

The annual banquet, actually a din- 
ner-dance, and the installation of offi- 
cers concluded the convention Wednes- 
day night. 


To Hold Make-Ready Conference 

A conference on make-ready will be 
held in Chicago Dec. 5-6. Place and de- 
tails will be announced later. Spon- 
sored by the Research and Engineering 
Council of the Graphic Arts Industry, 
the subject will include premake-ready 
and similar steps preparatory to “going 
to press.” Further information may be 
secured by writing Printing Industry 
of America, Inc., 719 15th St., N.W., 
Washington 5, D.C. 


it! 
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PRINTING 
WEEK 


Winner of the 1953 International Printing Week Poster Contest was Emil Georg Sahlin of Buffalo 
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Arthur A. Wetzel, PIA President 





John M. Wolff, Jr., PIA Vice-President 


Printing Industry of America, Inc., to Discuss Problem 
Of Lower Profits at St. Louis Convention October 13-16 


“More Profits Through Better Man- 
agement” will be the theme of the 66th 
annual convention of the Printing In- 
dustry of America, Inc., to be held in 
the Chase Hotel, St. Louis, Oct. 13-16. 
More than 1,000 are expected to at- 
tend the convention. 

The whole convention program has 
been built around three approaches to 
the problem of lowered profits because 
of higher production costs and higher 
taxes in a period of intense competition. 
These approaches are: (1) Cost Re- 
duction, (2) Increased Production, and 
(3) Sales Expansion. 

With the opening ceremonies con- 
densed into a half-hour, emphasis will 
be on exchange of useful information 
in panels and clinics, and a minimum of 
long speeches. 

Keynoter Leo M. Cherne, executive 
secretary of the Research Institute of 





Seneral Manager Henry Henneberg (left) of 
the Los Angeles PIA congratulates Andy 
Forbis, who was recently appointed public 
relations director of the office. Andy will 
be in charge of the monthly bulletin, pub- 
licity, membership promotion, and will also 
conduct the foreman's management training 
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America, will speak at the opening 
session. Noted for his accurate fore- 
casting of important events and their 
probable impact on business, Mr. Cherne 


Leo M. Cherne Frank F. Pfeiffer 


addressed the Chicago convention two 
years ago. 

Among other major addresses sched- 
uled at IP press time is one by Frank F. 
Pfeiffer, vice-president and manager of 
Reynolds & Reynolds, Dayton, who will 
speak on “Ways of Increasing Produc- 
tivity” at the Wednesday morning ses- 
sion. His talk will be a collection from 
a recent survey on how different plants 
increased productivity. 

Tuesday will be set aside for member- 
ship meetings of the Master Printers 
and Union Employers sections of PIA. 
A joint UES-MPS luncheon, to which 
all delegates are invited, will be Tues- 
day noon. 

The remainder of the time will be de- 
voted entirely to discussions designed 
to help members solve their problems. 
The first half hour of each session will 
be devoted to a speech, with two and a 
half hours for discussion. Microphones 
will be circulated through the audience 
to make it easy for registrants to voice 
views and to ask questions. This town 
hall procedure is designed to facilitate 
exchange of information, opinion and 
experience. 

Monday afternoon the cost cutting 
panel discussion will be headlined by 

















President Arthur Wetzel of Printing Industry 
of America was guest speaker at the annual 
dinner-dance and installation meeting of the 
Atlanta group June 26. "Three Avenues of 
Escape from the Profit Squeeze" was subject 
of Wetzel's talk to some 200 printers and 
their wives. In the picture he congratulates 
Alex Dittler, chosen as PIA national director. 


a presentation of a “cost reduction pro- 
gram” by W. F. McArdle, president of 
McArdle Printing Co., Washington, 
D. C. Other topics to be covered in- 
clude: relation of cost finding to cost 
reduction; ratio studies as a tool for 
cost reduction; better purchasing, credit 
and collections and their relation to 
discounting bills; long term financing; 
insurance and tax savings; better basic 
materials handling. 

“Increasing Productivity” is the sub- 
ject Wednesday morning. Following 
Pfeiffer’s address, other topics will be 
discussed as follows: development of 
production standards, production sched- 
uling and control, technological im- 
provements, relation of equipment to 
the market, hiring and training of men, 
personnel relations, work simplification, 
quality control, and preventive equip- 
ment maintenance. 





John S. Williams (left), past president of the 
Printing Industries of Philadelphia, presents 
President's Medal and Achievement Plaque 
to group's retiring president, Wallace Scott, 
at organization's outing attended by 450 
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“Selling More” will be the topic for 
Wednesday afternoon. “Profitable Cre- 
ative Selling” is the planned talk, and 
individual topics for discussion include: 
how to set up a sales organization, 
selection and training of salesmen, is 
more volume the answer to better 
profits, profits through specialization 
development of new markets and uses 
for printing, sales management for the 
small plant, and methods of compensat- 
ing salesmen. 

Thursday’s program consists of a full 
day of clinics, four to be running con- 
currently. Each clinic will be in a sep- 
arate room under the chairmanship of 
a moderator, but with no prepared 
speeches. Each delegate will attend the 
clinic which holds the most interest for 
him, and he may feel free to go from 
one to another. 

Clinic No. 1 will be on sales manage- 
ment. Discussion starters will be: se- 
lecting and training salesmen, selecting 
customers, and salesmen’s_ incentive 
compensation. 

Clinic No. 2 will be on financial man- 
agement. Topics: ratio studies, budg- 
etary control, financing, and the break- 
even point. 

Clinic No. 3 will be on production 
management: production control, qual- 
ity control, foreman’s management, and 
work simplification. 

Clinic No. 4—Personnel management: 
recruiting and selecting employees’ 
house magazine, incentive plans, and 
handling grievances. 

Saturday and Sunday preceding the 
convention opening will be devoted to 
meetings of the PIA executive commit- 
tee, PIA board of directors, UES execu- 
tive committee, MPS board of directors, 
and the resolutions committees of PIA, 
UES and MPS. 

A “Welcome to St. Louis” cocktail 
party will be held Monday evening, 
when visitors will be entertained by St. 
Louis printers and lithographers. It 
will be held in the Starlight Roof and 
Zodiac Room of the hotel. 

The annual banquet and dance, the 
big entertainment of the convention, 
will be on Wednesday evening in the 
Chase Club. During the banquet, pres- 
entations will be made of the Man-of- 
the-Year Award, and of the winners in 
the self-advertising exhibition. 

Displays at the convention hotel will 
include both the self-advertising exhi- 
bition, and a large number of booths 
sponsored by equipment manufacturers 
and suppliers. 

The Ash Khan Crew will hold a din- 
ner meeting Tuesday evening. 

The visiting ladies will be entertained 
in a full program planned by the Asso- 
ciated Printers and Lithographers of St. 
Louis, hosts to the convention. 


To Teach Four-Color Offset 


The Rochester Institute of Tech- 
nology, Rochester, N. Y., has added to 
its graphic arts curriculum a course 
covering the mechanics and operation 
of the four-color web offset press. 
Equipment for the new course is a 
Webendorfer double-deck, four-unit 
web press. 


C. L. Bushell, general manager, Printing Industry of Seattle, congratulates Richard Hardy, who 
is holding statuette. The award was given by American Type Founders to its branch office 
making most progress in new June business. Hardy is the Seattle manager for ATF, and others 
in photo (I. to r.) are office staff: Al Nelson, Mae Sprang, Victor Sealander, Jack Davidson 
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LTF-PIA Foreman-Management Training Program, successfully completed, brought certificates 
to these members of the supervisory staff of Westcott & Thomas, Inc., Philadelphia. The 12-weeks 
course was sponsored by Printing Industries of Philadelphia. Thomas McCabe, Jr., Director of 
Public Relations for the Philadelphia association, stands in the background by the blackboard 








Officers and executive committee recently elected by Graphic Arts and Advertising Guild of 
Milwaukee: (I. to r.) Arthur Snapper, executive vice-president of Milprint, Inc., vice-president; 
C. W. Remington, vice-president of Milwaukee Electrotype Co., secretary; Leora Duwe, public 
relations director of the Guild, and Lester Olsen, president of the Olsen Publishing Co., 
executive committee; and Richard Wells, president of Badger Carton Co., president. The Guild, 
an association of 50 Milwaukee firms, carries out a yearly program to acquaint the public 
with the graphic arts industry, which is the eighth largest major industry group in Milwaukee 


Ray Vallier and Larry Brehm, standing beside presentation chart, show Milwaukee Craftsmen 
how LTF-PIA foreman training course works. Others: (seated |. to r.) Charles Sangwin, Sang- 
win Ink Co.; Art Johnson, manager Milwaukee Graphic Arts Assn.; Joe Glejnik, purchasing 
agent for Western States Envelope and John Gr , sal n for Badger-American 
Electrotype Co., Milwaukee. The demonstration was part of the program to "sell" the course 
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ITCA to Hold Annual Convention 
In St. Louis, Mo., October 8-11 


The International Typographic Com- 
position Association will hold its 33rd 
annual convention Oct. 8-11 in the 
Statler Hotel in St. Louis. Special fea- 
tures will include a demonstration of 
the Intertype Fotosetter in the War- 
wick Typographers’ plant; a demonstra- 
tion of transparent proofing and Tele- 
typesetter operation in the Superior 
Typesetting Co. plant; a mounted ex- 
hibit of work done on the Fotosetter, 
Photon, and the English Monotype 
Company’s Monophoto photographic 
composing machine; and exhibits of 
promotional advertising used by ITCA 
members during the past year. 

Frank M. Sherman, executive direc- 
tor, expects a registration of between 
150 and 200 members. After advance 
registration and the president’s recep- 
tion on Wednesday, the first day, the 
convention will start with a Thursday 
afternoon meeting. Clinical discus- 
sions are scheduled for Friday morning 
and a second session that afternoon. 
Final day agenda includes morning and 
afternoon meetings, luncheon, and a 
dinner with floor show and dancing, 
and presentation of awards for best 
advertising shown by members. 


PIA Has Management Conference 
Printing Industry of America, Inc., 
was scheduled to hold in New York 
City Sept. 8-9 the second of five profes- 
sional conferences designed to raise the 
level of printing management. The first 
conference, held in Chicago in June, 
featured discussions of sales manage- 
ment problems. Conducted by a com- 





New York Employing Printers Association officers for 1952-53. Sitting left to right: re-elected 





mittee headed by Harold R. Long, Kable 
Printing Co., Mt. Morris, Ill., the New 
York conference was to have “Planned 
Financial Management Today for To- 
morrow’s Growth” as its theme. 


Advertising Typographers to Meet 
In Asheville, N. C., October 2-4 


Operating and technical information 
will feature the 26th annual meeting 
of the Advertising Typographers As- 
sociation of America, Inc., Oct. 2-4, in 
Grove Park Inn, Asheville, N. C., ac- 
cording to Carl H. Ford of J. W. Ford 
Co., Cincinnati, association first vice- 
president and convention committee 
chairman. 

Serving on the committee are Jerry 
Singleton, executive secretary; M. G. 
Hayden, Shick-Barner-Hayden, Cleve- 
land; Harry O. Kovats of Runkle- 
Thompson-Kovats, Chicago; and Kurt 
H. Volk, New York City. 


Commercial Printing Samples Asked 
For Annual New York Exhibition 


The tenth annual Printing for Com- 
merce exhibition is slated for Jan. 12, 
during Printing Week, at the main gal- 
lery of the American Institute of 
Graphic Arts new headquarters build- 
ing, 13 East 67th St., New York City. 

Headed by Victor Ratner, New York 
advertising and promotion director, the 
committee plans to make the show na- 
tional in scope. Work done in all parts 
of the country will be judged. The 
committee is inviting entries from 
printers, graphic arts associations, art 
directors clubs, electrotyping, photo- 
engraving, typographic, other groups. 
Entry blanks are available from AIGA. 






























president, William H. Walling, chairman of the board, Rogers-Kellogg-Stillson, Inc.; re-elected 
treasurer, Mrs. F. W. Shaefer, president, Tri-Arts Press, Inc.; secretary, Frederick Haedrich, 
president, New York Label and Box Corp. Standing: vice-president, Donald B. Thrush, president 
Thrush Press, Inc.; vice-president, Francis N. Ehrenberg, vice-president, Blanchard Press, Inc.; 
re-elected vice-president, Peter F. Mallon, president and treasurer, Peter F. Mallon, Inc.; ex- 
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ecutive vice-president, Don H. Taylor. Mr. Thrush is also president of Master Printers Section 











Silk Screen Printers to Meet 

In Chicago October 25-29 

Fourth annual convention of the 
Screen Process Printing Association 
will be held at the Sherman hotel in 
Chicago, October 25-29. A complete 
exhibit of materials and equipment 


will be held. 





Dan Novak John Key 


“The Exposition of Screen Progress” 
is the theme for the meeting, illustrat- 
ing the unusual rise in popularity of 
the method as a major graphic arts 
medium in the last few years. 

According to Dan Novak, executive 
secretary, the program planned by the 
Chicago convention committee in co- 
operation with the association’s inter- 
national offices, will be of unusual 
interest. John Key, president, will re- 
port at the opening session. 


New Graphic Arts Dictionary 
To Contain 15,000 Definitions 

The Printing Industry of America’s 
executive committee has made final 
plans for completing a dictionary of 
graphic arts terms which the organiza- 
tion describes as the most comprehen- 
sive work of its type ever compiled. 
The dictionary will include 15,000 defi- 
nitions covering all graphic arts proc- 
esses and related work, plus terms of 
interest to buyers and sellers as well 
as producers of services and products 
in all fields where printing material is 
used to any great extent. 

Compilation of the dictionary has 
been in process for more than five 
years. Publication is still months away. 
Price per copy will be at least $10. PIA 
is testing the extent of interest in the 
book by offering to 500 members who 
have subscribed to the PIA textbook 
program prepublication copies of the 
dictionary at $8.50 each. 


Oct. | Closing Date for Canadian 
Direct-Mail Leaders Contest 

Oct. 1 is closing date for entries in 
the 1952 Canadian Direct-Mail Lead- 
ers contest. Awards will be given to 25 
best entries at the judging on Oct. 7. 

Entrants should send six copies to: 
Board of Judges, 388 University Ave., 
Toronto, Ont., Canada. There are five 
groups: single direct-mail pieces, di- 
rect-mail campaigns, catalogs, house 
organs, and calendars. 

The contest, sponsored by Provincial 
Paper, Limited, is confined to pieces 
designed and produced in Canada dur- 
ing the past year. 
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Electrotypers and Stereotypers 
To Hold Convention in Denver 


The 55th annual convention of the 
International Association of Electro- 
typers and Stereotypers, Inc., will be 
held in Denver, Colo., at the Cosmo- 
politan Hotel, Oct. 13-15. 

Special speakers will include Quigg 
Newton, mayor of Denver, and Walter 
W. Johnson, United States senator from 
Colorado. Business sessions will include 
technical reports on latest develop- 
ments. Effect on the industry of new 
products and competing processes will 
be discussed. 

A Prospectors’ Tour will be the en- 
tertainment for Tuesday, Oct. 14, when 
guests and delegates will go by Look- 
out Mountain and Buffalo Bill’s tomb, 
stopping for luncheon at El Rancho. 
After lunch the group will go to Idaho 
Springs and Central City, returning to 
Denver by a new highway through 
Clear Creek Canyon. 

The convention will end with a ban- 
quet, entertainment and dancing on 
Wednesday evening, Oct. 15. 

The New York association has made 
arrangements for a _pre-convention 
tour from New York to Denver with a 
four-day stopover at Colorado Springs. 


Photoengravers’ Convention to Be 
Held in Chicago October 6-8 


The American Photoengravers Asso- 
ciation will hold its 56th annual con- 
vention in the Drake Hotel, Chicago, 
Oct. 6-8. Tenta- 
tive program an- 
nounced by Frank 
J. Schreiber, ex- 
ecutive secretary, 
lists a number of 
important panel 
discussions and 
worth-while talks. 
A. P. Regitz, Manz 
Corporation, Chi- 
cago, is general 
convention chair- 
man, and Wollas- 
ton K. James, 
Philadelphia-Weeks Engraving Co., As- 
sociation president, will preside at the 
business sessions. 

“Problems of a Small Plant,” “Sim- 
plified Cost Accounting,” and “Prepara- 
tion of Copy for Reproduction” will be 
some of the topics discussed the first 
day. 

Use of the densitometer and the prog- 
ress on the Springdale and RCA scan- 
ners will be discussed Tuesday morn- 
ing, in addition to business and election 
of officers 

Tuesday afternoon an entire session 
will be devoted to a seminar covering 
the proper use of the Standard Scales. 
The seminar will be led by Secretary 
Schreiber, and panel members will be 
Charles L. DeVevoise of New York, 
Richard Danz of St. Louis, Jacob De 
Jager of Grand Rapids, Mich., and R. 
G. Deutelbaum, Cleveland. 

The final session will be devoted to 
additional talks and committee reports. 





W. K. James 








On hand at the inauguration of the printing of the Revised Standard Version of the Holy Bible 
at the American Book-Stratford Press in New York City were: (left to right) Dr. Roy G. Ross, 
associate general secretary of the National Council of Churches of Christ, the sponsoring 
organization; Sidney Satenstein, American Book-Stratford Press; William R. McCulley, president 
of Thomas Nelson and Sons, the publishers; Dr. Samuel McCrea Cavert, general secretary of 
the Council. Printing of the anticipated run of a million copies began simultaneously on the 
presses of H. Wolff Manufacturing Co., Teterboro, N. J., and Riverside Press, Cambridge, Mass. 


“How to Prepare Art” will be the sub- 
ject of a talk by Homer Green, Dallas, 
Texas. W. C. Huebner of Huebner Lab- 
oratories, Mamaroneck, N. Y., will talk 
on “Progress in Pressureless Printing.” 
Color developments will be discussed 
by J. T. Groet of Eastman Kodak Co., 
Rochester, N. Y. 

More than 40 manufacturers and 
suppliers will have exhibits. 





CONVENTIONS 
What-Where-When 


Advertising Typographers Association of 
America, annual meeting, Grove Park 
Inn., Asheville, N. C., Oct. 2-4. 

Mail Advertising Service Assn., Inter- 
national, Shoreham Hotel, Washington, 
D. C., Oct. 4-7. 

Canadian Graphic Arts Association, 
Montreal, Oct. 6-9. 

American Photoengravers Association, 
Drake Hotel, Chicago, Oct. 6-8. 

Direct Mail Advertising Association, 
Shoreham Hotel, Washington, Oct. 8-12. 

International Typographic Composition 
Association, Hotel Statler, St. Louis, Mo., 
Oct. 9-11. 

Graphic Arts Trade Association Execu- 
tives, St. Louis, Mo., Oct. 10-11. 

Printing Industry of America, Chase 
Hotel, St. Louis, Mo., Oct. 12-18. 

National Printing Equipment Association, 
Inc., Chase Hotel, St. Louis, Mo., Oct. 13-16. 

International Association of Electrotypers 
and Stereotypers, Cosmopolitan Hotel, 
Denver, Colo., Oct. 13-16. 

National Safety Congress and Exposi- 
tion, Conrad Hilton, Congress, Morrison 
and Sheraton Hotels, Chicago, Oct. 20-24. 

Screen Process Printing Association In- 
ternational, Hotel Sherman, Chicago, Oct. 
25-29. 

National Paper Trade Association, Inc., 
Edgewater Beach Hotel, Chicago, Oct. 5-8. 

National Association of Photo-Lithog- 
raphers, Hotel New Yorker, New York 
City, Nov. 5-8. 

Conference on Make-Ready, sponsored 
by Research and Engineering Council of 
Graphic Arts Industry, Chicago, Dec. 5-6. 


Dutch Typographer Now Touring 
14 U.S. and Canadian Cities 


Dr. G. W. Ovink, Typefoundry Am- 
sterdam’s art director and internation- 
ally known as a typographic consultant, 
began Sept. 2 a speaking tour cover- 
ing larger print- 
ing centers in the 
United States and 
ending in Toronto 
and Montreal the 
last week in No- 
vember. The tour 
is sponsored by 
American Type 
Founders, Type- 
foundry Amster- 
dam sales agents 
in this country. 
Dr. Ovink will tell 
his audiences 
about developments in European type 
designing. He will also discuss ATF’s 
new type faces, since his company is an 
ATF licensee. 

Dr. Ovink is a graduate of the State 
University in Utrecht, where he earned 
a degree cum laude for his thesis on 
legibility, atmosphere, value and forms 
of printing types. He then became a 
consultant on typography and _ the 
psychology of advertising and publicity. 
Military service interrupted this serv- 
ice, and later he served various print- 
ers’ organizations in educational, edi- 
torial and personnel capacities. 

Dr. Ovink’s American itinerary in- 
cludes New York, Boston, Detroit, Cin- 
cinnati, Chicago, San Francisco, Los 
Angeles, St. Louis, Atlanta, Washing- 
ton, Baltimore and Philadelphia. 


LNA Selects Chicago for 1953 


Chicago’s Edgewater Beach Hotel has 
been selected for the headquarters of 
the 48th annual convention of the 
Lithographers National Association dur- 
ing the week of June 14, 1953. 





Dr. G. W. Ovink 
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New York Lithographing Company 
Purchased by Ohio Corporation 

The acquisition of the Sackett & 
Wilhelms Lithographing Corp., of Long 
Island City, N. Y., by the United States 
Printing & Lithographing Co., has been 
announced by William J. Volz and W. 





William J. Volz 


W. H. Walters 


H. Walters, respective presidents of the 
two firms. 

The transaction involved the outright 
purchase of all capital stock of Sackett 
& Wilhelms by the U.S. Printing and 
Lithographing Co., an Ohio corporation 
with offices at Cincinnati. 

Sackett & Wilhelms will be operated 
as a wholly owned subsidiary of the 
United States Printing & Lithograph 
Co. Mr. Volz will continue as president 
of the subsidiary and much of the 
operating personnel will be retained. 
The sales office will remain at 562 Fifth 
Ave., N. Y. 

The new plant will make a total of 
seven now owned and operated by the 
U.S. Printing and Lithographing Co. in 
various parts of the country. 


Newark Printers Re-elect Becker 

The Master Printers Association of 
Newark (N.J.) and Vicinity, Inc., has re- 
elected: president, William H. Becker, 
Wm. H. Becker, Inc.; vice-president, 
Saul Lasky, Lasky Co.; secretary, Harry 
F. Murphy, Harry F. Murphy Co., and 
treasurer, Carl L. Becker, Amzi Pierson 
& Company. 


Election Poster Sales Large 

A record-breaking 500,000 advance 
sale has been made of “Election Facts 
and Figures,” a public service poster 
originated by the Osborne Co. in 1920 
and issued every presidential election 
year since. Osborne is the calendar pub- 
lishing division of American Colortype 
Co., Clifton, N.J. 


Rowe Heads Supply Salesmen Guild 

The International Printers Supply 
Salesmen’s Guild elected Norman L. 
Rowe, New York, representing the 
Ideal Roller Mfg. Co., as its president 
for the coming year at the annual 
meeting of the International Guild in 
St. Louis Aug. 12 during the Crafts- 
men’s convention. Lee Augustine, Print- 
ing Machinery Co., Cincinnati, is the 
new first vice-president, and M. M. 
Caldwell, Samuel Bingham’s Son Mfg. 
Co., Detroit, was named second vice- 
president. Myron F. Lewis, Chicago, 
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was re-elected secretary. Treasurer is 
Damen H. Moore, Dallas, representing 
Miehle Printing Press and Mfg. Co. 
Carlton Mellick, Miehle vice-president, 
Chicago, is retiring president. 


Famed Plantin-Moretus Printing 
Museum Again Open to Public 


Announcement that the famed Plant- 
in-Moretus Museum in Antwerp, Bel- 
gium, is once more opened to the public 
has been received in the form of a folder 
and a booklet. The booklet contains a 
biographical sketch of Christopher 
Plantin, the founder of the ancient 
printing plant. It also contains histori- 
cal material about the plant, and a 
description of the museum. 

The folder is printed in four lan- 
guages, while the booklet is in English. 
Both are copiously illustrated. 

The museum consists of the printing 
plant and the home of the Plantin and 
Moretus families. The mansion itself 
is beautiful and contains unique col- 
lections of books, bookbindings, manu- 
scripts, drawings, woodblocks, copper 
engravings, and paintings, of which 18 
are by Rubens. The pressroom, foundry, 
proofreaders’ room and bookshop are 
preserved in their original state, with 
all of their belongings. 


Webb Appoints Harmon President 

Reuel D. Harmon, vice-president and 
treasurer, was recently named presi- 
dent of the Webb Publishing Co., Min- 
neapolis. He succeeds Horace C. Klein 
who was elected chairman of the board. 
Harmon is a former president of the 
Union Employers Section of the Print- 
ing Industry of America, and is now a 
member of its advisory committee. He 
is a director of PIA, and president of 
Printing Industry of St. Paul. 


Tulsa Craftsmen Elect Officers 

The Tulsa Club of Printing House 
Craftsmen at its annual meeting elected 
Jim Doebler, Maneke-Kinzie Printing 
Co., president for 1952-53. Other officers 
are Walter Burkhart, Burkhart Print- 
ing Co., first vice-president; W. W. 
Martin, Mid-West Printing Co., second 
vice-president; J. A. Spicer of the Tulsa 
Paper Co., secretary-treasurer. 

Retiring President J. L. Cockrell, Jr., 
reviewed the past year and announced 
the 1953 district convention would be 
in Tulsa. 





Tom Doebler (right), Tulsa Craftsmen presi- 
dent, congratulated by ex-Pres. Jim Cockrell 
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Will Bradley, Dean of Designers, 
Honored on His 84th Birthday 

Will Bradley, “dean of graphic arts 
designers,” was honored on July 9 by 
40 members of the Typophiles at a 
luncheon in New York City. Now mak- 
ing his home in California, he was 





Will Bradley at recent Typophile luncheon 
on occasion of his 84th birthday. Known as 
"dean of graphic arts design," Bradley was 
making first visit to New York since 1941 


visiting his daughter, Mrs. Fern Bradley 
Dufner, in Short Hills, N. J. His 84th 
birthday was July 10. 

Healthy and vigorous, he is still 
interested in graphic arts design. He 
was given homage by the group as a 
beloved genius whose style in design, 
magazine art direction, and fresh typo- 
graphic arrangements helped set a new 
pattern for printing at the turn of the 
century. 

Starting his fabulous career as a 
printer’s devil, he became an artist for 
Rand McNally, and in 1893 opened an 
art studio in Chicago. He later set up 
his Wayside Press in Springfield, Mass., 
where he made many notable contribu- 
tions, especially influencing the revival 
of Caslon types. In 1907 he became art 
editor of Collier’s and in 1915 became 
supervising art director of the Hearst 
publications and motion pictures. He 
designed Wayside, Bewick, and other 
type faces and ornaments. 


Monotype Elects New President 

The Lanston Monotype Machine Co. 
has elected a new president and gen- 
eral manager, Robert F. Nelson, a well- 
known industrialist and recipient of 
the Navy’s Distinguished Public Serv- 
ice Award. Announcement was made 
by Sylvester W. Muldowny, chairman 
of the board, at the main office in 
Philadelphia. 

Mr. Nelson previously served as 
executive vice-president of American 
Type Founders, and also had been vice- 
president and assistant to the president 
of R. G. LeTourneau Co., manufac- 
turers of earth-moving equipment. Nel- 
son plans to push the research program 
of the company. 














Strong Positives 


Caspian Terns, photographed by Roger T. Peterson from National Audubon Society 


STRONG POSITIVES—in black and white! When you get an important 
order that calls for highest quality...use Cellugloss Enamel. 
Cellugloss has that dense deep opaque white for the perfect background. And 
Cellugloss, through a special manufacturing process. is given such uniform 
density that every dot, every line, in every tone value, reproduces clean 
and exact... without mottling of solids or lateral absorption. 
Result is a sharp, stark contrast between strong blacks and dense white... 
work of top quality. 
Choose Cellugloss for a real demanding job—and you'll have the answer 
to why so many shops standardize on Cellugloss for exacting work. 


You'll find Cellugloss stocked by better paper merchants everywhere. 





THE CELLUGLOSS LINE 


Cellugloss Enamel C2S Printi P blicati d 
rinting, Publication, an 
Cellugloss Cover C2S Converting Paper Division 


Cellugloss Litho C1S 
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resources, St. Regis Paper Co. has whatit takesto produce «++ Ot JI 230 Park Avenue, New York v7, N.Y. 
230 N. Michigan Avenue, Chicago 1, lil. 
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New York Lithographing Company 
Purchased by Ohio Corporation 

The acquisition of the Sackett & 
Wilhelms Lithographing Corp., of Long 
Island City, N. Y., by the United States 
Printing & Lithographing Co., has been 
announced by William J. Volz and W. 





William J. Volz 


W. H. Walters 


H. Walters, respective presidents of the 
two firms. 

The transaction involved the outright 
purchase of all capital stock of Sackett 
& Wilhelms by the U.S. Printing and 
Lithographing Co., an Ohio corporation 
with offices at Cincinnati. 

Sackett & Wilhelms will be operated 
as a wholly owned subsidiary of the 
United States Printing & Lithograph 
Co. Mr. Volz will continue as president 
of the subsidiary and much of the 
operating personnel will be retained. 
The sales office will remain at 562 Fifth 
Ave., N. Y. 

The new plant will make a total of 
seven now owned and operated by the 
U.S. Printing and Lithographing Co. in 
various parts of the country. 


Newark Printers Re-elect Becker 

The Master Printers Association of 
Newark (N.J.) and Vicinity, Inc., has re- 
elected: president, William H. Becker, 
Wm. H. Becker, Inc.; vice-president, 
Saul Lasky, Lasky Co.; secretary, Harry 
F. Murphy, Harry F. Murphy Co., and 
treasurer, Carl L. Becker, Amzi Pierson 
& Company. 


Election Poster Sales Large 

A record-breaking 500,000 advance 
sale has been made of “Election Facts 
and Figures,” a public service poster 
originated by the Osborne Co. in 1920 
and issued every presidential election 
year since. Osborne is the calendar pub- 
lishing division of American Colortype 
Co., Clifton, N.J. 


Rowe Heads Supply Salesmen Guild 

The International Printers Supply 
Salesmen’s Guild elected Norman L. 
Rowe, New York, representing the 
Ideal Roller Mfg. Co., as its president 
for the coming year at the annual 
meeting of the International Guild in 
St. Louis Aug. 12 during the Crafts- 
men’s convention. Lee Augustine, Print- 
ing Machinery Co., Cincinnati, is the 
new first vice-president, and M. M. 
Caldwell, Samuel Bingham’s Son Mfg. 
Co., Detroit, was named second vice- 
president. Myron F. Lewis, Chicago, 
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was re-elected secretary. Treasurer is 
Damen H. Moore, Dallas, representing 
Miehle Printing Press and Mfg. Co. 
Carlton Mellick, Miehle vice-president, 
Chicago, is retiring president. 


Famed Plantin-Moretus Printing 
Museum Again Open to Public 

Announcement that the famed Plant- 
in-Moretus Museum in Antwerp, Bel- 
gium, is once more opened to the public 
has been received in the form of a folder 
and a booklet. The booklet contains a 
biographical sketch of Christopher 
Plantin, the founder of the ancient 
printing plant. It also contains histori- 
cal material about the plant, and a 
description of the museum. 

The folder is printed in four lan- 
guages, while the booklet is in English. 
Both are copiously illustrated. 

The museum consists of the printing 
plant and the home of the Plantin and 
Moretus families. The mansion itself 
is beautiful and contains unique col- 
lections of books, bookbindings, manu- 
scripts, drawings, woodblocks, copper 
engravings, and paintings, of which 18 
are by Rubens. The pressroom, foundry, 
proofreaders’ room and bookshop are 
preserved in their original state, with 
all of their belongings. 


Webb Appoints Harmon President 

Reuel D. Harmon, vice-president and 
treasurer, was recently named presi- 
dent of the Webb Publishing Co., Min- 
neapolis. He succeeds Horace C. Klein 
who was elected chairman of the board. 
Harmon is a former president of the 
Union Employers Section of the Print- 
ing Industry of America, and is now a 
member of its advisory committee. He 
is a director of PIA, and president of 
Printing Industry of St. Paul. 


Tulsa Craftsmen Elect Officers 

The Tulsa Club of Printing House 
Craftsmen at its annual meeting elected 
Jim Doebler, Maneke-Kinzie Printing 
Co., president for 1952-53. Other officers 
are Walter Burkhart, Burkhart Print- 
ing Co., first vice-president; W. W. 
Martin, Mid-West Printing Co., second 
vice-president; J. A. Spicer of the Tulsa 
Paper Co., secretary-treasurer. 

Retiring President J. L. Cockrell, Jr., 
reviewed the past year and announced 
the 1953 district convention would be 
in Tulsa. 





Tom Doebler (right), Tulsa Craftsmen presi- 


dent, congratulated by ex-Pres. Jim Cockrell 
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Will Bradley, Dean of Designers, 
Honored on His 84th Birthday 

Will Bradley, “dean of graphic arts 
designers,” was honored on July 9 by 
40 members of the Typophiles at a 
luncheon in New York City. Now mak- 
ing his home in California, he was 





Will Bradley at recent Typophile luncheon 
on occasion of his 84th birthday. Known as 
"dean of graphic arts design," Bradley was 
making first visit to New York since 1941 


visiting his daughter, Mrs. Fern Bradley 
Dufner, in Short Hills, N. J. His 84th 
birthday was July 10. 

Healthy and vigorous, he is still 
interested in graphic arts design. He 
was given homage by the group as a 
beloved genius whose style in design, 
magazine art direction, and fresh typo- 
graphic arrangements helped set a new 
pattern for printing at the turn of the 
century. 

Starting his fabulous career as a 
printer’s devil, he became an artist for 
Rand McNally, and in 1893 opened an 
art studio in Chicago. He later set up 
his Wayside Press in Springfield, Mass., 
where he made many notable contribu- 
tions, especially influencing the revival 
of Caslon types. In 1907 he became art 
editor of Collier’s and in 1915 became 
supervising art director of the Hearst 
publications and motion pictures. He 
designed Wayside, Bewick, and other 
type faces and ornaments. 


Monotype Elects New President 

The Lanston Monotype Machine Co. 
has elected a new president and gen- 
eral manager, Robert F. Nelson, a well- 
known industrialist and recipient of 
the Navy’s Distinguished Public Serv- 
ice Award. Announcement was made 
by Sylvester W. Muldowny, chairman 
of the board, at the main office in 
Philadelphia. 

Mr. Nelson previously served as 
executive vice-president of American 
Type Founders, and also had been vice- 
president and assistant to the president 
of R. G. LeTourneau Co., manufac- 
turers of earth-moving equipment. Nel- 
son plans to push the research program 
of the company. 















Caspian Terns, photographed by Roger T. Peterson from National Audubon Society 


STRONG POSITIVES—in black and white! When you get an important 
order that calls for highest quality...use Cellugloss Enamel. 
Cellugloss has that dense deep opaque white for the perfect background. And 
Cellugloss, through a special manufacturing process. is given such uniform 
density that every dot. every line. in every tone value, reproduces clean 
and exact... without mottling of solids or lateral absorption. 


Result is a sharp, stark contrast between strong blacks and dense white... 
work of top quality. 


Choose Cellugloss for a real demanding job—and you'll have the answer 
to why so many shops standardize on Cellugloss for exacting work. 
THE CELLUGLOSS LINE You'll find Cellugloss stocked by better paper merchants everywhere. 
Cellugloss Enamel C2S 


Printing, Publication, and 
Cotaginn Cover 7S Converting Paper Division 
Cellugloss Litho C1S 
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Typographic Designer Exhibits 
Work in New York City Gallery 

An exhibition of calligraphy and let- 
tering by Hollis Holland, designer and 
member of Columbia University fac- 
ulty, opened in the 
Alphabet Gallery, 
New York City, in 
August for a run 
through October 3. 
His treatment of 
book jackets dem- 
onstrates that col- 
or as well as the 
lettering plays a 
major part in sug- 
gesting the book 
theme, and help- 
ing move editions 
off sales counters. 

Several covers for the Book-of-the- 
Month Club News demonstrate how 
effective and successful lettering can 
be when artist and client are in com- 
plete accord. The client is Oscar Ogg, 
widely known for his own work in cal- 
ligraphy and lettering. Of outstanding 
interest is Mr. Holland’s series of 1950 
calendars. 

Born in Memphis, Tenn., in 1908, Mr. 
Holland did display lettering from his 
home town to the West Coast. Then he 
went east to New York, during the 
1926-1936 decade. Since then he has 
been a typographic art director for ad- 
vertising agencies, notably J. Walter 
Thompson in New York City, Mexico 
City, and Sao Paulo, Brazil. In his New 
York studio at 15 West 44th St. he 
specializes in lettering and typographic 
design. At Columbia he teaches callig- 
raphy and letter design. 





Hollis Holland 


Controllers Institute to Feature 
Session for Printers Oct. 5-8 

Alvin Kropf, vice-president and con- 
troller of the R. L. Polk Company, 
Detroit, is chairman of the intercontrol 
reception committee of the 21st annual 
meeting of the Controllers Institute. to 
be held October 5-8 in the Sheraton- 
Cadillac Hotel, Detroit. 

At a special industry conference of 
controllers of companies in the printing, 
publishing and allied fields, S. Payson 
Hall, controller of the Meredith Pub- 
lishing Company, Des Moines, will serve 
as chairman. 


Dinner-Dance Will Honor 50 Years 
Of Service by Harvey Glover 


The largest dinner-dance ever 
planned in the graphic arts field, will 
be a celebration on Sept. 27 to mark 
the 50th anniversary in the industry of 
Harvey Glover. Twenty-six clubs and 
associations will co-operate with the 
Printers’ Supply Salesmen’s Guild of 
New York, which is sponsoring the 
affair. Over a thousand members of the 
industry and their wives will attend. 

Glover, president of the Sweeney 
Lithograph Co., Newark, N. J., is 
“dean” of the graphic arts field, accord- 
ing to David D. Atchison, president of 
the Guild. Glover is past president of 
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the International Association of Print- 
ing House Craftsmen, and is an active 
or honorary member of a large number 
of other groups. 

The celebration will take place in the 
grand ballroom of New York’s Roose- 
velt Hotel. John J. Deviny, Public 
Printer for the United States, will pay 
tribute to the honored guest, and ex- 
Gov. Harold G. Hoffman of New Jersey 
will add a touch of humor. 


The Publishers’ Auxiliary 
Moves Back to Chicago 

The Publishers’ Auxiliary has moved 
its editorial and publication offices back 
to Chicago after three and a half years 
in Frankfort, Ky. 

Established in 1865, the weekly news- 
paper covers the small newspaper and 
printing field. It is published by West- 
ern Newspaper Union. The move to 
Kentucky was an attempt to combat 
rising costs and work stoppages. The 
Auziliary’s growth overtaxed equip- 
ment available in the Kentucky plant. 

Printing is now being done on a 
rotary press. The publication’s office is 
at 210 S. Desplaines St., Chicago 6. 


Old Hand Press Exhibited 
At California State Fair 

San Francisco’s second largest indus- 
try, printing and publishing, had a fea- 
ture exhibit at the California state fair 
at Sacramento, Aug. 28-Sept. 7. 

Three antique and three modern 
printing presses were in operation, and 
printing products from tiny labels to 
books were on display. A committee of 
the San Francisco Club of Printing 
House Craftsmen, headed by John E. 
Jones and Tom Hislop, assembled the 
material. 

A 100-year-old hand-operated Co- 
lumbia hand press, discovered in Santa 
Cruz in 1949, was the high point of the 
exhibit. Operated by a pressman cos- 
tumed in the garb of a century ago, it 
printed copies of the first constitutional 
amendment, guaranteeing freedom of 
the press. 





How much printing would you get done—with 
an assistant like this? Pretty model stands by 
one of the presses that was on exhibition at 
the San Francisco printing show at state fair 





Huge New Printing Plant to Have 
Large Mural Painting in Lobby 

The $2,300,000 building in Skokie, 
Ill., near Chicago, housing the new 
Rand McNally printing plant, will have 
a large mural painting in the lobby. 

A restricted competition among five 
prominent artists is being sponsored by 
the company. Subject of the painting is 
to be suggested by the artist and the 
only company suggestion is that it 
might be based on the origin, growth 
and development of publishing and 
printing arts, or the historical evolu- 
tion of cartography, or man’s compre- 
hension of geography from the geologic 
past to his present grasp of the astro- 
physical world. 


Nancy Watts Is Type Consultant 

Nancy Fay Watts has been appointed 
typographic consultant for the New 
York office of Typefoundry Amsterdam. 
Miss Watts is a 
daughter of Steve 
L. Watts of the 
American Type 
Founders, Inc, 
Elizabeth, N. J. 

A native of Los 
Angeles, she later 
went with her 
family to Seattle 
where she attend- 
ed the University 
of Washington, 

Nancy Fay Watts majoring in jour- 

nalism. At the 
American Institute of Graphic arts in 
New York she completed studies in 
graphic arts, which she had begun when 
she learned typesetting in her family’s 
Playhouse Press. 

Miss Watts has travelled extensively 
in the United States, and she also spent 
a year abroad when her father was in 
Germany with the Army newspaper, 
Stars and Stripes. 


Harris-Seybold Puts Five Models 


Into Obsolete Equipment List 

Five Harris-Seybold machines have 
recently been classified as “dead” 
under the company’s standard obso- 
lescence program. “Inactive” models 
are those machines no longer being 
manufactured, but for which parts will 
be supplied. Any part that has not been 
ordered for seven consecutive years 
cannot be supplied, according to the 
firm’s announcement. 

“Dead” models are those on _ the 
“inactive” list which have reached an 
age when the supplying of parts is no 
longer practicable. Closing date for 
ordering parts is December 1. Equip- 
ment affected includes three offset 
presses, Harris Models S7L, S8L, and 
FT; also two Wright multiple spindle 
drilling machines. 


Direct Mail Continues Gain 

Direct mail advertising volume for 
the first half of this year climbed to 
$576,940,582, a gain of 914 per cent over 
the total for the 1951 period. 
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New Zealand Government Printer 
Coming to U.S. on Buying Trip 

R. E. Owen, New Zealand Govern- 
ment Printer, will spend several weeks 
in October and November in the United 
States studying design and layout, and 
investigating types of plant and equip- 
ment, for a new Government Printing 
Office which New Zealand plans to build 
near the city of Wellington at a cost of 
more than £1,250,000. 

Any manufacturers and suppliers who 
wish to see Mr. Owen while he is in this 
country may address him in care of the 
New Zealand Trade Commissioner, 
Dupont Circle Building, 1346 Connecti- 
cut Ave., N. W., Washington, D. C. 


Direct Mail Advertising Men 
To Convene in Washington 

“Bigger Benefits From Better Direct 
Advertising” will be the theme of the 
annual conference of the Direct Mail 
Advertising Association to be held at 
the Shoreham Hotel in Washington, 
D. C., October 8-10. 

A complete program of _ business 
meetings, talks, luncheons, and discus- 
sion panels will be held, according to 
General Chairman James W. Austin, 
vice-president of Capital Airlines. 

Among topics will be: “How to 
Organize a Direct Mail Day,” “As 
Others See Direct Advertising,” and 
“Direct Mail for Small Business.” 


Harris-Seybold Company Names 
Three New Vice-Presidents 

Election of three new vice-presidents 
for sales, engineering, and operations 
by the Harris-Seybold Co., Cleveland, 
was announced recently by George S. 
Dively, president. 

Ren R. Perry is now in charge of 
sales, succeeding Harry A. Porter, 
promoted to senior vice-president. 

W. Ray Spiller becomes head of en- 
gineering. Charles Harrold, formerly in 
that spot, continues as a vice-president 
in an advisory capacity. 

George C. Houck moves into a newly- 
created post of vice-president for op- 
erations. He was formerly assistant to 
the president. 

Harris-Seybold now operates three 
plants and is one of the nation’s largest 
manufacturers of graphic arts equip- 
ment, including letterpress and offset 
presses, paper cutters, bindery equip- 
ment, and litho chemicals. 


| Jj 
Ren R. Perry, W. Ray Spiller and George C. 
Houck are three new vice-presidents elected 
by the Harris-Seybold Co. Cleveland, Ohio 
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Mes co sealing ey need to do a top job. And 
it’s built to go right on doing this, , 
year after year. An investment in 
Hamilton equipment now is an 
investment in better composing- 
room performance. Let 
your Hamilton Rep- 
resentative prove this 
to you on his next call. 
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KNOW THAT... 


Ro.pH-CLarK-StTonE, Litp., Toronto, 
has appointed five of its department 
heads directors of the firm: W. R. Cock- 
burn, commercial department manager; 
John Kennedy, comptroller; Norman R. 
Nash, production manager; Clair C. 
Stewart, art director, and Fred W. 
McLaughlin, manager of the company’s 
Quebec regional operations. Mr. Mc- 
Laughlin has also been named general 
manager of the firm’s subsidiary, Benal- 
lack Press, Ltd., Montreal. 

Harry F. Howarp, works manager, 
Plimpton Press, Norwood, Mass., is 
serving a second term as president of 
the Graphic Arts Institute of New 
England, Inc. Arthur T. Howard, A. T. 
Howard Co., Boston, was re-elected 
vice-president. 

Ten Norwegian journalists visited 
the plant of the Dennison MAanurac- 
TURING Co., Framingham, Mass., re- 
cently. The plant tour was part of a 
program by which this group visited 
top industrial plants to observe Ameri- 
can productivity. 

Tuomas S. Ruzicka’s appointment as 
art director for John P. Smith Co., Inc., 
Rochester, N.Y., printing company, has 
been announced by Clifford L. Van 
Derbogart, president. A native of 
Prague, Czechoslovakia, Ruzicka came 
to this country in 1941 and served in 
the Army during World War II. 





Raymond C. Stock 


Thomas S. Ruzicka 


Raymonp C. Stock, now with Davis, 
Delaney, Inc., New York City, in the 
newly-created position of assistant to 
the president, was formerly manager of 
graphic arts for the General Foods Corp. 

Blanchard Press, Inc., the 69-year-old 
New York City publication, job print- 
ing and binding house, is now headed 
by Rosert W. TINDALL, who joined the 
company in 1922. Other new officers are 
RatPH ATTRIDGE, treasurer, and JULE 
KANEGSBERG, secretary. 

James M. Evans, formerly a salesman 
for Barton, Duer and Koch Paper Co., 
is now assistant manager of the Law Re- 
porter Printing Co., Washington, D. C. 
His father, Epwin H. Evans, is general 
manager of the firm. 
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Peter MEHLICH, formerly art director, 
J. Walter Thompson Co., New York City 
advertising agency, has opened a design 
studio of his own at 50 West 53rd St. 
in that city. 

The Type Directors Club of New 
York City has elected James M. Secrest 
president. He succeeded JosEPpH WEILER, 
manager of the Pullen Press, Norwich, 
Connecticut. 

PRINTWELL Co., New York City special- 
ist in office system, continuous form 
and snap carbon work, has established 
Prestige Press as a color label produc- 
tion division. 

G. CiarK Morrett, Morrell & McDer- 
mott, has succeeded Ben Haberman, 
Graphic Arts Typographers, as chair- 
man of the New York Group of the Ad- 
vertising Typographers Association of 
America, Inc. 

KENNETH J. Notan has been appointed 
assistant district manager of Harris- 
Seybold’s Washington, D. C., district. 
Prior to joining his present firm, he 
headed his own concern which handled 
automatic reproduction units. 





Kenneth J. Nolan Vincent R. Stafford 


Vincent R. Starrorp has been ap- 
pointed sales representative for the 
Harris-Seybold Co. in the New York 
area. He was formerly on the educa- 
tional staff of the Lithographic Techni- 
cal Foundation and served as assistant 
to the offset division manager of R. 
Hoe & Co. 

Frank DeWirt, formerly associated 
with the Justowriter Division, Com- 
mercial Controls Corp., Rochester, 
N. Y., is now connected with the Lane 
Press in Burlington, Vt. 

ARTHUR M. DIcKERSON, pioneer in the 
lithographic industry, passed away at 
his home in Chicago in July. He was 79 
and had served the Rapid Roller Co. 
as salesman for the past 20 years. He 
entered lithography during its infancy 
in the 1890’s and had held positions in 
plants all over the United States. 

Now heading Lotz Photo-Engraving 
Co., Philadelphia, is CHARLES GLOECKNER, 
former vice-president. 

Epwarp A. CHASTENEY, former secre- 
tary, is now president of Dunlap Print- 
ing Co., Philadelphia. He is the suc- 
cessor to Wilbur B. Dunlap, who died 
in June of this year. 

H. C. Latmer of the Lithographers 
National Association headquarters staff 
starts his third year this month as in- 
structor of the New York University 
evening course on lithographic sales 
and production. 
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We might today be driving down the wrong side of 
the street and singing “God Save The Queen.” That is 
if the fellow members of His Majesty’s Parliament 
had listenéd to Edmund Burke back in 1774. 

Edmund Burke never saw America. But it was per- 
fectly clear to him that it would one day be a great power. “The question 
with me is not whether you have the right to make your people miserable but 
whether it is not your interest to make them happy.” ... “Slavery they can 
have anywhere.” 

In brilliant letters and stirring addresses he fought 
the obnoxious taxes and the arbitrary rule 
England imposed on the colonies. But Edmund 
Burke in all of Parliament fought 
virtually alone. 

The day of Edmund Burke had no 
specialized requirements for paper. 
Today the mechanized efficiency of 
the modern office requires many 
different types of paper. Gilbert 
offers the most complete line of new 
cotton fibre papers for office use... 
making it possible for you to select 
exactly the right paper for the right 
job from one source. And, tub-sized, 
air-dried Gilbert Papers are unsur- 
passed for sparkling appearance, 
snap, erasability, and toughness 
to withstand constant handling. 

The leading paper merchants 
carry Gilbert Quality Papers. 

Ask for samples. 
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TILESTON AND HOLLINGSwoRTH Co., pa- Miehle Printing Press and Mfg. Co. Opens New Branch Office in Los Angeles 
permakers since 1801, have formed a - ; 

junior board of directors from its 
younger executives including Vice- 
President Paul Brown; Herbert Smith, 
sales department; Warren Witherell, ac- 
counting; Purchasing Agent Warren 
Price, and Mill Manager John Ardini. 
It will make suggestions to the senior 
board, giving the younger man an op- 
portunity to contribute more directly 
to management. 

Henry Wuite, formerly American 
Weekly Magazine photoengraving di- 
vision supervisor, is now associated 
with Wilbar Photo Engraving Co., Inc., 
New York City. Gilbert E. Mott, for- 
merly promotion manager of the same 
publication, is now sales division vice- 





Interior view of Miehle's new Los Angeles office, 1335 Maple Ave. Chester Endicott is manager. 
Planned to give increased service to a wide territory, nearly 600 printers attended open house 


president of Oberly & Newell Litho- a 














graph Corp. 

FRANK Parsons, JR., president, Frank 
Parsons Paper Co., Inc., Washington, 
D. C., was captain of the United States 


18-man rifle, pistol and skeet teams 
which competed in the Olympic Games 
in Helsinki, Finland. 
BLANCHARD Press, Inc., New York s @ 


City, has purchased Steidinger Press, 
Inc., in that city and is operating it as 


a wholly-owned but separate subsidi- 
ary, headed by James C. Blanchard, Jr. 

Eimer G. Stacy, eastern sales man- 
ager, Klingrose Gravure Division, 


a American Type Founders, Inc., gave a 
- * 


series of lectures on rotogravure in July 
Pele eet at 
VE ORAL OEE MRT AS nit Pr ha ic be a 


as part of West Virginia Institute of 

Technology’s post graduate course lead- 

ing to the degree of Master of Science 

in Printing. 

R. T. Garver has been appointed 

special representative of Goodyear 
printers’ supply sales Western division, 

|| And it still is the right type for many fine printed pieces! 

This distinctive face was popular when the great Barnum 

was knocking them dead; ATF resurrected it some years 

ago, renamed it for the great showman, and built an ever- 

growing volume on it. So good a sale, in fact, that P. T. 

Barnum has been changed from Class 2 to Class 1 in price, 

with a consequent saving to you of about 30%. 






Chicago. Garver, who comes from the 
Akron office, replaces L. D. Morgan 
who resigned to take a similar posi- 
tion with Hill Rubber Co., western dis- 
tributor for Goodyear products. 





This good utility face offers all the advantages of ATF 
foundry type, with sharp clean printing on long runs direct 

f from type. Now 48 point has been added, giving you ten 
I~ ><, li sizes, 6 to 48 point. It’s a face you can use in all sizes. 





1 complete font, each 10 sizes, at Class 1 Price.......$105.40 
Less 5% Quantity Discount.........-.2eeeeeeeeeeeees 5.27 


(Class 2 Price for 10 fonts was $147.50 less 5%) Now. .. $100.13 
Telephone or mail your order today to your nearest ATF Branch 





Ernest E. Jones (right), president of the 
Graphic Arts Corporation of Ohio, the firm 
he purchased in 1927, received an engraved 


atch at a June gathering of the company's 
aun and sales personnel in honor ANG A M E R I c A N ne Y P E F 0 U N D E R S 
Se SNe ELIZABETH, NEW JERSEY - Branches in Principal Cities 


utive vice-president, made the presentation 
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Contact Personnel for Harris-Seybold Company Gather for Instruction 


Harris-Seybold's western sales and service people gathered in Chicago recently for a meeting. 
The meetings are planned to bring latest information about printing problems and techniques 





































This 
gummed gummed 
envelope envelope 









got too much water didn't get enough water 


The mail clerk soaked it, but the 
gum won't take hold until it becomes 
tacky. So he weights it — and waits! 
(Let’s hope it holds!) 


It stuck immediately, but because the 
water did not penetrate the gum, the 
flap popped open in transit — con- 
tents lost or delivery delayed. 

































This 
taped 
envelope looks messy 


but it shows what happens when 
mail clerks get tired of fussing 
with large gummed envelopes. 
However, the effect is not good 
ia and it’s an added cost! 


But this envelope is a DUBL-GRIP SELF-SEAL 


PRESS Made of tough Substance 32 Kraft with extra wide bottom 
TO SEAL seal. The flap and back each have two strips of self-sealing 
adhesive that requires no moisture. The mail clerk just 


presses down the flap and Presto! it’s sealed for life! 


More and more mail is traveling first class — and bulky 
mail requires a tough, light-weight envelope that seals 
easily and holds securely. That's why more and more mailing 
departments are stocking these U.S.E. DUBL-GRIP SELF-SEAL 
ENVELOPES. Two sizes: 9%” x 12%” and 10” x 13”, 
packed 100 to a box, 500 to a carton. 






Every office can use 
these envelopes, printed 













by you. Ask your paper stn, 
me aawe merchant Ee? a UNITED STATES ENVELOPE CO. 
— noteinp 6 Sk FS 14 Divisions from Coast to Coast 

® Springfield 2, Massachusetts 


E-11P 
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Witu1am ENCHELMEYER, formerly ink 
laboratory pilot plant manager of the J. 
M. Huber Corp., Brooklyn, N. Y., is now 
ink division purchasing agent. 

The graphic arts division of Parsons & 
WHITTEMORE Inc., 10 E. 40th St., New 
York City, has been appointed American 
and Canadian distributor for the M.A.N. 
Automatic Matrix Molding Press. 

THEODORE A. LANGSTROTH, as the new 
associate director of research of the 
pigments division of the Hilton-Davis 
Chemical Co., a division of Sterling Drug 
Inc., Cincinnati, Ohio, will head labora- 
tory printing ink research activities. 

CuarLEs FritscuHt has been appointed 
manager of the stereo and electrotype 
machinery department of the Parsons 
& Whittemore, Inc., New York City. 


The Printinc Macuinery Co., Cincin- 
nati (Ohio) manufacturer of precision 
metal mounting and registering base 
systems, has purchased the business of 
the W. S. Warnock Co., Chicago, also a 
manufacturer of metal mounting base 
systems and bronze quoins. 


J. Maxson CunnrINnGcHAM, JR., formerly 
president, Lanman Engraving Co., is 
now sales manager of Photochemical 
Laboratories, Inc., Washington, D. C., 
46-year-old house supplying materials 
for photo-lithographers and _photo- 
engravers. 


Murray L. Brau, formerly associated 
with Peter F. Mallon, Inc., and Electron 
Lithoplate Corp., is now New York 
metropolitan area lithographic ink sales 
representative of the William C. Her- 
rick Ink Co., Inc., East Rutherford, N. J. 


CHARLES FRITSCHI, well known in the 
American and Canadian stereotype fields 
and formerly manager of the Stereotex 
Machinery Co., Westport, Conn, is now 
managing the stereo and electrotype 
machinery department of Parsons & 
Whittemore, Inc., New York City. 


David W. Schulkind, president E. P. Lawson 
Co., and wife sailed July 27 for a trip to 
Europe. Itinerary includes Holland, Ger- 
many, Switzerland, Italy. He will visit Law- 
son cutter and bindery equipment dealers, 
will study this type of European equipment 
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E. F. BoveRMANN has been promoted 
to sales supervisor of printing accesso- 
ries for the Minnesota Mining and Man- 
ufacturing Co., Minneapolis, Minn. With 
headquarters in Chicago, he will be in 
charge of the midwestern division. 

Henry F. MEten has joined the sales 
force of the Ernest Payne Corp., New 
York distributors of new and rebuilt 
graphic arts equipment. 

Tep C. Rineman has been appointed 
general sales manager of the Harry H. 
Rogers Co. of Chicago. 





Ted C. Ringman Daniel O. Anderson 


DaniEL O. ANDERSON, who recently 
returned to the sales force of Harris- 
Seybold Co., has been assigned to the 
company’s home office district includ- 
ing sections of Ohio, West Virginia, 
New York and Pennsylvania. 

E. R. CoaTe, manager, has announced 
that the office of the sales department 
for printers’ supplies, Goodyear Tire & 
Rubber Co., has been moved from 
Akron, Ohio, to the plant at New Bed- 
ford, Mass. 

Ertinc Rus has been appointed gen- 
eral manager, Southern Kraft Division, 
International Paper Company. He suc- 
ceeds J. H. Friend who will continue 
to serve as consultant and on the board 
of directors. 

Louis E. PLENINGER, vice-president in 
charge of foreign sales for American 
Type Founders, sailed recently for an 
extensive business tour of Europe, Af- 
rica, and the Near and Middle East 
countries. 













W. P. Lauffs (right), co-owner of Printing 
Machinery Sales and the Heidelberg Western 
Sales Co., says farewell to his partner, 
George E. Storfer, as he departs for a 
tour of European graphic arts industries 


Harotp Byrne has: been transferred 
to Rochester, N. Y., as a sales-service 
representative for the Miehle Printing 
Press and Manufacturing Co., according 
to Vice-President Carlton Mellick. Mr. 
Byrne was with Miehle as an erector 
working out of the New York office. 


Tuomas V. Burns has joined the sales 
staff of Roberts & Porter, Inc., at its 
New York City address. He will head 
sales of Baldwin press accessories. Rob- 
erts & Porter were recently named na- 
tional distributors of the Baldwin line, 
including ink agitator, press washer, etc. 

Howarp A. Casey has succeeded the 
late James P. Dudley as manager of 
the New York City office of Chemical 
Paper Manufacturing Co. 








Thomas V. Burns Harold Byrne 


The Harris-SEYBoLD Co., with offices 
in Toronto, Montreal, and Vancouver, 
has been named Canadian distributor for 
Ideal rollers and Gelb photo equipment. 





Easy way to step up 
type production 





Here is the Teletypesetter Perforator Unit. Its compact 


touch system keyboard enables an operator to punch 


tape at high speed, entirely independent of the casting 


machine. The perforated tape is then fed into the Oper- 


ating Unit on the composing machine, which operates 


automatically and continuously turning out lines of type 


hour after hour at the maximum set speed of the com- 


posing machine — increasing type production by as 


much as 50% to 100%. 


If you are looking for a way to produce more type in. 


less time, write today to: 





TELETYPESETTER CORPORATION 
1400 Wrightwood Ave., Chicago 14, Illinois 
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New Literature 


Gummed Paper Portfolio 

Why does gummed paper lie flat? 
Why does it curl? Can commercial 
printers print high-grade address labels 
profitably? Which gum grades stick best 
to certain surfaces, and why? What are 
the “tricks” in printing on the gummed 
side? How can printers convert custom- 
ers from plain to gummed labels? 

These are some of the questions an- 
swered in a portfolio designed by Paper 
Manufacturers Co., Philadelphia, for use 
by its distributors’ salesmen in selling 
printers Perfection flat gummed paper. 





The portfolio contains 23 three-color 
bulletins. The first seven are essentially 
for paper merchants’ salesmen. The 
others present helpful hints for improv- 
ing the printer’s understanding of 
gummed paper, and practical suggestions 
for its proper selection and efficient use. 


Coupon Bond Portfolio 


A new Coupon Bond portfolio has 
been prepared by the American Writ- 
ing Paper Corp., Holyoke, Mass., to 
provide a filing envelope for valuable 
personal records. Made of Eagle-A 
Quality Embossed Cover, the envelope 
contains 18 different documents rang- 
ing from a 4%4x7 certificate of baptism 
to an 11 x 16% accountant’s report. 




















Remember when... 


your platemaker used to pull five 
rubber printing plates from every form 
before he got one good one? Trial and 

Lf error was the rule at the vulcanizer 
until Econo tackled the problems in an 
engineering way some 20 years ago. 


ee 


GET UNIFORMLY ACCURATE 


RUBBER PLATES 
with ECONO materials and methods 


Through trial-and-success research in 
laboratory and shop, ECONO has 
pioneered and developed materials and 
techniques for fast, efficient, 


accurately-produced rubber printing 
plates of a quality still unknown 


by many shops. 


Molding characteristics of Econo 
matrix materials and plate compounds, 
and up-to-the-minute techniques 
for shrinkage control are features 
that mean an absolute minimum 


of waste for regular users. 


Why not write us to schedule 
a visit by one of our field men 
next time he’s in your vicinity. He’s 
well qualified to advise on any rubber 
printing plate production problem. 


MATERIALS and METHODS for BETTER PRINTING 
FROM MOLDED RUBBER PLATES 
132 Humboldt Street, Rochester 10, New York 

















Correct Melting of Type Metals 

The John Mather Lupton Co., Inc., 
420 Lexington Ave., New York City, has 
prepared two wall charts giving in- 
structions for correct melting of type 
metals and use of a casting metal ad- 
ditive. Prepared as sales promotion aid 
for the Federated Metals Division, 
American Smelting and Refining Co., 
the two 10%x13%-inch charts are 
printed in green and black on heavy 
coated stock. 


Sketchbook of Letterhead Design 
“Sketchbook of Modern Letterhead 
Design” is an impressive book in spite 
of its scant 40 sheets of paper and hard 
cover. Side stitching together sample 
sheets of its line of fine bonds, the Rol- 
land Paper Co., Ltd., Montreal, Que., 
has made up a book which is not only 
an excellent specimen catalog, but also 
an inspiration to printers and designers. 
“Here is a comprehensive portfolio 
illustrating all the latest and best 
trends in this highly specialized art,” 
says the book’s foreword. Done in the 
“sketchbook” manner—showing aartist’s 
guide lines—the designs are excellent. 


Barrett Lift Truck Booklet 

The Barrett-Cravens Co., 4613 S. 
Western Blvd., Chicago 9, has released 
a new illustrated booklet on the new 
Barrett hydraulic lift trucks. The new 
trucks, with the single package hydrau- 
lic unit, have been designed for the 
easier and safe one-man handling of 
heavy skid and box loads. 


Treated Paper Booklet 


“Neoprene Treated Paper,” technical 
bulletin released through the public 
relations department of the E. I. Du 
Pont de Nemours and Co., Inc., Wil- 
mington, Del., describes the properties, 
including wet strength, internal bond 
and impact strength, and chemical re- 
sistance, that can be obtained in vari- 
ous kinds of paper by adding a small 
percentage of neoprene rubber latex to 
the paper pulp. A table suggesting ap- 
plications is presented. 


Multifold Enamel Sample 

Three 8!4x1l-inch samples of each 
weight of Multifold Enamel are con- 
tained in the new paper sample felder 
of Provincial Paper Limited, 338 Univer- 
sity Ave., Toronto 2, Ontario, Canada. 


New Monophoto Folder 

The Monotype Corporation, Ltd., Sal- 
fords, Redhill, Surrey, England, has 
issued a folder descriptive of composition 
on Monophoto composing machines. 
Also included is a specimen folder of 
Monophoto composition. 


Syntron Line Catalog 

A miniature catalog, No. 525, has 
been issued by the Syntron Company, 
Homer City, Pa., giving data on the 
entire Syntron line of equipment, in- 
cluding their paper joggers and other 
electrical equipment. 
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Life Magazine Picture Technique 
Used in Paper Company Booklet 

An unusual experiment in promo- 
tional pieces is the booklet ‘Paper 
and People,” issued by the Mead Cor- 
poration of Dayton, O. Former Life 
magazine photographer William Van- 
divert glorified the slogan, “Paper 
Makers to America,” by his impressive 
photographs. They tell the story of how 
Mead papers have a place in American 
lives, and how Mead papers are made. 
The booklet ends with an insert swatch 
of 15 different Mead papers. 

Originally designed to “sell” the com- 
pany to its own shareholders, the book 
will be distributed also to customers 
and suppliers. 


Harris-Seybold “Graphics” 

The third of a series of “Graphics,” 
published by the Harris-Seybold Co., 
4510 E. 71st St., Cleveland, Ohio, and 
released in July, features the air-film 
tables of the newest Seybold cutter 
installations and new features of the 
1952 press designs. The illustrated book- 
let also contains an account of the des- 
truction of old currency. 


New Champion Enamel Broadside 

The Champion Paper and Fibre Co. 
has issued a broadside which highlights 
Falcon Enamel as the most recent addi- 
tion to the company’s line of coated 
papers. Folded for mailing, the broad- 
side measures 1034 x 8% inches. It 
unfolds to a 25% x 31-inch Falcon 
Enamel 80-lb. sheet showing 11 large 
reproductions of 120-line screen half- 
tones, printed under normal pressroom 
conditions to demonstrate the effect of 
color and black and white work on 
Falcon Enamel. 


Dehumidification Booklet 

The Abbeon Supply Co., 179-15 Ja- 
maica Ave., Jamaica, N. Y., has released 
the 1952 edition of the bulletin, “A Few 
Facts About Dehumidification for In- 
dustry.” Im addition to descriptions of 
the humidity detector instruments, the 
booklet includes information on relative 
humidity, the signs and results of too 
much humidity, methods used to re- 
move moisture from the air, and some 
recommended humidities. 


Static Neutralizer Bulletin 

The Chapman Electric Neutralizer 
Co., P. O. Box 268, Portland, Maine, 
has issued a new bulletin to describe 
the latest addition to the Chapman line 
of static neutralizers. The Model S-51 
neutralizer was designed especially for 
use on larger size rotary letterpresses, 
offset and rotogravure presses. 


Tachometer Data Sheet 

The Metron Instrument Co., 432 Lin- 
coln St., Denver 9, Colo., has prepared 
data sheet No. 42 HJK to describe its 
tachometers for making high-accuracy 
speed measurements. The instruments 
cover ten overlapping or adjoining 
ranges selectable by a rotary switch. 


Eyelet Setting Booklet 

“Eyelet Setting Data,” a new 12-page 
booklet issued by Edward Segal, 72 
Spring St., New York 12, is designed to 
tell the manufacturer in non-technical 
terms, what eyelets are, how they should 
be selected, and how they can be em- 
ployed to best advantage. 


Book on Inks Re-Issued 


The National Association of Printing 
Ink Makers has just received a new 
supply of the booklet, “Printing Inks 
of Today,” originally issued in 1950. 
Copies may be obtained by writing the 
association, 1440 Broadway, New York 
18, NY. 


Booklet on Craftint Process 

A free booklet describing their new 
method of producing four-color plates 
is being distributed by the Craftint 
company. The process is said to be 
revolutionary for making color plates 
for newspaper, letterpress, offset, and 
silk screen printing. The booklet may 
be obtained by writing to Craftint, 1615 
Collamer Ave., Cleveland 10, Ohio. 


Booklet on Register Tables 

Available from the Craftsman Line- 
Up-Table Corporation, 49-59 River St., 
Waltham 54, Mass., is a new illustrated 
booklet descriptive of the firm’s line-up 
and register tables. 

























FOR 


COMMERCIAL PRINTERS 


CHECK THESE FEATURES 


¥ Hairline register original and 
duplicate sheets 


¥ Quick job change-over, no 
press make-ready time 


@ Interchangeable cylinder 
sizes 


¥ 30” press prints all basic sizes 
(8%. x 11,5x9,9x 12, 
19 x 24, 24 x 38 etc.) 


v¥ Sidewise and spherical regis- 
ter .. . while press is in 
operation 


¢ Prints one to six colors, 
two sides at same time 


Write for plete inf t 


New York ¢ 55 West 42nd St. 








HUDSON-SHARP 


MACHINE CO*+GREEN BAY? WIS 


‘ Manufactu 10ers a ‘ 


Printers, Embossers, Folders, Interfolders, Woxers 


tors, Wrapping Machines, Core Winders, Packaging Presses 


Crepers and Nopkins, Toilet Tissue and Paper Towel Units 
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We are contributing to the na- 
tion’s defense program by pro- 
viding a large part of our in- 
creased production facilities for 
building precision armaments. 

















@ LOW COST MACHINE 
INVESTMENT 


@ HIGH SPEED, CONTINUOUS 
FEED OPERATION 


@ EXCELLENT COLOR REGISTER 


Ideal for economical production of 
multiple form printing — sheeting — collating 


New printing jobs and profits are yours with modern, 
low cost, Hudson-Sharp ANILINE equipment. On this 
press and sheeter unit you can produce single and 
multiple business forms, including carbon paper inserts 
in a single “once through” operation. Prints on one 

or both sides of sheet in from one to six colors — at 
exceptionally high speeds! ANILINE printing offers 
ease and quickness of job changeover, lower operating 
costs, larger ink savings, compact job (plate) storage, 
excellent register control and better quality reproduc- 
tion—with lower capital investment. Press and sheeter 
unit shown also includes numbering, perforating, 
slitting and folding devices. A money-maker on letter- 
heads, transparent film label printing and publishing, too. 






Pritts two siden ot one, time, ! 














Plate Failures?--Check 
Rollers as Possibility 


(Continued from page 55) 


used on the same machines with the 
same inks. Innumerable rollers were 
made up of rubber, plastic, and vari- 
ous other materials, but in spite of 
all of the controls the roller manu- 
facturers claimed to have, the results 
varied widely. In general, harder 
rolls gave lower readings for the 
same ink than soft ones, but even 
when Durometer readings and other 


generally accepted means of deter- 
mining hardness or softness of roller 
materials showed the rollers to be 
identical, great differences in the ap- 
parent tack of the same ink, as shown 
on the Inkometer, were found. 
Although the instrument was orig- 
inally designed for the lithographic 
industry, its principal use for many 
years was for the comparison of let- 
terpress inks for multicolor printing. 
Since the vehicle in many of these 
inks was of the heat-drying variety 
and injurious to vulcanized oil roll- 
ers, many instruments have been 
furnished with rubber rolls. 


























“You know, he’s been all 
tied up since he started 
recommending Stuebing 
Metal Edges to our cus- 
tomers.” 


Every business which orders paper wall displays for 
distribution to salesmen, distributors, retailers, et al. 
has a big problem of waste through non-use. 


Stuebing Metal Edges,* however, increase usage, for 
they make it easier to hang paper displays more 


neatly—faster .. . 


and the single center suspension 


point means straight hanging — automatically! 


HELP YOUR CUSTOMERS! 










Stuebing Metal 
Edges and - 
Edging service 
gvailoble of 
\eading binderies 
4 finishing 
poor everywhere. 
Write for ; 
information 


FOR USE ON 


.. HELP YOURSELF TO EXTRA PROFITS! 
RECOMMEND STUEBING METAL EDGES 


CHARTS e MAPS e CALENDARS 
INSTRUCTION SHEETS 
POINT-OF-PURCHASE POSTERS 


*You see them on the top edge of most wall calendars 


THE STUEBING AUTOMATIC MACHINE CO. 


3420 Beekman St., Cincinnati 23, Ohio 
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At present the sub-committee of 
the ASTM on printing ink standard- 
ization is attempting to determine 
just how accurately various instru- 
ments throughout the country com- 
pare with each other. It has only 
been in the past month that this 
writer’s attention has been called to 
a supposedly standard rubber roll 
which gives readings 50 per cent be- 
low those of another standard roll 
when placed in the same instrument. 

Surface tack of the roller can ac- 
count for some of the differences 
which have been noted, but in ex- 
perimental work which was done, it 
was found that it was possible to 
eliminate this factor or at least re- 
duce its effect to a point where it 
was negligible. Nevertheless, the 
great differences were still apparent, 
showing that the reading is a com- 
bination of the reading of the tack 
of the ink and that of the plasticity 
(elasticity or some other property) 
of the roll. Since dynamic testing 
methods of testing rollers are not 
generally used, there is no means of 
describing the differences which the 
Inkometer shows to be present. 

In order to attempt to separate the 
effect of the plastic roll from that of 
the ink, this writer had a brass roll 
made equal in size and weight to the 
composition metering roll. Although 
only a few readings were made be- 
fore the regular roll had to be put 
back for routine testing purposes, 
there was a definite indication that 
the action of the ink in conjunction 
with the roller accounted for up to 80 
or 90 per cent of the value of the 
reading, and inks which showed wide 
variations in tack on rubber and 
composition rolls showed differences 
which were hardly measurable when 
the brass roll was tested. 

On the basis of the above work 
with the Inkometer, it is easy to see 
that rollers which are supposed to be 
the same may have considerably dif- 
ferent characteristics under the dy- 
namic conditions encountered in 
press operation. These differences 
can easily account for at least some 
of the troubles encountered in the 
transfer of ink from roll to drum to 
roll again, on down through the dis- 
tribution system, since, as in the Ink- 
ometer, the separation or splitting 
of the film is always between the 
part of the film which adheres to the 
metal roller and the part which ad- 
heres to the rubber or other compo- 
sition material. 

Similarly, even the form rolls are 
encountering a similar type of con- 
dition. Hence, somewhere there 
should be a correct relationship be- 
tween the plasticity of the roller and 
the physical properties of the ink to 
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effect a satisfactory transfer of ink, 
of the correct consistency, from the 
fountain to the plate. 

It certainly appears that there 
should be an investigation of the ef- 
fect of rollers on the operation of the 
rest of the process. Indications are 
that the conclusions which could be 
reached from such a research proj- 
ect might explain many of the mys- 
teries of the process and relieve the 
pressman and the inkmaker of some 
of their worst worries. 


Industry Needs to Sponsor 
Printing Buying Campaign 


(Continued from page 69) 
to luncheons or dinner meetings. In 
short, he can be reached with any 
program we wish to try out. 

But, this plan reaches only the 
smaller buyer. When we strike the 
larger corporation, the picture 
changes. Here the man who makes 
the decision may not belong to our 
circle of friends. His interest in print- 
ing is in results rather than in de- 
tails. If we try to reach him through 
a direct mail campaign, it is likely 
that his secretary will file the mail- 
ings or send them to the buyer of 
printing and the boss will not even 
see them. 

On the other hand, if we use suf- 
ficient ingenuity, it is possible to get 
a message through to the boss and 
make it stick. A couple of decades 
ago the S. D. Warren Company de- 
cided it wanted to reach the presi- 
dents of some 46 large companies. 
The Warren Company was running 
a plan to save money by standardiz- 
ing sizes, and it wanted to tell the 
story where it would do the most 
good. First, its story was told in gen- 
eral magazines. Then each month a 
business card was made out in the 
form of a bound book and a few were 
taken around to various advertisers. 
The book said simply, “We were 
much interested in your ad of ...... r 
On the opposite pages were shown 
the advertisement of the firm in ques- 
tion and the full page ad of the S. D. 
Warren Company. A salesman then 
took this book to the home office of 
the company and asked to see the 
president. And in every one of the 
46 cases he got his interview. 

Probably every salesman at some 
time or other runs into a firm of so- 
called efficiency engineers which has 
broken into an account by offering to 
save money in buying printing. This 
plan should be duck soup for an offer 
from the printing industry to make 
savings for a concern buying large 
quantities of printing. 





Then, too, we may be able to reach 
the boss through his reading habits. 
The executives read magazines and 
newspapers to keep abreast of busi- 
ness developments. If we can write 
a message which will be interesting 
enough and important enough to run 
in the editorial columns of these pub- 
lications, we can be sure that many 
of our prospects will see it. 

Failure to make the editorial col- 
umns need not deter us. We can 
still buy space. The president of a 
firm which runs one of the most suc- 
cessful public relations campaigns in 
the graphic arts field swears that the 


campaign was put over by a series of 
ads in the Saturday Evening Post. 

Nearly 15 years ago a big agency 
attempted to sell one of our associa- 
tions a project to be used nationally. 
They planned “To create a better 
understanding of the ways in which 
printing can be used to cut costs, to 
increase sales, to make general ad- 
vertising more effective, and thus to 
improve the general conditions of 
the graphic arts industries.” The 
project did not go through. 

The same year Kenneth Collins 
spoke before the Advertising Club of 
New York using as his subject, “The 











Avast, mate! 
Set your course 
for 

Potomac Cover' 


Travel the Seven Seas, you'll never 
find a better cover than POTOMAC. 
POTOMAC is a Wheelwright- Disco 
brand, a famous sulphite cover 
renowned for fine appearance, 
printability and sturdy protective 
qualities. POTOMAC prints equally 
well by letterpress or offset. It comes 
in white and 12 sparkling colors, and 
in four finishes. 

Specify POTOMAC for catalogs, 
menus, advertising folders, die-cuts 
and the like. And remember those 
other Wheelwright Covers: Sport- 
LIGHT, LEATHERIGHT, HIGHLIGHT, 


SPECIFY 





Pe) 


ba . 






Patt 


Disco WOOD GRAIN, and POTOMAC 
VeLour. They're standard products 
of The Mead Corporation. Made 
by Wheelwright Papers, Inc., Leo- 
minster, Mass. 

Ask your Wheelwright paper 
merchant for the new POTOMAC 
Cover folder or write us direct. 


Wheelwright Papers 


COVERS © BRISTOLS @ BLANKS © INDEXES 
BLOTTINGS e VELOURS © CUT CARDS 
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The FH costs 
little more than a 
standard typewriter 


ag ig 


Easy! Fold sample sheet. Measure 
the folds on metal rule. Then... 


No more hand folding! 


In print shops today, even occasional 
hand folding—when the regular folding 
machine is tied up—is expensive, ineffi- 
cient and time-taking. This new Pitney- 
Bowes FH Folding Machine will save 
time and money for any printer. 

The FH is little larger than a standard 
typewriter, costs but little more! It will 
make two folds in one operation, handle 
various weight papers, in sizes from 814 
by 14 inches, down to 3 by 3! It makes 
eight different basic folds. And it folds 
fast—up to 5,000 pieces per hour! 

Semi-automatic, but electrically driv- 


PITNEY-BOWES 


Folding Machines 


Made by Pitney-Bowes, Inc. . . . originators 
of the postage meter .. . 93 branch offices, 
with service in 199 cities in U.S. and Canada. 
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en, it’s accurate as well as fast. Anybody 
can easily learn to use it after only a 
minute’s explanation. 

Light weight and portable, it can 
easily be moved around wherever it is 
needed, takes very little desk space. 

The FH takes only a minute to set up, 
is a valuable auxiliary folder in any 
shop. It quickly pays for itself. °% 

Call our nearest office TaN 
—or send coupon for 
free booklet. 


Fully automatic model FM : 
folds up to 19,000, sheets an hour, 


ee ee ee ee 


I PitNEY-Bowes, INC. 
4241 Pacific St., Stamford, Conn. 


Send free booklet on Folding Machine to: 














Time Hds Come to Take Pride.” He 
developed his theme by showing how 
buyers gain by having their printing 
done in New York City instead of out 
of town. The local association had 
extra copies printed and distributed 
but the results were disappointing. 

Likewise, Edward L. Bernays out- 
lined a public relations plan in a talk, 
“Public Relations—a Challenge to 
the Graphic Arts.” His material was 
based on an analysis of suggestions 
sent him by printers and other mem- 
bers of the Graphic Arts industries. 
And like other plans, this also was 
unproductive. 

With all this interest around, why 
can’t we get going on some workable 
plan? No one will buy printing un- 
less we ask him to. And a concerted 
drive on the part of local associations 
makes one of the best ways of asking 
that we know of. 


Solve Your Problems 
With a 3c Stamp 


It’s good business to make a job 
appear as well as or better than the 
customer had conceived it. How- 
ever, experimentation with multiple 
proofs can be time-consuming and 
costly. Rather, why not take ad- 
vantage of the good will of those 
companies which service your shop? 
Their experts will advise you, send 
you samples and estimates. Send 
letter-size sheets of selected stock 
to an ink company; they will run 
you off ink proofs which you can 
show to your customer. You can 
say, “This is the way a bronze blue 
will look on the stock you have 
chosen, and this is the way a royal 
blue will appear. Which do you pre- 
fer?” Give the company the facts, 
and they will advise you how much 
ink you will use, and you will not 
under-order or over-order. 

Similarly most paper, type and 
machinery outfits are glad to advise. 
It’s their way of thanking you for 
your business and of guaranteeing 
a future friendly relationship. 

—S. R. Gaytorp. 


@ Bronzing powders are manufac- 
tured from copper zinc alloys, pure 
copper, and aluminum, and they 
consist of very small flakes. The art 
of making bronze powder consists 
of elongation of the metal to a mi- 
nute thickness. Bronze powders are 
not dust in the ordinary sense of the 
word. Exposure to bronze powder 
is not detrimental to health, claim 
the manufacturers, but on the con- 
trary some types of bronze powders 
are used by physicians in the treat- 
ment of disease. 
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Se 14" x 17” SHEET SIZE 


BOTH OFFSET AND 
LETTERPRESS 
IN ONE UNIT 


UP TO 5400 
IMPRESSIONS PER HOUR 


e ¢ it’s the most versatile press on the market 


. .. does more different kinds of work . 
better... faster... at lower cost. It turns 
“nuisance” jobs into money makers .. . 
enables you to give prompt service .. . keep 
customers happy . . . attract new ones. 


it does both offset and letterpress printing 

. prints from all types of offset plates as 
well as from electros and rubber plates... 
provides the best method for each job that 
comes along. 


it’s simple to operate . . . quick, easy make- 
ready ... takes an amazingly short time 
to get rolling. 


it’s the ideal press for 11” x 17” forms... 
letterheads two-up ... envelopes . . . office 
forms . . . advertising literature . . . long 
and short runs... line and halftone... 
black and white or multi-color. Handles 
any stock from 13 Ib. manifold to 3-ply 
cardboard... at speeds up to 5400 an hour. 


it can be depended upon for accurate regis- 
ter, thorough ink coverage, positive strip- 
ping and stacking ... and it’s built for years 
of trouble-free service. 


Davidson Duals are proving all these 
claims in hundreds of shops, large and 
small, all over the country. No wonder 
they’re top profit makers and_ business 
builders. Want details? Write today. 


Ask or =) Lemonsiration 
DAVIDSON CORPORATION ‘4S stems rs cge 7 3 






: 


W..¥F. .w-i-p- E - R 


‘Da vidson Duat 


MODEL asa" 





@ Equipped with variable speed drive providing range of 
speeds from 2000 to 5400 IPH. 


© Has Davidson automatic suction pile feeder with double- 
sheet eliminator. 


e@ Continuous chain grippers control sheet during its entire 
travel. 


e Extremely accurate all-metal feed roll mechanism. 
@ Oscillating distributor roll for dampening unit. 









REPRESENTATIVES IN MORE THAN SO CITIES 
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Got your arms full finding time for RUSH JOBS? 








Turn to Airfreight—gain extra 
days to push back deadlines 


No longer need rush jobs jam pro- 
duction schedules and increase your 
overtime costs...not today, when 
you can change shipping days to 
production days with Airfreight! 
You see, this modern form of trans- 
portation reduces delivery time to 
a fraction of what it was by surface 
transports giving you extra days to 
complete jobs. 

What’s more, its speed and serv- 


AMERICA’S LEADING AIRLINE 


AMERICAN AIRLINES “. 
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ice result in lower insurance rates, 


better distribution control and en- 
able you to compete for out-of-town 
business without worrying about 
the delivery edge of local houses. 

More than offsetting the trans- 
portation charges, these are bene- 
fits that can lower your overall cost 
of doing business. Let an American 
Airlines representative prove this 
statement to you by wiring us col- 
lect, today. American Airlines, Inc., 
Cargo Sales Division, 100 Park Ave- 
nue, New York 17, N. Y. 


\ 


IN 1/8 








Qheck Anetta FICE 


For Every Airfreight 
Problem—Here’s Why 


ARGO CAPACITY 

American has the greatest 
available ton-mile capacity of 
any airline 


ANDLING FACILITIES 

American’s airfreight facili- 
ties are backed by the largest 
personnel force of any airline 


XPERIENCE 

American has been operating 
airfreight service longer than 
any other airline 


OVERAGE 

American directly serves more 
of America’s leading business 
centers than any other airline 


NOW-HOW 


American has handled more 
freight than any other airline 
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Let's swap 
ideas 


Match your printing 
ideas with these — 
and win a $50 Bond! 





Avoids numbering machine trouble 


In the production of numbered forms we 
have two ideas that might be useful to 
avoid trouble in numbering machines. 
First, the composing room uses dummy 
numbering machines showing No. 
123456 and these dummies are cast from a 
mat that we keep on hand. The dummies 
are the exact size of standard numbering 
machines and we usually keep a great 
number on hand at all times. These dum- 
mies are left in the form until ready for 
press at which time the regular number- 
ing machine replaces them in the form. 
This enables us to keep all numbering 
machines in a regular place and clean for 
use at any time. Also all proofs show the 
exact location of the number. Second, to 
prevent binding on the numbering ma- 
chines when running on the press we 
keep on hand a number of two-point 
shims to fit each end of the numbering 
machines. These shims are cut out in the 
center area of the plunger of the machine 
so that all pressure on lock-up is in the 
base and frame of the machine. This re- 
lieves pressure on the plunger and avoids 
possible failure from binding while run- 
ning. These shims are placed at each end 
of the regular numbering machine at 
time of going to press. 
Lyman E. Dutton, 
Guynes Printing Co., El Paso, Texas 


Want more bounce in your printing? 
Try Kimberly-Clark enamels and coated 
papers! They're packed with pep— 








full of fire—made especially to give each 
printing job a bright new personality ! 
Colors that snap, sing, sparkle—blacks 
that bristle with deep, rich beauty — 
it’s all standard when you print on 
Kimberly-Clark quality papers. And you 











won't pay a premium for old-fashioned 
papermaking methods. The modern,one- 
step process at Kimberly-Clark gives you 
a far better sheet at far, far less cost. Ask 
about Kimberly-Clark papers today — 
there’s one for every printing need. 


Dentist helps speed make-ready 
We find on platen presses that make- 
ready can be reduced and in many cases 
eliminated entirely by spotting a piece of 
Dental Rubber Dam (get it from your 
dentist) under the tympan on the draw 
sheet where the imprint hits. The first 
impression will level it off and you are 
ready to print. Note: This is a good 
trick for Multilith and Davidson users, 
too —just spot the rubber on the back of 
the blanket where image hits. 
Travis W. McDonough, Owner 
Travold Printing-Litho Co., Twin Falls, Idaho 


“Sticky” tape removes lint 

If you have encountered difficulty in re- 
moving the minute particles of lint that 
cling to the high-lights of a halftone 
cut, try this. After cleaning the cut in the 
usual manner, take a piece of cellophane 
tape and run it, face down, across the cut. 
The lint adheres readily to the sticky sur- 


© KIMBERLY-CLARK CorP. 





face of the tape, and leaves a clean, work- 
able halftone. 

Jobn L. Bisauta, 

Fontes Printing Co., Oakland, California 


Although the problems of printing are 
many and varied, one of the most impor- 
tant decisions you make is the selection of 
paper. It should not only be a smooth 
running sheet, but it must give you the 
best reproduction possible. If you choose 
a Kimberly-Clark enamel or coated 
grade, you can be sure that no other paper 
will more closely meet these requirements. 


Do you have an idea to swap? 

Tell it to Kimberly-Clark! 
All items become the Pm <> 
property of Kimberly- (Ry sy 
Clark. For each pub- \ 
lished item, a $50 De- 
fense Bond will be 
awarded to the sender. 
In case of duplicate 
contributions, only 
the first received will 
be eligible for an 
award. Address Idea 
Exchange Panel, 
Room 236, Kimberly- 
Clark Corporation, 
Neenah, Wisconsin. 














Here’s A Free Sales Aid 


For You! 





Any Fishermen among 
your top printing prospects 


or customers? 





EASTERN AND GRANTLAND RICE WILL HELP YOU LAND ‘EM 





Here’s Eastern’s month after month advertising campaign... 
designed with just one idea — TO HELP YOU SELL 


















2 te cashing Records 
eens col A 





A Big, Beautifully Designed 
Record Sheet With Every Fishing 
Record Ever Made! 

This 17 x 22 sheet — a masterpiece 
of Calligrapher’s art by the nation- 
ally famous Ray DaBoll — carries 
all fresh and salt water records 
made with rod and reel plus na- 
tional bait and flycasting records. 
As many of them as you need for 
your prospects and customers are 


yours — free! This sheet ties in 
with Eastern’s national advertising 
campaign in Saturday Evening 
Post, Time, U. S. News & World 
Report, Business Week and Print- 
ers’ Ink. 


How to use 
them... 

These record 

sheets are door 

openers ... con- 

verestion: start- ec 

ers. There must be phidiaid or rithiety 
top prospects on your list that are 
fishermen . . . that would like one of 
these handsome sheets for their office 
or den wall. Use them as the top 
reason to call on these prospects 
. use them as a special gift for old 
customers. And, certainly, every 





golf club, athletic association and 
men’s organization will appreciate 
a set of these record sheets. Here's 
a chance to get a crack at their 
printing. 


How to get them 
Get your supply of these selling 
aids from your Eastern Paper Mer- 
chant or by writing to the Eastern 
Corporation, Bangor, Maine. 


And don’t forget... 
Eastern’s Atlantic Bond Business 
Papers are setting all-time records — 
with 8 of America’s 9 top steel com- 
panies, 13 of the 15 largest steam- 
ship lines and 13 of the 16 largest 
auto manufacturers using Atlantic 
Bond for crisper, better looking letter 
heads or office forms! 


tlantic Bond 


Tastcan 


MADE BY EASTERN CORPORATION 


‘Dusizotd. Payer — 


Grantland Rice picks Zane Grey as the All-Time All-Star fisherman in Eastern advertising, 
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oppearing in national magazines this month. 
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Cleaner cutting... Cost cutting— 


866 





PAPER KNIVES 









866 PaPEeR KNIVEs of specially heat-treated 
Disston Steel stand up under the longest, 
heaviest use. Concave, taper-ground face 
does not stick when cutting high lifts. Uni- 
form grinding makes possible a_ precision- 
sharp cutting edge over entire length of blade! 


‘4 


Disston Weld 


a 
oS 


Oday Wall 


PAPER KNIVES + CIRCULAR PERFORATORS & SLITTERS * COMPOSING ROOM SAWS 
STEEL RULE * CYLINDER JACKETS + FOUNTAIN, DOCTOR & SCRAPER BLADES 


with the INTEGRAL EDGE! 





dj J 
THE DISSTON. 
INTEGRAL EDGE 


An inlaid, hardened steel face on a 
soft steel back. Combines finest cut- 
ting steel with shock-resistant back- 
ing steel—produces a knife with a 
sharper, tougher edge that absorbs 
terrific strains. Look at the photos 
(at left)... Notice the firm bond 
on the 866 Knife as compared to the 
voids found in the ordinary inlay. 


Make your next paper knife 
an 866 Knife—order from 
your Disston Distributor! 


HENRY DISSTON 
& SONS, INC. 


989 Tacony, Philadelphia 35, Pa. U.S. A. 


In Canada, write: 
2-20 Fraser Ave., Toronto 3, Ont. 
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Books Sewn This Way are 
Much Stronger 


...and cost less to produce ! 


The McCain Book Side Sewing Machine 


This machine produces much stronger, much 
more rugged books ¢ Its normal operating speed 
is 250 one inch stitches per minute * Books more 
than ¥4” thick are drilled half from above, half 
from below ¢ Drill chips are removed by vacuum. 
Single thread is used, lubricated with liquid soap * 
As book is sewed, bottom row of stitching is tightly 
glued for extra strength * End sheets and rein- 
forcing strips are sewed right in. Separate color and 
halftone pages are jogged and sewn into the com- 
plete unit * Machine is easily adjusted, cleaned 
and lubricated. 





Estimated production in number of books* 
Books Books 
Thickness per hour Thickness _ per hour 
3/16 to 3/4” 1,000 1-1/2” 600 
7/8” 900 1-3/4” 500 
i” 800 Aad 400 
1-1/4” 700 
* Based on books 8%" long and untrimmed | 











Write for brochure telling more about this method of 
producing much stronger books and at the same time raising 
production and reducing binding costs. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street * New York 36, N. Y. 


Chicago * Philadelphia * Boston 
Cleveland * Washington ¢ St. Louis 
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See why 


Blatchford’s 


now the buy 


Today, with costs soaring, your men and your machines 
must produce to capacity to earn you a profit. 


For example, consider the performance of your metal 
stock. If it is operating below par, here are three reasons 
to “go Blatchford.” 


First, Blatchford gives you clean, solid casts. It melts 
smoothly, flows freely, molds sharply. Fewer imperfect 
casts... greater operating efficiency! 


Second, Blatchford Metal gives you a slug or plate 
that’s true to the mold. And its fluidity helps you “get” 
every detail of mat or matrix. Less porosity ... sounder 
plates! 


Third, Blatchford Metal gives you long, steady, clean 
press runs. It stands the gaff. More dependable per- 
formance...fewer press stops. 


Built to save, every step of the way, Blatchford can 
help your skilled manpower and expensive machinery 
produce to capacity. 


Try Blatchford. See for yourself how it can help 
raise your production... lower your costs. 


Free chart for remelt rooms tells, step by step, 

how to keep metal “healthy” and cut dross loss 
with Blatchford Type Metal Flux. Just write, Box 1P-9 
Blatchford office nearest you for “Re-melt Chart.” 


NATIONAL LEAD COMPANY-—Altlanta, Baltimore, Chicago, Cincinnati, 

Cleveland, Dallas, Philadelphia, Pittsburgh, St. Louis; New York: E. W. 
Blatchford Co.; New England: National Lead Co. 
of Mass., Boston; Pacific Coast: Morris P. Kirk & 
Son., Inc., Los Angeles, Emeryville (Calit.), Port- 
land, Seattle; Canada: Canada Metal Co., Ltd., 
Toronto, Montreal, Winnipeg, Vancouver. 


Blatchford 
is the NATIONAL name 


for dependable metal... 
*Reg. U.S. Pat. Off. 
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OR CAR CARDS AND DISPLAYS THAT 
WILL HELP TO SELL YOUR PRODUCT 


SPECIFY 


FALPACO 
COATED 
BLANKS 






















é The Quick-dissolving Sugar ! 





In advertising all food products, it is 


' The Quick-dissolving Sugar ! 
on i vitally essential to have top-notch art 

“Al - work, perfect plates, masterful printing, 
the very best paper, to assure the finest 


reproduction and maximum appetizing 


CANE SUGAR 3 appeal ; 


e 
Hy 
; 


wale a a ee Here is an exceptional series of car 
cards. They are used by the National 
Sugar Refining Company to help their 
brokers, wholesalers and retailers sell 
more fine Jack Frost products. 
a : U Fine reproduction was achieved by 
| letterpress printing on Falpaco Coated 
Blanks by The Tabard Press Corp., New 
York City. Artwork and copy prepared 
by Young and Rubicam, New York City. 

For car cards, calendars, hangers, price 
cards and displays, specify Falpaco 
Coated Blanks. 


Ask your paper merchant for samples and prices. 


Distributed by Authorized Paper Merchants from Coast to Coast 


FALULAH °*"comeany 


New York Office—500 Fifth Avenue, New York 18 « Mills: Fitchburg, Mass. 
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Mrs. William FE, B 


7737 North Eas 
tlake 
Chicago 26, Tllinoie Tree 








MA 
MAIL \ 


The CHESHIRE Way* 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- 
rate than any other method, hand or 
machine. Opens mail room bottle- 
necks, maintains schedules, reduces 
subscription complaints. 


machines. Earlier models still operating after SS 
24 years’ constant use. 


* An addition to, not a replacement of, 
your present addressing system. Apply 
rollstriporcontinuous pack form labels. 


ema 
& TABLOIDS 









CHESHIRE MAILING 
MACHINES, INC. 


1415-25 W. Altgeld Street, Chicago 14, Ill. 

























ee ee ee 











MAKE YOUR OWN RUBBER PLATES 
“4 IN THE 


EVA-PRESS 


e EASY TO OPERATE 
¢ ECONOMICAL 

e PRECISION MADE 
o FAST 








See HW 


Available in 110 volt, AT THE... 
220 volt, or other 
specifications P.I " A " 
SPECIFICATIONS 
@ Platen 11” x 13”. CONVENTION 


@ Inside chase 10” x 12”. 

@ Over 50 tons uniform 
pressure. 

@ Electrically heated— 
thermostatically controlled. 

@ Requires 17” x 28” floor 
space 

@ Stands 37” high. 

@ Mounts on bench 23” high. 

@ Shipping weight 600 Ibs. 


AMERICAN EVATYPE CORP. 
DEERFIELD, ILLINOIS 


October 12th to 15th 
Look For Our Displays 


And Demonstrations 


























RICHARDS’ ELECTROMATIC 
















DOES i“ 
EVERYTHING MACHINE 
® 3 Motors ieee 
© Many Exclusive 

Patented 


Features 


SAWS, TRIMS, 
ROUTS, PLANES, 
MORTISES, ETC. 


Precisioned 
Plates Save 
Press Time 


WRITE FOR 
DETAILS AND 
FOR COMPLETE . 
CATALOGUE OF 
OUR LINE 


J. A. Ricuards Go. ““““7e “"** 
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LETTERPRESS PLATES 


ADVERTISING ART 


COMMERCIAL PHOTOGRAPHY 











ROTOGRAVURE 





One Source can 


save you Time and Money 


THATS (rephit. fits | 






MAKERS 





GRAPHIC ARTS CORPORATION OF O10 § 


110 OTTAWA STREET e TOLEDO 4, OHIO 


DETROIT NEW YORK 





THE MONOMELT 
THE PLANE-O-PLATE 
THE HYDRO-CASTER 
MONOMELT POWER SHEARS 
MONOMELT MOLDING PRESSES 
PLASTIC PLATE CURVER 


VINYLITE AND ELECTROTYPERS 


SUPPLIER: 


BAKELITE MATRIX 
(Pyrocessed hy Monomelt) 


<$6rt W.B Pork St 
Mititveapblis, Mitts, 





CHICAGO 








BELIEVE IN MIRACLES? 


You should, for you, the Graphic Arts Industry created 





BAUMFOLDER PRICES 
In 1940 In 1952 
40 Bales of Cotton 11 
328 Crates of Eggs 115 


2611 Bushels of Wheat 1074 
YOUR MIRACLE 


1 You have, for years, continuously given us all the orders 
" we could build (20,000 BAUMFOLDERS) thereby making 


possible— 
A... maximum manufacturing economies 
B ... minimum merchandising costs. 


2. Our gratitude is expressed in taking but a token profit. 


3 The pay-off of this truly American COOPERATION is 
"that your low-priced, "Gold-Mine" BAUMFOLDER 
will, every year, pay for itself... over and over 

again. 
FLASH .. « Strike over, but steel scarcer. 
DO order Your "Gold-Mine" TODAY. 


RUSSELL ERNEST BAUM, Inc. 
615 Chestnut Street Philadelphia 6, Pa. 
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THE PRINTING MACHINERY CO. 
436 Commercial Square, Cincinnati 2, Ohio 


Headquarters for 


LEN TAUK 


...and many others of the most desirable 
type faces in the world. Send for the Centaur 
Broadside, designed for us by Bruce Rogers. All 
may be had at the famous type foundry of 


MACKENZIE & HARRIS, Inc. 


659 FOLSOM, SAN FRANCISCO, CALIFORNIA 








you from all 
Smudging 
Offsetting 
Sticking 
troubles 


(Installation on Kelly Press) 


Practical, time saving, money saving features: 

e Continuous or intermittent operation with only 2 to 12 Ibs, of air 

e Adjustable directional nozzles (3, 6 or 9) give FULL or PARTIAL 
sheet coverage 

e No sticky, foggy, unhealthy pressrooms 

e No moving parts to wear . .. no hard, dried gum to clean 

e ECONOMICAL--I Ib. of abrasive- 
free powder equals 1 gal. liquid 


spray 

- Eoukuty eFFective on ofr- | H& H Products Co. 
SET, LETTERPRESS, ROTARYS 
ae mirror-smooth finish on 1930 S. STATE ST., 
wor 

Write for folder, samples, prices— CHICAGO 16, ILL. 

mention size, make of press. 
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ELECTROTYPE CO., INC., NASHVILLE, TENN. 


Wax Rule P 


For Commercial Printing 
and Duplicating Masters 


CLEAN, DURABLE PLATES 
Molded from type never print- 
ed from. Perfectly joined rules. 


NATION-WIDE SERVICE — 
MAIL ORDERS HANDLED IMMEDIATELY 








Match your quality 
printing by quoting 
it on fine — 


Fox Rive F 
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The R & B 
EXTENSION DELIVERIES 


for MIEHLE, BABCOCK, PREMIER 
and other presses 


e 
AUTOMATIC PAPER LIFTS 
®@ 
Special purpose equipment for the 
Graphic Arts Industry 
CONSULT US ON YOUR PARTICULAR PROBLEM 
THE RATHBUN & BIRD COMPANY, INC. 


DESIGNERS AND MANUFACTURERS »* FOUNDED 1898 
379 WEST BROADWAY = NEW YORK 12,N. Y. 


DEPT. | 















THE FASTEST, 
MOST MODERN 
e| — PRESS! 







for mailing pieces, 
throw aways, 
inserts, and 


all types 
of form age auae § 
aa Orville Dutro & Son, Inc. @ 





epee Ne = y fo 1206 Maple Ave., Los Angeles 15, Calif. 
So a ee ee Please send us full information on SPEEDFLEX 
Sccuamemint SS ; high-speed, multiple operation rotary presses. 
Works, oldest and largest 
manufacturer of geared MH name 


products in the West. & 
COUPON BRINGS DETAILS 47 zolte__ovaTe 
“rrr ft ft tft 














Trimming 
at Double or Triple the Speed 
of the standard type cutter 


+ maintained fine accuracy! 





The Brackett Safety Trimmer 
handles work up to 2514” wide and 50” long 


On the Brackett work moves in a straight line, 
away from the operator. There is no waste motion, 
no needless rehandling * Mechanical setting of 
spacer shafts insures 100% accuracy, maintained 
throughout the run, no matter how long ¢ For 
jobs that repeat, preset gauges may be retained, 
saving time otherwise required for resetting. Stand- 
ard equipment includes two spacer shafts. Extras 
for permanent setups can be supplied *¢ Change- 
over is easy and quick * The Brackett is flexible 
— handles booklets, single or in gangs, covers, 
inserts, labels, circulars and other flat work — at 
double or triple the speed of the conventional 
guillotine cutter. 

Our representative will be glad to show you 
how the Brackett can cut your trimming costs and 
bring 100% accuracy to this part of your work * 


Write for literature. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street * New York 36, N. Y. 


Chicago ¢ Philadelphia * Boston 
Cleveland * Washington ¢ St. Louis 
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HERS! 


wemanorenvers | DUVOLS” 


oylde 





BINDERY 

















DIVISION OF C. 0. OWEN & CO. 
EDITION BOOKBINDERS 


“Books Bound by Us Are 
Bound to Satisfy.” 
2200 Maywood Dr., Maywood, Ili. 


Telephones: Maywood 9000 and 
EStebrook 8-8787 (Chicago) 











BRONZERS 


e MILWAUKEE BRONZERS—fFor all 

presses. Some rebuilt units. C. H. Hen- 
schel Mfg. Co., Mineral Street, Milwau- 
kee, Wis. 





CALENDAR AND CALENDAR PADS 


@ WHOLESALE CALENDARS, MATCHES, 
ADVERTISING NOVELTIES—Do your 
own imprinting. Sell your regular printing 
customers. Fleming Calendar Co., 6535 Cot- 
tage Grove, Dept. S, Chicago 27, IIl. 





@ CALENDAR PADS—47 Styles and Sizes. 

Write for catalog. Calendar backs for ad- 
vertising, sheet pictures, Wiebush Calendar 
Imptg. Co., 80 Franklin St., New York, N. Y. 





FOR SALE 


e AN EXTENSIVE LINE of new and re- 

built printing equipment on easy terms. 
Write for free list. Missouri Central Type 
Foundry. Wichita, Kansas. 





FOR SALE (Continued) 


ROR oo 
FOR SALE 


Linotypes, Models 8, 14, 25, 26 

Intertypes, Models C, CSM, ESM 

Monotypes, Composition Casters, 

Sorts Casters, Keyboards, Mats, 
Molds, etc. 


Send for complete list of printing 
presses, bindery equipment, cutting 
machines, etc. 


SU spidey unm mn : ni 
TELEPHONE BEekman 3-1791 








e 59” x 8312” SHEET FED CLAYBOURNE 

FOUR COLOR ROTARY press, Dexter 
Suction Pile Feeder. Receding Pile Deliv- 
ery, 19” cylinder diameter. Sprayer, Waxer 
and many other extras. Immediate deliv- 
ery. Contact Turner Printing Machinery, 
Inc., 2630 Payne Avenue, Cleveland 14, 
Ohio. Tower 1-1810. Branches - Chicago - 
Detroit. 














FOR SALE (Continued) 


AMERICAN 
ROLLERS 


WILL PAY YOU BIG 
IN FINE PERFORMANCE 





SEE FOR YOURSELF. ORDER A SET 


AMERICAN 
ROLLER 
COMPANY 


1342 N. HALSTED ST. CHICAGO 22, ILL 
225 N. New Jersey St., Indianapolis 4, Ind 





Amsco 
Chases 


* Electric-Welded 
* Square and True 
* Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N. Y. 





















DRILL DULL? 


USE A 


HOLLOW DRILL SHARPENER 
Works quickly and easily. Keeps 
hollow steel drills at keen effi- 
ciency. Self-centering cylinder 
insures proper alignment of 
sharpening tool and drill. Write 
for details. 


® 
Challenge eee 7 


THE CHALLENGE MACHINERY CO. 
Office, Factories and Show Room 
GRAND HAVEN, MICHIGAN 











FLETCHER 
an 


—————. 


PAPER COMPANY 
ALPENA, MICHIGAN 








SUBSTANCE — 17 x 22 — 24M 


MEPPTIZAKE 


TITANIUM TREATED FOR MAXIMUM OPACITY 
IDEAL FOR MULTICOPY FORMS 


LYS 
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FOR SALE (Continued) 





Insist on Megill’s 
Gauge Pins 


for use on all Job Presses 


MEGILL's =a, 
PATENT 


Spring Tongue ® 
GAUGE PINS 51-20 doz. with extra Tongues 


MEGILL’S PATENT Original Steel ® 
GAUGE PINS 





HEAD 12, 15 OR 18 PT HIGH - 75¢ DOZEN 

Remember. ONLY MEGILL MAKES 

SPRING TONGUE GAUGE PINS. 
THE 


EDWARD L. MEGILL COMPANY 


The Pioneer In 1870 
763 ATLANTIC AV., BROOKLYN 17, N. Y. 








FOR SALE 


56" 2/0 S. C. Miehle—Pile Feeder, 
ext. del. 

56" 1/0 2-color Miehle with feeder 
and ext. del. 


41"—46" 2-color Miehle automatic 
units 


46-50-52" Miehle Presses, pile feeder, 
ext. del. 


28" x 41" 4-track Miller C & C 
28" x 41" 4-track Miller Major 
38"—44" Seybold Paper Cutters 
3 Knife Seybold Trimmer 

41" x 54" 2-color Potter Offset 


35" x 45" LSC Harris, 22" x 34" EL 
Harris Offset, 22" x 34" Ebco, CL 
19" x 25" Harris. 


Linotypes—Intertypes—Monotypes 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800) 
323-29 No. Fourth St., Philadelphia 46, Pa. 














G , Tn the | 
FIRST ROUNO 


In every election fight, the first round } 
is Registration. You’ll be OUT then, 
with no chance to vote, unless you 
register. Find out WHEN, WHERE 
and HOW by phoning the office in | 
charge of elections, or your City Hall 
or County Court House. And remind 
your friends so you'll all be in on that 


exciting final round. 
a Vt, | 


be | 











FOR SALE (Continued) 


~“Vibrating” 
BIN TYPE 


PAPER 
Y JOGGERS 
bY SVV7RON 


Are Profitable to Own! 


—because they'll save you time 
and money in paper handling— 
at the press, at the cutter or in 
the hjadiine-saaalen heavier lifts 
of stock faster than by hand. 
Write for Free Catalog Folder 














SYNTRON CO. 


575 Lexington, Homer City, Pa. 








THE MOST 
PRACTICAL 
ALL-ELECTRIC 
RUBBER 
PLATE © 
MOLDING 
MACHINE 
available 








MODEL V-103A 
12''x 15"'Platens 


Write for complete 
information and 
prices on this and 
other models. Also 
for name of your 
nearest distributor. a 


ELECTRO-COPYST, INC. 
205 East 42nd Street, New York 17, N. Y. 








Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 








10-Power 
sgs0 


20-Power .. . $10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St. Detroit 26, Mich. 


















e@ FRANCHISE AVAILABLE for printer 

to use, sell and print customer house 
organ. THOMAS DAVIS PUBLISHING 
CO., Box 3917, Cleveland, O. 


FOR SALE (Continued) 





Printers... 


Have you ever consid- 
ered a retail office sup- 
ply department? It can 
be a very profitable side- 
line for you. 


Write today for your 
free copy of McClurg's 
new wholesale office 
supply catalog and 
"Basic Office Supply 
Stock List". No obliga- 
tion. 


A. GC. McGLURG & CO. 


Dept. IP9 
(Wholesale Office Supplies) 
333 East Ontario St., Chicago 11, Ill. 
“SINCE 1844" 











Our 21st Year of 
Fair Dealing and 
Equitable Price 


Challenge #305 lever cutter 
Diamond 34!/," cutter 

(new 1949) 
Seybold 44 and 50" cutters 
Miller Simplex 20x26" presses 
3 Kelly B Special presses 
No. 2 Kelly press 
No. 4 and 3 Miehle automatics 
Dexter 189 and 291 Folders 
Miehle Vertical Model V-45 


TYPE & PRESS 
of Illinois, Inc. 


Henry Spero, Manager 
3312 N. RAVENSWOOD, 
CHICAGO 


Standard brands of new equipment 
including PMC Patent Base 








TOUGH TEMPER DIES 


& 





Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 











107 








FOR SALE (Continued) 


Printing Ink’s 


peel i icy ge) 
GET OFF... 


V 0 LA REMOVES IT 


IN A JIFFY! 

VOLAX was developed for 
heavy-duty skin cleansing 
. . « for removing ground-in 
printer’s ink FAST—but 
gently, without irritating the 
skin. Contains mild soaps, 
water softener and friable 
volcanic ash. A SIMPLE 
TEST WILL CONVINCE YOU 
—Ground-in dirt and ink dis- 
coloration disappear when 
VOLAX HAND CLEANER 
goes to work! 





Let your DOLGE SERV- 
ICE MAN demonstrate! 








ONE OF CHICAGO’S FAMED 
MAIL-ORDER CATALOGUES 
HAVE BEEN PRINTED ON 
THESE 4 GOSS 96- PAGE 
ROTARY PRESSES. 


AVAILABLE FOR 
IMMEDIATE RELEASE. 
MECHANICAL DATA 
ON REQUEST. 


TYPE & PRESS 
OF ILLINOIS, Inc. 


3312 NORTH RAVENSWOOD 
CHICAGO (13) 


Standard Brands of new equipment 
including Challenge Machinery products 














e@ REBUILT 56” NO. 1/0 TWO COLOR 

MIEHLE, Spiral Drive Gears. Dexter 
Suction Pile Feeder, Extension Pile De- 
livery. Early Delivery. Contact Turner 
Printing Machinery, Inc., 2639 Payne Ave- 
nue, Cleveland 14, Ohio. Tower 1-1810. 
Branches - Chicago - Detroit. 





e 50” x 72” NO. 272 BABCOCK, TWO 

COLOR ROTARY Press, Berry Type 
Paper Lift, Extension Pile Delivery, AC 
variable speed motor equipment. See run- 
ning. Box L-99. c/o INLAND PRINTER. 
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FOR SALE (Continued) 


SALES AND ORDER BOOKS 








; Carbon Forms 
Offset & Rotary Printing 
Trade Protection Guaranteed 








HELP WANTED 





SITUATIONS WANTED 


@ EXECUTIVE—Here’s a man with 23 

years of experience, spent in 3 West 
coast plants employing as many as 125 
people. Knows all phases of commercial 
and advertising printing, both letterpress 
and offset. Thorough knowledge and ex- 
perience in estimating, costs, production, 
sales, and management. Copywriting and 
direct mail ability. Aggressive, and accus- 
tomed to hard work. Good record, and top 
references. Age 47, married, West coast 
or Rocky Mountain area preferred. Box 
M-1, THE INLAND PRINTER, 309 W. 
Jackson, Chicago 6, Illinois. 








MEN WANTED—POSITIONS OPEN 


Safety Engineer $6,500-$7,500 
Power Dept. Super’r-Paper Mili to $8, 
Executive Secretary-Trade Assn. $6,000-$7, 

Salesman-Mor. - Ptg. & Litho. $10,000-$12,000 
Sales Exec. - Ptg. & Litho. $5,200-$6,200 

















sst. 
Superintendent-Dutro experience $8,000 
Supt. - Comb. Letterpress- Offset JPEN 
Foreman-Offset Platemaking Dept. 800 
Foreman-Litho Art Dept. 8,000 
Foreman-Working-South $6,000-$7,000 
Chemist-Ink OPEN 
Editor-Farm Background OPEN 
Estimators-Lge Edit. Publica. to $8,000 
Estimators-Litho Platemkg,Camera, etc. OPEN 
Exec. Trainee-Young-West Coast OPEN 
Photographer-Photengraving - Fla. 5,500 
Foreman-Offset Preparation Dept,  $8,000-$10,000 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Dept. ID 9, 307 E. 4th Street 
Cincinnati 2, Ohio 
Specialists in Placing Key Personnel in the 
Graphie Arts Industry 











e AN EXCELLENT OPPORTUNITY: 

Large printing Plant in the East desires 
to employ an experienced printing execu- 
tive with a view to early advancement to 
Assistant General Manager if his services 
are found satisfactory. Must have a sound 
background of production coupled with an 
understanding of accounting and estimat- 
ing methods. Ability to service large house 
accounts is essential. All inquiries treated 
in strict confidence. Please send your de- 
tailed resume and references when making 
application. Box M-8, THE INLAND 
PRINTER, 309 W. Jackson Blvd., Chicago, 
Illinois. 





e TOP FLIGHT SALES OPPORTUNI- 

TIES — Expanding sales. organization 
with progressive management wants clean- 
cut experienced men for intensive training 
program. Salary plus opportunity for extra 
commissions while training. Successful 
trainees receive protected Southern and 
Southwestern territories, excellent com- 
missions and bonuses. Outstanding prod- 
uct (printing presses) and modern selling 
methods make these openings real money- 
makers. Professional job seekers, please 
do not bother us. Send us your detailed 
resume and references. Box L-97, THE 
INLAND PRINTER, 309 W. Jackson Blvd., 
Chicago 6, Ill. 





e AGGRESSIVE SALES and General Man- 

ager for Midwestern publication speci- 
alty plant doing about $300,000.00 per year. 
Permanent position, salary open, generous 
profit sharing plan. Write in detail with 
references to Box M-2, THE INLAND 
PRINTER, 309 W. Jackson Bivd., Chicago. 





@ EXPERIENCED FOLDER OPERATOR 

for Double M. Cleveland and book- 
binder. Permanent position in Southern 
California. Send qualifications to Box M- 
6. THE INLAND PRINTER. 





INSTRUCTIONS 


LINOTYPE-INTERTYPE INSTRUCTION 
Ohio Linotype School 
Logan, Ohio 





MOTOR CONTROL AND EQUIPMENT 


e CLINE ELECTRIC MFG. CO., Cline- 

Westinghouse Motor and control equip- 
ment for printing machinery, 3405 W. 47th 
Street, Chicago 32, Illinois. 










@e COMPOSING ROOM FOREMAN—Efi.- 

ciently trained in publication and com- 
mercial work has desire to relocate with 
view of further advancement. Write Box 
M-4, THE INLAND PRINTER, 309 W. 
Jackson, Chicago 6, Illinois. 





@ WISH TO LEARN STEREO—Web press- 

work; 10 yr. all round experience as 
operator - machinist - printer; Print Shop 
teacher, B. S. degree. Box M-5, THE IN- 
LAND PRINTER, Chicago, Illinois. 





e TECHNICAL MAN AVAILABLE: En- 
gineer, experienced in photographic, 
platemaking, and offset press, highest qual- 
ity production. Interested in supervisory 
position with combination letterpress and 
offset firm. Address Box M-3, INLAND 
PRINTER, 309 W. Jackson, Chicago. 





@ PRINTING EXECUTIVE—Production 
Manager. Practical experience in all 
departments of the industry. Now em- 
ployed but wishes a change; can furnish 
references as to character and ability. 
Address Box L-100, INLAND PRINTER. 





@ OUTSTANDING MODERN DESIGNER, 

hand lettering, typographic layout. 
Studied in Germany. Prefer any big city. 
Write Box M-7, THE INLAND PRINTER, 
309 W. Jackson Blvd., Chicago 6, Illinois. 





STATIONERY 


@ WEDDING INVITATIONS and other en- 

graved stationery for fine quality. 
Siegrist Engraving Co., 924 Oak St., Kan- 
sas City 13, Mo. 





STITCHING WIRE 


e SPECIFY PRENTISS Stitching Wire. 

Over ninety-three years of wire draw- 
ing experience. Supplied in coils or on 
spools. Sold by leading dealers everywhere. 





TYPE FOUNDERS 


dCME TYPE 


for more than 20 years ACME has satisfied 
customers with type—fonts, lines, sorts, all-slug 
composition, etch proofs, etc. Write for free 
catalog, 633 Plymouth Court, Chicago 5, Illinois. 


ACME TYPE FOUNDRY 














20th Century 


Ultrabold Cond. 


You will want this exclusive design cast by 
Perfection in Foundry Metal. Prices and 
specimens sent FREE. Fonts or sorts—14 to 
72 point. Immediate delivery. Write Today! 


PERFECTION TYPE - INC. 


Dept. IP ST. PAUL 1, MINNESOTA 












e@ DURABLE FOUNDRY TYPE: Attractive 

faces, always dependable. Write for cir- 
cular. Northwest Type Foundry, Minne- 
apelis 15, Minn. 
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McLAURIN-JONES 


J hola 


FROM PONY EXPRESS — -sgeamamagh =" Soe a es “TO RAILROAD 


TO ROCKET 





If you’re a fine printer, you’re always striving to improve your 
craftsmanship, no matter how excellent. For the same reason, 
McLaurin-Jones Co. has improved the already high quality 


WARE POSTCARD C2S. These new improvements come right 
in time for you to cash in on fall election poster work. 


Special micro-smooth finish on More snap in new improved Ware 
both sides for brillant letterpress Postcard. 

or offset printing. 

Uniform thickness gives better im- | Now Ware Postcard gives sharper 
pressions on large solids and fine _ detail for easier reading. Ideal for 
screen halftones. election poster work. 


Yes, to make your fine printing even better, use New Improved 
WARE POSTCARD C2S. Write for free samples today. 


McLAURIN-JONES CO. 


Makers of famous Waretone Mirror Finish Paper, Old Tavern Gold and Platinum Papers, 
Guaranteed Flat Gummed Papers, and Relyon Reproduction Paper. 


Brookfield, Massachusetts Offices in: New York, Chicago, Cincinnati, Los Angeles 
Mills located at: Brookfield and Ware, Mass., Grand Rapids, Mich., and Homer, La. 
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BY WAYNE. V. HARSHA, EDITOR 




















* The graphic arts industry has only itself to blame for 
not “glamorizing” its career opportunities and thus fail- 
ing to attract qualified personnel into the industry, 
Arthur A. Wetzel, president of the Printing Industry 
of America and president of Wetzel Brothers, Milwau- 
kee, told the 27th annual conference on printing education 
of the International Graphic Arts Education Association 
in Madison, Wisconsin, recently. 

Noting that, in spite of high wages in the graphic arts 
industry, the better type of today’s youth is being at- 
tracted into such fields as electronics, plastics, nuclear 
fission, and other newer fields, Mr. Wetzel said: 

“The blame can be placed right at our door for not 
sufficiently “glamorizing” our industry and the oppor- 
tunities it offers for interesting, rewarding careers. I 
submit that the modern graphic arts industry with its 
many applications of the newer sciences, offers as many 
attractions to youth as any of the newer industries. 

“Career opportunities in the printing industry will be- 
come more plentiful as well as more diversified. During 
the past fifty years, the physical volume of printing and 
publishing has grown three times as fast as the popula- 
tion. This means that printing volume increases not only 
with pepulation growth, but also as the standard of living 
and the educational level of the people rise.” 


* A printing salesman friend of ours always kept his 
hat on while working at his office desk. When kidded, he 
shot back, “That’s to remind me I have no business being 
here.” 


%* These are good times for the printing industry, but 
printers can make them even better by working intelli- 
gently with vision; using the facilities of their trade 
associations in the fields of supply, labor, marketing, 
production and costs; spreading a story of success instead 
of looking for the dark side of every picture, and by 
delivering fine products at fair prices. This was the opti- 
mistic message delivered by William H. Walling when he 
was re-elected president of the New York Employing 
Printers Association. 

Mr. Walling, who is chairman of the board of that large 
printing plant, Rogers-Kellogg-Stillson, Inc., in New 
York City, emphasized that in order to maintain their 
positions trade associations, and by inference printers, 
cannot afford to stand still but must keep going forward. 
As an example, he cited lithography, calling it part of 
the whole graphic arts picture, and adding that “only 
by recognizing it, embracing it, and using it for our 
own purposes can we turn it into an asset, both as asso- 
ciations and as individual printers.” 
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* Pictorial menus are now being tried out by the Edi- 
son Hotel in New York City. Pictures in natural color 
show restaurant patrons what the dish they order will 
look like. Looks like another opportunity for the offset 
field to get in there and make cole slaw look like a fresh 
head of cabbage. 


* Charlie McCarthy once told Bergen he had three 
kinds of type: upper case, lower case and just-in-case. 
There’s a type face for everybody! 


* Here’s something that may startle you out of a year’s 
growth when you realize the implications. A modifica- 
tion of the tax law passed by the last session of the Con- 
gress and signed by President Truman provides that no 
bad debt deduction will be allowed any taxpayer (other 
than a bank) for losses through loans to a political party, 
committee of a political party or any organization at- 
tempting to influence the eiection of a candidate for 
national, state or local office. It doesn’t seem to be clear 
whether or not this applies to bad debts incurred in ex- 
tending credit to such an organization in the ordinary 
course of business but the implication is there. We’ve 
suggested this before, and here it is again: When you 
do political printing, be sure you are going to be paid 
for it, or, better still, get your money in advance. 


* We note that the Chinese Reds have finally succeeded 
in building a rotary printing press. The Shanghai Daily 
News (English language) reports that the press has been 
built there, thus “eliminating the dependence of the 
domestic printing industry on foreign presses.” Give 
them a few more months and they’ll claim they invented 
the rotary printing press! 


* What ever happened to the national campaign to save 
waste paper? Printers participating in the waste paper 
program, and others who disposed of their waste paper 
through other sources, have become acutely aware re- 
cently of the declining market for this product. Our 
secret agents in New York tell us that the situation there 
is so bad that the waste paper dealers association is 
actually spending $5,000 for an anti-saving campaign!! 
Remember the Maine—the Maine potato, that is? Not 
to mention that glut of potatoes we had all over the 
country not long ago. The difficulty with paper seems to 
stem from the extraordinarily high inventories accu- 
mulated by the mills which feared a scarcity. 


* The printing business is what, when you don’t keep 
getting it, you go out of. 
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with distributors throughout the world 


There must be a reason why any group 

of products enjoys a world-wide accept- 

ance. With Cromwell Papers, the reason 

is Quality. If your need is for highly spe- 

cialized protective papers .. . for custom-made 

or machine-made bags .. . for a perfectly tem- 

pered tympan ... write, wire or call for a Cromwell 
"representative to discuss it with you. 


CROMWELL PAPER COMPANY 
4801-33 South Whipple Street e Chicago 32, Illinois 


“Up-to-date supplementary sheets for Cromwell’s Handbook of Military Packaging 


... special 
prepared 





distributors 


ALABAMA 

Birmingham—Strickland Paper Co. 

Montgomery—Atkinson Paper Co. 
ARKA 


Little Rock—Arkansas Paper Co. 
ARIZONA 


Phoenix—Blake, Moffitt & Towne 
Tuscon—Blake, Moffitt & Towne 
CAILFORNIA 
Fresno—Blake, Moffitt & Towne 
Longbeach—Blake, Moffitr & Towne 
Los Angeles—Blake, Moffitt & 
Towne 
Oakland—Blake, Moffitt & Towne 
Sacramento—Blake, Moffitt & 


‘owne 
San Bernadino—Blake, Moffitt & 
‘owne 
San Diego—Blake, Moffitt & 
‘owne 
San Francisco—Blake, Moffitt & 


‘owne 
Santa Rosa—Blake, Moffitt & 
‘owne 
San Jose—Blake, Moffitt & Towne 
Stockton—Blake, Moffitt & Towne 


Denver—Butler Paper Co. 
Pueblo—Butler Paper Co. 


Colorado Springs— Butler Paper Co. 


CONNECTICUT 
Hartford—Rourke-Eno Paper Co. 


New Haven—Rourke-Eno Paper Co. 


FLO! 
Tampa—E. C. Palmer & Co. Ltd. 
Miami—E. C. Palmer & Co. Ltd. 
Jacksonville—Jacksonville 

Paper Co, 

GEORGIA 
Atlanta—Vulcan Paper Co. 
Atlanta—Somerville Seybold 


are now available on request” 








Macon—Dillard Paper Co. 
IDAHO 

Boise—Blake, Moffitt & Towne 
ILLINOIS 


Chicago—Bermingham & Prosser 
Chicago—Chicago Paper Co. 
Chicago—J. W. Butler Paper Co. 
Peoria—Peoria Paper Co. 
Decatur—Decatur Paper Co. 
Quincy—lIrwin Paper Co. 
Champaign—Crescent Paper Co. 
Springfield— Capital City Paper Co. 


Ft. Wayne—Butler Paper Co. 

Indianapolis—Crescent Paper Co. 

Terre Haute— Mid-States Paper Co, 
OWA 


Des Moines—Pratt Paper Co. 
Sioux City— Western Newspaper 
Union 
KANSAS 
Wichita— Western Newspaper 
inion 
KENTUCKY 
Louisville—Rowland Paper Co. 
LOUISIANA 
New Orleans—E. C. Palmer & Co. 
Shreveport—Louisiana Paper Co. 


Augusta—Carter Rice & Co. 
MARYLAND 
Baltimore—Baltimore Paper Co. 
MASSACHUSETTS 
Boston—Carter Rice & Co. 
Springfield—Bulkley Dunton & Co. 
Worcester—Chas. A. Esty Paper Co. 
MICHIGAN 
Detroit—Union Paper & Twine Co. 
Grand Rapids—Central Michigan 
Paper Co. 
Kalamazoo—Bermingham & 
Prosser Co. 
Lansing— Weissinger Paper Co. 
MINNESOTA 
Duluth—John Boshart Paper Co. 
Minneapolis— Paper Supply Co. 
ST. Pauvl—John Leslie Paper Co. 
MISSISSIPPI 
Meridian—Newell Paper Co. 
West Jackson—Jackson Paper Co, 
MISSOU 
Kansas City—Bermingham & 
Prosser Co. 
St. Lovis—Butler Paper Co. 
St. Lovis— Bermingham & Prosser Co. 
ANA 


Billings— Western Newspaper Union 
Butte— Ward Thompson Paper Co. 
NEBRASKA 
Lincoln— Western Newspaper Union 

Omaha—Field Paper Co. 
NEVADA 
Reno—Blake, Moffitt & Towne 


NEW JERSEY 
Newark—Central Paper Co. 
Trenton—Central Paper Co. 

NEW MEXICO 
Albuquerque—Butler Paper Co. 

NEW YORK 
New York—Bulkley Dunton & Co. 
Buffalo—Alling & Cory Co. 
Rochester—Alling & Cory Co. 
Syracuse—Alling & Cory Co. 
Utica—Alling & Cory Co. 

NORTH CAROLINA 
Greensboro—Dillard Paper Co. 
SOUTH CAROLINA 
Greenville—Dillard Paper Co. 
NORTH DAKOTA 
Fargo— Western Newspaper Union 
SOUTH DAKOTA 
Sioux Falls—Sioux Falls Paper Co. 
OHIO 


Cincinnati— Chatfield Paper Co. 
Cleveland—Union Paper & 
Twine Co. 


Columbus—Central Ohio Paper Co. 


Dayton—Central Ohio Paper Co. 
Toledo—Central Ohio Paper Co. 
OKLAHOMA 
Oklahoma City— Western News- 
paper Union 
Tulsa—Tulsa Paper Co. 
OREGON 
Portland—Blake, Moffitt & Towne 
PENNSYLVANIA 
Bethlehem— Wilcox-Walter- 
Furlong Paper Co. 
Harrisburg—Alling & Cory Co. 
Philadelphia— Wilcox-Walter- 
Furlong Paper Co, 
Pittsburgh—Alling & Cory Co. 
RHODE ISLAND 
Providence—Carter, Rice & Co. 
TENNESSEE 
Chattanooga—Bond-Sanders 
Paper & Co. 
Memphis— Western Newspaper 


inion 
Nashville—Bond-Sanders 
Paper Co. 
Knoxville—Dillard Paper Co. 
TEXAS 


Austin— Carpenter: Paper Co. 
Dallas—E. C. Palmer Co. Ltd. 
El Paso—Carpenter Paper Co. 


Ft. Worth—Southwestern Paper Co. 


Harlingen—Carpenter Paper Co. 

Houston—E. C. Palmer & Co. Ltd. 

San a al Paper Co. 
A 


Salt Lake City— Western News- 
paper Union 
VIRGINIA 
Richmond— Wilson Paper Co. 





Seattle—Blake, Moffit & Towne 
Spokane—Blake, Moffit & Towne 
Spokane—Spokane Paper & 
Tacoma—Blake, Moffitt & Towne 


Charleston—Central Ohio 


Green Bay—Steen Macek 

Milwaukee—Nackie Paper Co. 

Neenah—Sawyer Paper Co. 

Stevens Point—Point Paper 

Washington, D. C.—Franke Parsons 

P. 
CANADIAN DISTRIBUTORS 

CANADA 

Toronto (Ontario) 

Vancouver (B. C.) 

Winnipeg (Manitoba) 


Montreal (Quebec) 


P. O. Box No. 893, Oslo, Norway 


Postigire 251975, Kingsgetan 48 


62 Eloff St. Ext., P. O. Box 4737 
Johannesburg, Union of South Africa 


109 Quaide Valmy, Paris 10e, France 


A. C. Ransom Philippine Corp. 
144 Juan Luna, Manila, Philippines 





: 


WASHINGTON 


Stationery 
WEST VIRGINIA 


Paper Co. 
WISCONSIN 


Paper Co. 


Products Co. 
WASHINGTON D. C. 


aper Co. 


Wilson-Munro Co. Ltd. 
Columbia Paper Co. 
Mid-West Paper Ltd. 


Wilson-Munroe Co. Ltd. 
FOREIGN DISTRIBUTORS 
Engeby Grafisk A. S. 
Bergen, Norway 


Trygve M. Engeby A-S 








Pichler & Engeby A-B 


Stockholm, Sweden 
Tecnigrafica S. A. 
Avenida N. S. de Fatima 
86—AE72 A&B 
Rio De Janeiro, Brazil 
Evelyn Haddon & Co. Ltd. 











Papeteries de Montevrain 





Sueco-American 
P. O. Box No. 1674 - 
Caracas, Venezuela 








FAG, Ltd. 

P. O. Box No. 166 
Lausanne, Switzerland 
B. Winstone & Sons Ltd. 
50 Stamford St. 
London S. E. 1 ,England 
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Intertype AUTOSPACER 





7 


© space compositio in the black 


~ 





puts whi 


Most INTERTYPE® Line Composing Machines have an 
“efficiency expert” built right in. It’s the Intertype Auto- 
spacer, the simple device that substantially cuts the cost 
of white space composition by doing the job automatically. 


The operator merely sets the handy Autospacer knob to 


Quad leit 
center a line 


or quad right 


The Autospacer speeds the work because the operator can 
devote full time to composing only the actual characters 
in a line rather than running in quads from the keyboard. 


And here’s an important Intertype exclusive: When set- 
ting fully justified straight matter, short lines can be 
quadded automatically without resetting control knob. 


For twenty years, the Autospacer has been saving time 
and money for its users. Send today for 12-page booklet, 
“Intertype Automatic Quadding and Centering.” 


Century Schoolbook and Bodoni Modern 





